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Regulatory Affairs Correspondence
Email: regulatory.affairs@terasengas.com

Re: Terasen Gas Inc. (“TGI") and Terasen Gas (Vancouver Island) Inc. (“*TGVI")
(collectively the “Companies”) Application for System Extension & Customer
Connection Changes Review (the “Application”) Project No. 3698472

Response to the British Columbia Utilities Commission (“BCUC” or the

“Commission”) Information Request (*IR”) No. 2

In accordance with Commission Order No. G-114-07 setting out the amended Regulatory
Timetable for the Application, the Companies were to receive IR No. 2 from the BCUC and
Intervenors on Wednesday, September 26, 2007 and respond by Monday, October 1, 2007.
The Companies received the BCUC IR No. 2 one day later, on Thursday, September 27,
2007, and upon determining that one additional day would be necessary to complete the
response to BCUC IR No. 2, the Companies notified Commission staff that the submission

would be filed on October 2, 2007.

TGl and TGVI respectfully submit the attached response to BCUC IR No. 2.

If there are any questions regarding the attached, please contact Mr. Tom Loski, Director,

Regulatory Affairs at (604) 592-7464.

Yours very truly,

TERASEN GAS INC. and

TERASEN GAS (VANCOUVER ISLAND) INC.

Original signed by: Tom LoskKi

Scott A. Thomson

cc: Registered Parties (e-mail only)
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Reference: Exhibit B-1, Application, pp. 12-15; MX Test Parameters
Exhibit B-3, BCUC IR No. 1, BCUC IR 5.3, Attachment 5.3

"The companies have reviewed TGl's 2006 actual cost data to determine the maximum
allowance, or SLCA, based on the same methodology used in the 1996 application.
This was done again by applying the current MX test to a single proxy customer based
on current inputs and 2006 normalized annual consumption of a residential customer of
96.9 GJs."

35.1 Please provide the MX test parameters used to determine the maximum
allowance/SLCA in 1996.

Response:

The MX Test parameters used in the 1996 SLCA calculation were as follows:

e Capital costs
o Estimated direct cost of mains, services and meters/regulators
o Overheads @t 37.5% of direct costs

o Delivery Margins

o Ratel $75.84/year plus $2.11/GJ
e Operation & Maintenance Expenses
0 Ratel $36/customer/year

System Improvement Cost - $0.31/GJ
e Property taxes
0 2% times direct costs of mains and services
0 1% in Lieu equivalent to 1% of MX gross revenues
¢ Income and Capital Taxes
0 Income tax rate — 45.62%
0 Capital taxes - provincial CCT and federal LCT
0 Capital Cost Allowance - Class 1 — 4%
e Project Life - 20 years
Discount Rate - 7.089% (Nominal After-tax WACC)

35.2 Please show the TGl and TGVI 2006 MX test parameters used to determine the
target service line costs in Tables 4.2 and 4.3.

Response:
I1GI

The 2007 MX Test parameters for TGl were used in the target service line cost
calculations in Table 4.2 and were as follows:
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e Capital costs
o Estimated direct cost of mains, services and meters/regulators
o Overheads @t 32% of direct costs

e Delivery Margins

o Ratel $131.28/year plus $2.736/GJ
e Operation & Maintenance Expenses
o0 Ratel $75/customer/year

System Improvement Cost - $0.375/GJ
e Property taxes
0 2.1% times direct costs of mains and services
0 1% in Lieu equivalent to 1% of MX gross revenues
¢ Income and Capital Taxes
0 Income tax rate — 34.12%
o Capital taxes — n/a
0 Capital Cost Allowance - Class 1 — 4%
o Project Life - 20 years
Discount Rate — 4.45% (Real after-tax WACC)

