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April 14, 2016 
 
 
 
British Columbia Utilities Commission 
6th Floor, 900 Howe Street 
Vancouver, BC 
V6Z 2N3 
 
Attention:  Ms. Laurel Ross, Acting Commission Secretary and Director 
 
 
Dear Ms. Ross: 
 
Re:  FortisBC Energy Inc. (FEI) 

Customer Choice Program Cost Recovery Application (the Application) 

 
Pursuant to British Columbia Utilities Commission (the Commission) Directive 1 of Order A-
12-15, and Order A-1-16 extending the deadline for the filing date, FEI files the attached 
Application for the Customer Choice Program Cost Recovery. 
 
Request for Confidentiality 
 
FEI requests that the Commission hold the following Sections of the Application confidential: 
 

1)  Section 5.6: Evaluation of the Cost Recover Options Considered; and,  

2) Appendix D: Cost Recovery Options by Marketer.   

 
The listed sections should be kept confidential on the basis that they contain sensitive market 
share information where if disclosed, the competitive position of each Gas Marketer 
participating in Customer Choice would be known.  
 
In accordance with the Commission’s Rules of Practice and Procedure established in Order 
G-1-16, FEI has provided a redacted version of the Application that the Commission may 
make publicly available.  The Confidential Application will be provided to the Commission 
under separate cover. 
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FEI has no objection to Intervener groups such as the British Columbia Public Interest 
Advocacy Centre representing the British Columbia Old Age Pensioners’ Organization, 
Active Support Against Poverty, Disability Alliance BC, Council of Senior Citizens’ 
Organizations of BC, and the Tenant Resource and Advisory Centre et al. (BCOAPO) having 
access to the confidential materials, subject to a signed Undertaking of Confidentiality, 
included as part of Appendix E to the Application.  However, Gas Marketers, even upon 
signing an Undertaking of Confidentiality, should only be granted access to that portion of 
CONFIDENTIAL Appendix D that pertains to its company for the reasons described above. 
 
If further information is required, please contact Scott Webb, Manager Customer Programs 
and Research, at 604-592-7649. 
 
Sincerely, 
 
FORTISBC ENERGY INC. 
 
 
Original signed:  
 

 Diane Roy 
 
 
Attachments 
 
cc (email only): Registered Interveners FEI 2013 and 2014 Customer Choice Annual General Meetings 
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 IMPLEMENTATION 6.1 

This section discusses the Implementation Plan and fee structure review for Option 4: 2 

Combination Fee structure. The following questions were taken into consideration when 3 

deciding on an appropriate implementation plan for Option 4: Combination Fee structure: 4 

1. How often to adjust fees, and when? 5 

2. How to implement the proposed solution? 6 

3. Is there long-term flexibility in the fee structure? 7 

6.1 FEE ADJUSTMENTS 8 

Transaction fees would continue to be collected monthly throughout the calendar year January 9 

to December but any adjustments required for transaction fees would take effect on April 1 of 10 

the following year. The fees will be evaluated each January based on the previous year’s 11 

actuals and adjusted accordingly.  In February of each year, FEI would submit a letter along 12 

with the Annual Program Statistics outlining the changes to the fee structure for the upcoming 13 

year April through March. Any variance in the recoveries would be factored into the next year 14 

and transaction fees adjusted up or down accordingly. This variance reconciliation would 15 

address the need to handle positive and negative variances that arise when recoveries do not 16 

match program costs. If customer participation levels increase in the future, any positive 17 

variance from fees collected would benefit the Gas Marketers in the following year when lower 18 

fees would be required.  19 

FEI will submit a letter to the Commission in February establishing the rates and any changes to 20 

be effective on April1 of the new year. The annual statistics report submitted in February of each 21 

year would continue to contain detailed information about the Customer Choice operating costs 22 

and expenses and additionally would include the new information about the Gas Marketer 23 

recovery reconciliation. Figure 6-1 below depicts the proposed transaction fee annual review 24 

cycle. 25 
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Figure 6-1:  Transaction Fee Annual Review Cycle 1 