TGVI

The 2007 MX Test parameters for TGVI were used in the target service line cost
calculations in Table 4.3 and were as follows:

e Capital costs
o Estimated direct cost of mains, services and meters/regulators
o Overheads @t 32% of direct costs

e Delivery Margins

o RGS-1 $126/year plus $4.885/GJ
e Operation & Maintenance Expenses
o RGS-1 $62.48/customer/year

e System Improvement Cost - $0.50/GJ
o Property taxes
0 1.9% times direct costs of mains and services
0 1% in Lieu equivalent to 1% of MX revenues
e Income and Capital Taxes
0 Income tax rate — 34.12%
o0 Capital taxes — n/a
0 Capital Cost Allowance - Class 1 — 4%
e Project Life - 20 years
e Discount Rate — 4.2% (Real After-tax WACC)
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35.3 Please show the calculation of the Maximum Allowance amounts in Tables 4.2
and 4.3.1.1 Please set out the Service Line Extension Policies of other gas
distribution companies in Canada.

Response:

Please refer to Attachment 35.3 which provides the calculations of the maximum
allowances in Tables 4.2 and 4.3. Attachment 35.3 includes three sheets for TGl and
three sheets for TGVI corresponding to the average annual consumption values for TGI
in the Table 4.2 and TGVI in Table 4.3. These sheets are adaptations of Appendix 3,
Schedules 3 and 4 for TGl and TGVI respectively. Extra columns are added which
impose an upper limit on the service line costs (i.e. the Maximum Allowance - equivalent
to the SLCA) that reduces the average service line cost to the target service line cost.
The Maximum Allowance results are determined by trial and error using the Goal Seek
function of Excel. In one case for TGI with the annual consumption set at 96.9 GJ the
target service line cost of $1,181 is above the unadjusted average service line cost of
$1,161 so no upper limit can be derived.

For the service line policies of other Canadian Utilities, please see the response to
BCUC IR No. 1, Question 1.1.
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36.0 Reference: Exhibit B-3, BCUC IR No.1,BCUCIR 2.6

SLIF Parameters

36.1 Please calculate the impact on the 2007-2011 TGV and TGVI revenue
requirements of eliminating the SLIF in 2006.

Response:

The impact of eliminating the SLIF in 2006 on the 2007-2011 revenue requirements is as
follows below. These calculations do not attempt to model the benefits of any increase
in customer attachments that may arise from eliminating the SLIF and other
modifications to the system extension and connection policies sought in the Application.
The calculations also assume that the same customers who chose to attach in 2006
would have attached if their contribution was higher. In all likelihood, the Company
expects that some customers would not have attached to the system because of
increased contribution charges. While the results below indicate revenue requirements
will increase in the future it is important to recognize that customers being added to the
system through new main extensions are more than paying for their incremental costs as
indicated by MX Pls well in excess of 1.0 on average. These revenue requirement
increases provide partial mitigation of the over-contribution being made by new
customers.

TGI

Incremental Revenue Requirement 2006 2007 2008 2009 2010 2011
Return on Rate Base $97,218 $294,479 $485,270 $657,502 $820,696 $978,461
Depreciation 0 58,053 120,768 177,045 231,213 284,493
Tax (5,925) 7,986 26,598 44,181 62,040 80,424
Incremental Revenue Requirement $91,293 $360,518 $632,636 $878,729 $1,113,950 $1,343,377
TGVI

Incremental Revenue Requirement 2006 2007 2008 2009 2010 2011
Return on Rate Base $18,212 $60,415 $110,100 $159,316 $207,052 $252,985
Depreciation 0 11,988 28,749 46,176 63,381 80,586
Tax (266) 4,329 11,524 19,302 27,233 35,411
Incremental Revenue Requirement $17,946 $76,732 $150,373  $224,793  $297,666  $368,982

Below please find tables 36.1a and 36.1b for the supporting calculations.
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Table 36.1a
TGI
2006 2007 2008 2009 2010 2011
Assumptions 13,129 11,797 11,346 11,148 11,047
Customer Additions $2,615,000 $2,822,735 $2,536,355 $2,439,390 $2,396,820 $2,375,105
SLIF Calculated*
* 2006 is actual $2,615,000 $2,825,000 $2,535,000 $2,440,000 $2,400,000 $ 2,400,000
Total SLIF Change (Rounded)
33.00% 33.00% 33.00% 33.00% 33.00% 33.00%
Tax Rate 4.00% 4.00% 4.00% 4.00% 4.00% 4.00%
CCAClass 1 2.22% 2.22% 2.22% 2.22% 2.22% 2.22%
Depreciation Rate
2006 Only 2007-2011
Cost Capital Structure Cost Capital Structure
Capital Structure 4.00% 7.82% 4.75% 5.58% *
Short-term Debt 7.07% 57.18% 7.02% 59.41% *
Long-term Debt 8.80% 35.00% 8.37% 35.01% *
Equity 100.00% 100.00%
*Same for all three years based on 2007 Revenue Requirment Application
Incremental Revenue Requirement 2006 2007 2008 2009 2010 2011
Return on Rate Base $97,218 $294,479 $485,270 $657,502 $820,696 $978,461
Depreciation 0 58,053 120,768 177,045 231,213 284,493
Tax (5,925) 7,986 26,598 44,181 62,040 80,424
Incremental Revenue Requirement $91,293 $360,518 $632,636 $878,729 $1,113,950 $1,343,377
Incremental Rate Base 2006 2007 2008 2009 2010 2011
GPIS Opening $0 $2,615,000 $5,440,000 $7,975,000 $10,415,000 $12,815,000
Plant Additions 2,615,000 2,825,000 2,535,000 2,440,000 2,400,000 2,400,000
GPIS Closing 2,615,000 5,440,000 7,975,000 10,415,000 12,815,000 15,215,000
Plant Accumulated Depreciation 0 (58,053) (178,821) (355,866) (587,079) (871,572)
Plant Closing 2,615,000 5,381,947 7,796,179 10,059,134 12,227,921 14,343,428
Mid Year Plant Adjustment (1,307,500) (1,412,500) (1,267,500) (1,220,000) (1,200,000) (1,200,000)
Mid Year Accumulated Depreciation Adjustment 0 29,027 60,384 88,523 115,607 142,247
Mid Year Incremental Rate Base $1,307,500 $3,998,474 $6,589,063 $8,927,657 $11,143,528 $13,285,675
Opening Accumulated Depreciation $0 $0 $58,053 $178,821 $355,866 $587,079
Depreciation Expense - 58,053 120,768 177,045 231,213 284,493
Closing Accumulated Depreciation 0 58,053 178,821 355,866 587,079 871,572
Mid Year Accumulated Depreciation 0 29,027 118,437 267,344 471,473 729,326
Mid Year Accumulated Depreciation Adjustment $0 $29,027 $60,384 $88,523 $115,607 $142,247
Return on Base
Debt Interest $56,947 $177,310 $292,188 $395,892 $494,153 $589,146
Equity Return 40,271 117,169 193,082 261,610 326,543 389,315
Total $97,218 $294,479 $485,270 $657,502 $820,696 $978,461
CCA
Opening $0 $2,562,700 $5,228,692 $7,503,844 $9,594,891 $11,563,095
Additions 2,615,000 2,825,000 2,535,000 2,440,000 2,400,000 2,400,000
CCA Full Year 0  (102,508)  (209,148)  (300,154)  (383,796)  (462,524)
CCA @ 1/2 year (52,300) (56,500) (50,700) (48,800) (48,000) (48,000)
Closing $2,562,700  $5,228,692 $7,503,844 $9,594,891 $11,563,095 $13,452,571
Tax
Equity Return $40,271 $117,169 $193,082 $261,610 $326,543 $389,315
Add: Depreciation 0 58,053 120,768 177,045 231,213 284,493
Less: CCA (52,300) (159,008) (259,848) (348,954) (431,796) (510,524)
Taxable Income After Tax ($12,029) $16,214 $54,002 $89,702 $125,960 $163,284
Gross up to Before Tax (1-Tax Rate) ($17,954) $24,200 $80,600 $133,883 $188,000 $243,708