 2 

 3 

6.2 IMPLEMENTATION PLAN  4 

The implementation plan for the revised fee structure was developed in consultation with the 5 

external developers from Fujitsu Canada Inc. who work on-site for FEI maintaining the GEM 6 

system and associated system infrastructure and has been providing system development and 7 

support for the Customer Choice program inception in 2007. When designing the new program 8 

fee structure, consideration of how to implement the new fees within the framework of the 9 

existing system and accounting processes was taken into consideration to keep implementation 10 

costs as low as possible. The following principles were considered for the design 11 

implementation: 12 

 minimize modifications to existing systems; 13 

 leverage strengths of existing system functionality; 14 

 low maintenance costs; and 15 

 automate processes where possible. 16 

 17 
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the changes made. Figure 6-2 below shows the high level overview of the system changes 1 

required. 2 

Figure 6-2:  High Level Overview 3 

 4 

6.2.1 System Changes Required 5 

To implement the proposed fee structure, there would be minimal development changes 6 

required and no underlying process changes necessary. Creating automated processes for 7 

processing the fees would keep maintenance and administration efforts at a minimum. There 8 

would be system changes required to the GEM administration website, affected database tables 9 

and the Marketer Settlement Report logic in order to accommodate adding the new 10 

Infrastructure Support Fee, Program Administration Fee and Program User Fee. 11 

6.2.1.1 Program Charge Administration Website 12 

There is an existing GEM Program Charge Administration screen that allows the program 13 

analysts to adjust the fees and effective dates as necessary. The process for calculating the 14 

Confirmation Letter Fee and the dispute resolution decisions and related fees would not change. 15 

The system developers would modify the Program Charge Administration screen to display the 16 

new fees Infrastructure Support, Program Administration and Program User Fee. These fees 17 

would be calculated monthly using the active customer count logic that already exists. The 18 

Program User Fee would be charged at a flat rate per month. The Billing fee title would be 19 
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removed from the display. The Marketer Price Group fee would be updated to display ($/Setup) 1 

instead of ($/Group). Figure 6-3 below displays a mock-up of the Program Charge 2 

Administration screen in the GEM Administration website with the new fees added. 3 

Figure 6-3:  GEM Program Charge Administration Screen 4 

 5 

6.2.1.2 Reporting Changes 6 

FEI would be able to leverage the process already in place for counting active customers for the 7 

Customer Bill Fee and apply that logic to the two new fees for Infrastructure Support Fee and 8 

Program Administration Fee. System logic would need to be written to change the Marketer 9 

Group Fee from a monthly fee to a one-time setup fee. As well, new system logic would be 10 

developed to include the monthly charge for the Program User Fee on the Marketer Settlement 11 

Report. 12 

The Marketer Settlement Report is run on the first day of every month and emailed via report 13 

subscription to the Energy Supply Services group for processing of the purchase statement. The 14 

Marketer Settlement Report logic would be updated to generate the proper counts and 15 

calculation of the correct amounts to charge to Gas Marketers. Report logic will be updated to 16 

ensure the display of the new fees, Program User Fee, Infrastructure Support Fee, and Program 17 

Administration Fee in the Fee Summary section of the report. Figure 6-4 below depicts the 18 

changes that would be required to the monthly Marketer Settlement Report to add the proposed 19 

new fees. 20 
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Figure 6-4:  Marketer Settlement Report Mock-up 1 

 2 

There would be no changes to the existing gas accounting invoicing process with the new 3 

transaction fees. The Energy Supply Services group would still receive the Marketer Settlement 4 

Report on the 1st of the month and then manually input the charges into the FEI Entegrate 5 

System that tracks gas purchase information. The new fees would be setup in the Entegrate 6 

System so they could be generated on the Gas Marketer Purchase Statement.  7 

6.2.1.3 Database Table Changes 8 

To accommodate the new fees into the Marketer Settlement Report, a couple of minor changes 9 

are required to the database tables. The database table changes required include the addition 10 

of an extra field called “Active” to distinguish which charge type is active, and a stored 11 

procedure change to accommodate the extra field entitled, “Active”. This change would be 12 

required in order to keep the existing fees (e.g. Customer Billing Fee) in the database table and 13 

marked as inactive allowing for only the new/active fees to be displayed. This would allow for 14 

more flexibility for any future changes or if it is decided to re-activate an inactive transaction fee. 15 