Income Tax ($5,925) $7,986 $26,598 $44,181 $62,040 $80,424
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Table 36.1b
TGVI
2006 2007 2008 2009 2010 2011
Assumptions 3,498 3,650 3,600 3,600 3,500
Customer Additions $ 540,000 $ 752,070 $ 784,750 $ 774,000 $ 774,000 $ 752,500
SLIF Calculated*
* 2006 is actual $ 540,000 $ 755,000 $ 785,000 $ 775,000 $ 775,000 $ 755,000
Total SLIF Change (Rounded)
33.00% 33.00% 33.00% 33.00% 33.00% 33.00%
Tax Rate 4.00% 4.00% 4.00% 4.00% 4.00% 4.00%
CCAClass 1 2.22% 2.22% 2.22% 2.22% 2.22% 2.22%
Depreciation Rate
2006 Only 2007-2011
Cost Capital Structure Cost Capital Structure
Capital Structure 4.86% 2.88% 5.00% 4.19% *
Short-term Debt 4.91% 57.12% 5.00% 55.81% *
Long-term Debt 9.50% 40.00% 9.07% 40.00% *
Equity 100.00% 100.00%
*Same for years 2007 through 2011 based on 2007 Revenue Requirment Application
Incremental Revenue Requirement 2006 2007 2008 2009 2010 2011
Return on Rate Base $18,212 $60,415 $110,100 $159,316 $207,052 $252,985
Depreciation 0 11,988 28,749 46,176 63,381 80,586
Tax (266) 4,329 11,524 19,302 27,233 35,411
Incremental Revenue Requirement $17,946 $76,732 $150,373  $224,793  $297,666  $368,982
Incremental Rate Base 2006 2007 2008 2009 2010 2011
GPIS Opening $0 $540,000 $1,295,000 $2,080,000 $2,855,000 $3,630,000
Plant Additions 540,000 755,000 785,000 775,000 775,000 755,000
GPIS Closing 540,000 1,295,000 2,080,000 2,855,000 3,630,000 4,385,000
Plant Accumulated Depreciation 0 (11,988) (40,737) (86,913) (150,294) (230,880)
Plant Closing 540,000 1,283,012 2,039,263 2,768,087 3,479,706 4,154,120
Mid Year Plant Adjustment (270,000)  (377,500)  (392,500) (387,500) (387,500) (377,500)
Mid Year Accumulated Depreciation Adjustment 0 5,994 14,375 23,088 31,691 40,293
Mid Year Incremental Rate Base $270,000 $911,506 $1,661,138 $2,403,675 $3,123,897 $3,816,913
Opening Accumulated Depreciation $0 $0 $11,988 $40,737 $86,913  $150,294
Depreciation Expense - 11,988 28,749 46,176 63,381 80,586
Closing Accumulated Depreciation 0 11,988 40,737 86,913 150,294 230,880
Mid Year Accumulated Depreciation 0 5,994 26,363 63,825 118,604 190,587
Mid Year Accumulated Depreciation Adjustment $0 $5,994 $14,375 $23,088 $31,691 $40,293

Return on Base

Debt Interest $7,952 $27,345 $49,834 $72,110 $93,717  $114,507
Equity Return 10,260 33,069 60,266 87,205 113,335 138,478
Total $18,212 $60,415 $110,100  $159,316  $207,052  $252,985
CCA

Opening $0 $529,200 $1,247,932 $1,967,315 $2,648,122 $3,301,697
Additions 540,000 755,000 785,000 775,000 775,000 755,000
CCA Full Year 0 (21,168) (49,917)  (78,693) (105,925) (132,068)
CCA @ 1/2 year (10,800) (15,100) (15,700)  (15,500)  (15,500)  (15,100)
Closing $529,200 $1,247,932  $1,967,315 $2,648,122 $3,301,697 $3,909,529
Tax

Equity Return $10,260 $33,069 $60,266 $87,205 $113,335 $138,478
Add: Depreciation 0 11,988 28,749 46,176 63,381 80,586
Less: CCA (10,800) (36,268) (65,617)  (94,193) (121,425) (147,168)
Taxable Income After Tax ($540) $8,789 $23,398 $39,189 $55,291 $71,896
Gross up to Before Tax (1-Tax Rate) ($806) $13,119 $34,922 $58,491 $82,524  $107,307

Income Tax ($266) $4,329 $11,524 $19,302

$27,233 $35,411
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Please refer to the response to Question 36.1 above.