The detailed system enhancements requirements and cost estimate provided by Fujitsu is 16 

attached in Appendix C: Business Requirements for Customer Choice Cost Recovery Change 17 

Implementation Plan. 18 

6.2.2 Implementation Cost Estimate 19 

The development work required to implement the new transaction fees and make changes to 20 

existing fees is minimal and can be completed in approximately 25 hours of development time 21 

for a cost of approximately $3,000. Any scope changes or development delays exceeding past 22 
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September 1, 2016 arising out of the completion of the cost recovery review process may result 1 

in the need to revise the cost estimate included in this Application. 2 

6.2.3 Implementation Timeline 3 

FEI expects that the implementation can be completed within 90 days of the approval date of 4 

the Application. 5 
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 CONCLUSION 7.1 

The purpose of this Application, as directed by Order A-12-15,  was to (1) provide stakeholders 2 

with a thorough review of Program costs; (2) attribute costs to Gas Marketers or FEI customers 3 

as appropriate; and (3) propose a suitable Gas Marketer fee recovery mechanism. FEI believes 4 

the approach the Company took to address these objectives was thorough and fair to both 5 

customers and Gas Marketers. FEI respectfully requests that the Application be approved as 6 

proposed. 7 



 

Appendix A 

TIMELINE OF RELEVANT EVENTS 
 
 



 

FORTISBC ENERGY INC.  
APPENDIX A – TIMELINE OF RELEVANT EVENTS 

 

TIMELINE OF RELEVANT EVENTS 1 

The appropriateness and possible adjustment of Gas Marketer fees has been touched upon 2 

several times at Customer Choice annual general meetings. The following summarizes notable 3 

discussions. 4 

During the 2009 Annual General Meeting process, an issue pertaining to the $50 dispute 5 

resolution fee was raised by Gas Marketers. Gas Marketers suggested that the dispute 6 

resolution fee should be bilateral.1  Specifically, they wanted to introduce a refundable $50 fee 7 

paid by customers to lodge a price-related dispute in an effort to curtail what Gas Marketers 8 

perceived as frivolous disputes. British Columbia Public Interest Advocacy Centre, on behalf of 9 

British Columbia Old Age Pensioners’ Organization, Active Support Against Poverty, Disability 10 

Alliance BC, Council of Senior Citizens’ Organizations of BC, and the Tenant Resource and 11 

Advisory Centre, et al (BCOAPO) and FortisBC Energy Inc. (FEI) did not agree with the 12 

recommendation. FEI suggested that the most efficient way to decrease the overall number of 13 

disputes was to enforce the Code of Conduct and increase the dispute fee to an amount more 14 

punitive than the $50 charge.2  British Columbia Utilities Commission (BCUC or the 15 

Commission) staff felt there was some merit with the Gas Marketers request but felt charging 16 

customers a dispute fee would contravene the Commission’s consumer protection 17 

responsibilities. Further, Commission staff suggested that if Gas Marketers kept to the main 18 

objectives of ensuring consumers were making an informed choice and establishing a 19 

competitive marketplace, there would little or no need to stem price-related contract disputes.  20 

Another issue brought up at the 2009 AGM around fees was a request by Access Gas to 21 

eliminate the dispute fee for cancellation requests outside the 10-day cancellation period.3  22 

BCOAPO and FEI opposed eliminating the dispute fee for cancellations due to concerns about 23 

the impact of this request on all ratepayers. FEI recommended reviewing the appropriateness of 24 

removing the fee for cancellations at the next AGM. Commission staff did not oppose the 25 

elimination of the dispute fee for cancellations if it meant that Gas Marketers and customers 26 

were able to resolve their issues on their own. In the end, the related dispute fees were 27 

retained.  28 

During the 2010 Annual General Meeting process, Just Energy questioned why FEI charges 29 

Gas Marketers a monthly fee for each price point and suggested that there should not be a fee 30 

for creation of new price points.4 FEI noted at that time that existing fees were approximately 31 

covering the Program overhead and administrative costs. FEI confirmed that the marketer group 32 

fee price was analyzed and set in 2006 based on fees paid to the external billing service 33 

provider.  34 

                                                

1
  2009 Customer Choice Program Summary and Recommendations, Appendix A: section 1.4, Dispute Resolution 

Fees, p. 9 
2
  2009 Customer Choice Program Summary and Recommendations, p. 16 

3
  2009 Customer Choice Program Summary and Recommendations, section 1.1 Cancellation Requests, pg. 2-3 

4
  2010 Customer Choice Program Summary and Recommendations, section 2.8 Price Point Charges, p. 33 
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Also in 2010, Commission staff brought up program expenses as an issue and questioned 1 

whether Gas Marketers should bear more of the program costs including customer education 2 

expenses.5  BCOAPO thought that ratepayers should not pay for any of the education costs and 3 

that Gas Marketers should pay for a share as they receive direct benefit from the expenditure. 4 

FEI’s position was that all operating costs should be recovered from Gas Marketers where 5 

possible via fees and be subject to adjustment as necessary to reflect cost of service changes. 6 

FEI’s opinion was that all customers who are eligible for the program should be responsible for 7 

the education expenses, as they all benefit from its availability whether or not they choose to 8 

participate.  9 

By 2012, FEI reporting indicated that Gas Marketer recoveries were declining an average of 10 10 

percent per year since 2010 while program costs remained fairly stable over the same period. 11 

FEI stated in the 2012 Annual Report that the current fee structure was sufficient for the time 12 

being but needed to be monitored closely for future adjustments.6 13 

The subject of fees was discussed during the 2012 Annual General Meeting in reference to the 14 

revised independent dispute process.7 The Commission was concerned about the applicability 15 

of the dispute resolution fee for standard disputes. The interim dispute guidelines that were 16 

introduced in October 2012 stated that a fee would not be charged for a standard dispute if the 17 

dispute was resolved without the Commission’s involvement. However, the Commission noted 18 

that there were costs to the Program whether it was resolved directly with the marketer or not 19 

and wanted to charge the dispute fee for all disputes unless the dispute was ruled in favour of 20 

the Gas Marketer. Just Energy disagreed with the proposal as they did not believe it was 21 

appropriate to charge the same fee for cases that have been resolved and those that have not. 22 

FEI agreed with the Commission that there was an inherent fixed cost associated with the 23 

administration of disputes. FEI maintained that Gas Marketers should be charged to help 24 

recover these Program expenses. 25 

In 2015, FEI raised an issue for discussion at the 7th Annual General Meeting to review the 26 

transaction fees charged to Gas Marketers. In the Customer Choice Program Statistics, filed by 27 

FEI on March 6, 2015, FEI stated,  28 

As Gas Marketer recoveries decline while Program costs remain stable, FEI must 29 

ensure that Program costs are recuperated by Program fees. While the expansion to 30 

Vancouver Island and Whistler will provide an extra infusion of Program funds, FEI does 31 

not believe it will be enough to cover the shortfall in Program funding in future years. The 32 

Company will raise this issue and present the company’s recommendations regarding 33 

potential fee adjustments at the next Customer Annual General Meeting.8  34 

                                                

5
  2010 Customer Choice Program Summary and Recommendations, section 2.14 Billing Issues, p. 62 

6
  2012 Annual Report for the Customer Choice Program, p. 18 

7
  2012 Annual Report for the Customer Choice Program, section 5.1.2 Dispute Process, p. 36 

8
  2014 Customer Choice Program Statistics, Section 7.7 Program Fee and Fee Structure, pp 19-20 
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As well, BCOAPO requested a discussion around cost recovery, fees and mechanisms at the 1 

AGM. In their letter dated March 27, 2015, BCOAPO stated, “As it will be very difficult to 2 

forecast recoveries going forward, in addition to adjusting the fees paid by marketers, BCOAPO 3 

would like to discuss the possibility of establishing a variance account such that any over- or 4 

under-recoveries going forward would be refunded or charged to marketers. BCOAPO would 5 

like a discussion of the possibility of a variance account or some other similar mechanism to 6 

ensure that program costs are fully recovered from the marketers.”9  In Order A-3-15, the Panel 7 

directed that the discussion on this issue, “…be limited to whether a detailed review of the cost 8 

recovery, fees and mechanisms is required at this point; and if so, on the development of a 9 

potential plan and timeline for doing so.”10 10 

At the 7th Annual General Meeting, FEI proposed fee adjustments to the billing and confirmation 11 

letter charges in order to cover the current cost of postage as the fees had not been adjusted 12 

since Program inception in 2007. FEI presented the actual program costs to April 30, 2015 and 13 

showed a projected shortfall of $200,000 in fee recovery if the confirmation letter and billing fee 14 

amounts were left unchanged. The actual shortfall for 2015 ended up being just over 15 

$300,000.11 FEI proposed a solution to recover the shortfall for the year was to adjust the 16 

confirmation letter fee to $1.02 and the billing fee to $0.80 with a one-time retroactive billing to 17 

Gas Marketers to January 1, 2015. FEI submitted that the Company’s proposal to update the 18 

postage fee component of the billing and confirmation letter charge to cover the current cost of 19 

business postage was fair, leveraging the fee structure presented and approved in the original 20 

2006 CPCN. The Company also suggested a fulsome review of the transaction fees and 21 

recommendations should be conducted and filed as a separate application in 2016.  22 

While Gas Marketers supported the change to the print and postage rate for the confirmation 23 

letter, they did not support a change to the billing fee. The Gas Marketer Group (Access Gas 24 

Services Inc., Direct Energy Marketing Limited, Bluestream Energy Inc. and Just Energy (B.C.) 25 

Limited Partnership) felt the bill was a shared cost and Gas Marketers should not be responsible 26 

for the full cost of postage and print fees. The Gas Marketer Group maintained that all program 27 

costs were never intended to be recovered fully from Gas Marketers as Customer Choice is a 28 

program that is available to all residential consumers. Further, they suggested that increasing 29 

fees will increase the cost of providing service to Gas Marketer customers and likely result in a 30 

further decline in Program participation.12. 31 

In Order A-12-15, the Panel directed FEI to submit an application to the Commission regarding 32 

the Customer Choice Program fee structure by March 31, 2016.13 On November 18, 2015, FEI 33 

requested Commission staff provide a breakdown of the BCUC expenditures charged to the 34 

Customer Choice Program for the years 2010 to 2015. This information breakdown was 35 

requested to assist FEI staff with the comprehensive review of Program expenses. On 36 

                                                

9
  Exhibit C5-2, pp. 1–2   

10
  Order A-3-15, Appendix B, p 2 

11
  2015 Customer Choice Program Statistics, Section 7, figure 7-1 

12
  2014 Customer Choice Seventh Annual General Meeting, p. 47-51. 

13
  Order A-12-15, Section 2.2, pp. 3-4 
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December 14, 2015, Commission staff replied stating they required additional time to complete 1 

the information request and would provide the information by January 22, 2016. The 2 

Commission stated they would provide FEI with cost breakdown for the years 2012, 2013 and 3 

2014 only as the Commission adopted a new financial IT system in 2012 and the data is not 4 

readily available. Further, the information for 2015 would not be available in time to include with 5 

the information request.14 On January 8, 2016, FEI requested a one-month extension to the 6 

deadline for filing the Cost Recovery Application to allow for adequate time to review the 7 

Commission’s expenditure data. The Commission issued Order A-1-16 dated January 13, 2016 8 

denying the one-month extension period, but instead providing a two-week extension and a new 9 

deadline of April 14, 2016 to submit the Cost Recovery Application.15 10 

                                                

14
  Letter Dated December 14, 2015, Re: FortisBC Energy Inc. Request for BC Utilities Commission Customer Choice 
program cost data, Log No. 51308 

15
  Order A-1-16 dated January 13, 2016, p 2 
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1. Introduction 

1.1 Purpose  
 

The purpose of this document is to provide a description of the functional design of the 
Customer Choice Program Charge Administration screen within the Nucleus Subsystem 
Administration Website (NSS).   NSS Admin is a website in which Gas Supply interacts with to 
perform its business duties and monitoring of the Customer Choice program.   

 

1.2 Terms and Definitions 
 

Term Abbreviation Description 

Nucleus Sub System 
Website 

NSS Website This is an internal web application that allows Gas Supply to 
make changes to the Marketer Groups and Manage other 
aspects of the Customer Choice system. 
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2. Project Description 
 

2.1 Project Scope 
 

This document covers the visible portions of the Nucleus Subsystem that assist users with the 
administration  processes for the Customer Choice Programs that involves the Charge Fees.   
We will focus on the “Unbundling Charge Administration” highlighted in yellow in the screen 
below. 
 

 

2.2 Project Overview 
 

The Nucleus Sub-System plays an instrumental role for Gas Supply in the program.  It serves to 
provide a variety of functions shown below.  NSS is organized into various sections, namely 
Login, Marketer Demand, Marketer Group, Administration, Report and Dispute.  Depending on 
what action the users are trying to perform, they can easily navigate the application by clicking 
on the appropriate tabs on the top of the screen. This site map provides a high level overview of 
NSS’s capabilities:  

Help Logout

Login

1. Marketer Demand 2. Marketer Group 3. Administrator 4. Report 5. Dispute

2A. Add 

Marketer 

Group

2B. Edit 

Marketer 

Group

2C. Add New 

Contract & 

Group

2C. Marketer 

Contract 

Search

4A. Supply 

Variance 

Report

4B. Marketer 

Settlement 

Report

4C. 

Governance 

Summary - 

Marketer

4C. 

Governance 

Summary - 

Activity

4D. Marketer 

Group Price

5A. Customer 

Dispute

5B. Log 

Customer 

Dispute

5B. Customer 

Dispute 

Detail

1A. Marketer 

Demand 

Report

1A. Marketer 

Demand 
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3A. Delivery 
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Allocation
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Allocation

3C. Program 

Dates

3D. Settings

3E. 

Transaction 

Log

3F. Statistics

3G. Marketer 
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4E. ESM 

Report

4F. 

Oustanding 

Rate 23 

Report

6. Marketer 

Management

6A. Marketer 

Transaction

6B. Unbundling 

Charge 

Administration
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2.3 Project Background and Description 
Customer Choice staff has analyzed their existing cost recovery model and identified better 
options to recover the costs to run the Customer Choice program.  We need to modify the 
Customer Choice Admin Charge Fee screen to accommodate for the cost recovery fields 
necessary to capture the proper information to generate the Marketer Settlement Report. 
 

A copy of the Marketer Settlement report in PDF format is emailed to tradelog@fortisbc.com 
(Gas Supply email distribution) every first day of the month at noon via report subscription.  It 
includes data for the previous month.  This process will remain the same.  However, the content 
in the Fee Summary section of the report will be changed to display the new set of fees. 

 

3. Overall Description 
There will be three changes to the NSS Admin Website, the Marketer Settlement Report and 
database table changes. 
 

3.1 NSS Admin Website Changes (Unbundling Charge Administration) 

3.1.1 Current Process 
Currenty the admin manages fees associated with the marketers from the NSS Web application.  
Admins are able to change the per unit program charges that will be reflected in marketer’s 
settlement reports.  Validation is performed to make sure only numbers are entered in this field.  
As well, users are only able to select future months in the drop down list.  Charges will be 
applied to the Settlement Reports from that date onwards. 
 

mailto:tradelog@fortisbc.com
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3.1.2 Proposed Changes 

Admin Website Changes: 

1. Modified Customer Choice Admin WebsiteManagementCharge Fee option screen 
2. Changes should contain the following data entry fields 

a. Marketer Price Group ($/Setup) 
b. Infrastructure Support Fee ($/active customer) 
c. Confirmation Letters ($/Letter) 
d. Dispute Resolution Decisions ($/Dispute) 
e. Bad Debt Proportions (%) 
f. Program Administration Fee ($/active customer) 
g. Program User Fee ($/month) 
h. All fees calculated monthly with the exception of Marketer Group Setup which is a 

one time cost only 
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The Charge Fee screen is data driven, there are two tables that the application queries to fill the 
screen above.  The two tables are called: 
 

Table Name: 

NSS_UNBUNDLING_FEE 

NSS_UNBUNDLING_CHARGE_TYPE 
 
We will create the initial SQL scripts to run to make the modifications to both the tables.  This 
will be tested in the QA environment. 

3.2 Report Changes 

Customer Choice Report Changes: 

1. The following 2 Customer Choice SSRS reports will be modified: 
a. Marketer Settlement Report 
b. Marketer Settlement Report – Final 

 
2. Changes to the “Fee Summary” section for the 2 reports above include: 

a. Add Program User Fee row 
b. Add Infrastructure Support Fee($/active customer) row 
c. Add Program Administration Fee ($/active customer) row 
d. Add Marketer Group Setup ($/new group) row 
e. Remove existing Marketer Groups ($/Group) row 
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3.3 Database table changes 
Database structural change required for NSS_UNBUNDLING_CHARGE_TYPE table.  We need 
to add an extra field called “Active” to allow the application distinguish which charge type is 
currently active or not. 
 
There will also be a database stored procedure change to NSS_SP_GET_FEE to accommodate 
for the extra added field. 

 

3.4 High level overview 
 

Step 2

Run SQL Scripts

Customer Choice Admin will be able to see the 
changes on the Charge Fees Screen and 

properly set the future charges.

Step 1

Run SQL script to add new field to NSS_UNBUNDLING_CHARGE_TYPE
Modify NSS_SP_GET_FEE stored procedure
Run SQL script to add the proper data to the tables.

Oracle Database Server

Customer Choice 

Application Server

Customer Choice Admin

Reporting Server

Step 3

Marketer Settlement Report will be modified to 

show the newly added fields.

 

 

3.5 Deliverables: 
 New version of code implemented in production. 

 Change current documentation to reflect the changes made 

3.6 Assumptions: 
 All enhancements will be deployed in a single release 

 Client is available for UAT 

 Time and Materials with Scope engagement 
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3.7 Estimate Time: 

Time / hrs Resources 
Estimate 
Cost 

7 Senior Developer (Web) $805 

18 Senior Developer (Reporting) $2,070 

   

 Total Cost $2,875 
 



 

Appendix D 

COST RECOVERY OPTIONS BY MARKETER 
 

FILED CONFIDENTIALLY 
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Sixth floor, 900 Howe Street 
Vancouver, BC  Canada  V6Z 2N3 
TEL:  (604)  660-4700 
BC Toll Free:  1-800-663-1385 
FAX:  (604)  660-1102 

 

…/2 

ORDER NUMBER 
G-xx-xx 

 
IN THE MATTER OF 

the Utilities Commission Act, RSBC 1996, Chapter 473 
 

and 
 

FortisBC Energy Inc. 
Application for the Customer Choice Program Cost Recovery 

 
BEFORE: 

Panel Chair/Commissioner 
Commissioner 
Commissioner 

 
on Date 

 
ORDER 

WHEREAS: 
 
A. FortisBC Energy Inc. (FEI) obtained a Certificate of Public Convenience and Necessity (CPCN) on August 14, 

2006 for the Commodity Unbundling Project for Residential Customers (Customer Choice) in accordance 
with the government’s 2002 energy policy which allows for the direct sale of natural gas to residential and 
small volume commercial customers through gas marketing companies licensed by the British Columbia 
Utilities Commission (the Commission); 

B. On September 29, 2015, the Commission issued Order A-12-15, which, among other things, directed FEI to 
submit an application regarding the Customer Choice program fee structure (the Program Cost Recovery 
Application or the Application) to the Commission by March 31, 2016; 

C. By Order A-1-16, following FEI’s request for an extension to the filing date of the Program Cost Recovery 
Application, the Commission ordered that FEI submit the Program Cost Recovery Application by April 14, 
2016; 

D. On April 14, 2016, FEI filed the Program Cost Recovery Application, recommending a new fee structure for 
the recovery of costs associated with the Customer Care program and seeking approvals for specific items 
for the new fee structure;  

E. The Commission has reviewed and considered the Application and concludes that the requested approvals 
are fair and reasonable and in the public interest.  

 
 
NOW THEREFORE the British Columbia Utilities Commission orders as follows: 
 
1. The FortisBC Energy Inc. Application for Customer Choice Program Cost Recovery as applied for is approved. 
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Filepath 

 
 
 
 
DATED at the City of Vancouver, in the Province of British Columbia, this (XX) day of (Month Year). 
 
BY ORDER 
 
 
 
(X. X. last name) 
Commissioner  



 

FortisBC Energy Inc. 
Application for Customer Choice Program Cost Recovery 

 
CONFIDENTIAL Undertaking 

 
I,                                            , am a participant acting for                                                            in 
the matter of the review of the FEI’s Application for the Customer Choice Program Cost 
Recovery. 
 
In this capacity, I request access to the confidential information.  I understand that the execution 
of this undertaking is a condition of an Order of the Commission, and the Commission may 
enforce this Undertaking pursuant to the provisions of the ATA. 
 
I hereby undertake 
 

a) to use the information disclosed under the conditions of the Undertaking exclusively for 
duties performed in respect of this proceeding; 

b) not to divulge information disclosed under the conditions of this Undertaking except to a 
person granted access to such information or to staff of the Commission; 

c) not to reproduce, in any manner, information disclosed under the conditions of this 
Undertaking except for purposes of the proceeding; 

d) to keep confidential and to protect the information disclosed under the conditions of this 
Undertaking;   

e) to return to FEI, under the direction of the Commission, all documents and materials 
containing information disclosed under the conditions of this Undertaking, including 
notes and memoranda based on such information, or to destroy such documents and 
materials and to file with the Commission a certification of destruction at the end of the 
proceeding or within a reasonable time after the end of my participation in the 
proceeding; and  

f) to report promptly to the Commission any violation of this Undertaking.                              

 
 
Dated at                                                     this             day of                         , 2016. 
 
 
Signature:                                                                   
 
Name:                                                                       
  (please print) 
 
Address:                                                                       
 
Telephone:                                                                       
 
Fax:                                                                        
 
E-mail:                                                                        
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IN THE MATTER OF

the Utilities Commission Act, RSBC 1996, Chapter 473



and



FortisBC Energy Inc.

Application for the Customer Choice Program Cost Recovery



BEFORE:

Panel Chair/Commissioner

Commissioner

Commissioner



on Date



ORDER

WHEREAS:



FortisBC Energy Inc. (FEI) obtained a Certificate of Public Convenience and Necessity (CPCN) on August 14, 2006 for the Commodity Unbundling Project for Residential Customers (Customer Choice) in accordance with the government’s 2002 energy policy which allows for the direct sale of natural gas to residential and small volume commercial customers through gas marketing companies licensed by the British Columbia Utilities Commission (the Commission);

On September 29, 2015, the Commission issued Order A-12-15, which, among other things, directed FEI to submit an application regarding the Customer Choice program fee structure (the Program Cost Recovery Application or the Application) to the Commission by March 31, 2016;

By Order A-1-16, following FEI’s request for an extension to the filing date of the Program Cost Recovery Application, the Commission ordered that FEI submit the Program Cost Recovery Application by April 14, 2016;

On April 14, 2016, FEI filed the Program Cost Recovery Application, recommending a new fee structure for the recovery of costs associated with the Customer Care program and seeking approvals for specific items for the new fee structure; 

The Commission has reviewed and considered the Application and concludes that the requested approvals are fair and reasonable and in the public interest. 





NOW THEREFORE the British Columbia Utilities Commission orders as follows:



The FortisBC Energy Inc. Application for Customer Choice Program Cost Recovery as applied for is approved.









DATED at the City of Vancouver, in the Province of British Columbia, this (XX) day of (Month Year).



BY ORDER







(X. X. last name)

Commissioner 
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