Please show the calculation of the $266 TGVI and the $5,925 TGI tax amounts
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Reference: Exhibit B-3, BCUC IR No. 1, BCUC IR 4.5
BCUC Utility System Extension Test Guidelines, p. 18
System Improvement Charges - Recovery

“Terasen continues to be of the opinion that the accurate estimation of the cost and
timing of large transmission system improvements is difficult and is subject to large
swings driven at times by the decisions taken by large industrial customers.
Misapplication of a transmission S| charge could prevent the attachment of otherwise
economic customers which help to keep rates low for all ratepayers. To that effect, it is
recommended that transmission Sl costs be recovered through rates rather than through
an Sl charge applied to new customers.”

37.1 If an existing customer increases its load and generates a transmission Sl, does
this impact the Sl charge used in the main extension test? Is the customer
responsible for any of the transmission Sl costs?

Response:

Similar to the response to Question 37.2, generally speaking it is not appropriate to
suggest that a specific existing customer has triggered a transmission Sl. Transmission
Sls are typically large capital expenditures that occur on an infrequent basis and cannot
be uniquely attributed to a specific customer. They are necessitated by system growth
that occurs over an extended period of time. A transmission SI may by happenstance
occur around the same time a certain existing customer increases their load, but the
load growth of many customers leading up to that time have used up available
transmission system capacity. If transmission Sls are introduced into the main extension
test, an existing customer whose load increases to the point of triggering a transmission
SI, would cause an increase in the transmission Sl charge in the main extension test for
future customers. Existing customers under the current methodology are not
responsible for the SI directly. However, all customers would still pay for the
transmission Sl by way of rates. Therefore, if transmission Sls are included in the main
extension test, a new customer’'s MX test, and potentially their CIAOC would be affected
by the SI. Additionally, the customer would also be required to pay rates that will
increase in the future because of the transmission Sl. However, this corresponding
potential future increase in rates, and therefore margin, is not factored into the MX test.
Ideally if a transmission Sl charge for a potential transmission Sl is included in the MX
test, the margin revenue should also be increased to the extent that the transmission Sl
would cause an increase in rates.

If a transmission Sl charge, based upon a future transmission Sl, is included in the MX
test, then the MX test will be more difficult to pass. However, once the asset has been
built it would no longer be included in the calculation of the transmission SlI. As such,
customers who attached after the transmission Sl was in place would have an easier
time passing the MX test because the transmission S| charge would be lower and the
margin rate would likely be higher. Therefore, including transmission SI's in the MX test
sends the wrong signal to both current and new customers.

Please also refer to the response to Question 37.3.
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37.2 If a new customer generates a transmission Sl, does this impact the S| charge
used in the main extension test? Is the customer responsible for any of the
transmission Sl costs?

Response:

Generally speaking it is not appropriate to suggest that a specific new customer has
triggered a transmission Sl. Transmission Sls are typically large capital expenditures
that occur on an infrequent basis and cannot be uniquely attributed to a specific
customer. They are necessitated by system growth that occurs over an extended period
of time. A transmission SI may by happenstance occur around the same time a certain
customer is added to the system but the load growth of many customers leading up to
that time have used up available transmission system capacity. A transmission Sl
allowance is therefore typically developed by analyzing load growth and growth-related
transmission capital spending over an extended period of time such as 20 years. A
levelization process is applied in the analysis to smooth out the lumpiness of the
transmission Sl capital spending.

If transmission Sls were to be included in the main extension test it would be expected
that when the main extension parameters were updated, the new transmission Sl in
guestion would have been included in the determination of the transmission Sl charge.
The new customer would not directly pay for the transmission Sl but would make an
appropriate contribution to transmission Sls through rates and possibly through
increased CIAOC (if transmission Sls were included in the MX Test).

37.3 Are distribution SI's for load increases from new and existing customers treated
in the same manner as transmission SI's? If not, please explain.

Response:

Under the current test there are no transmission Sl charges however there are
distribution SI charges. The current practice is to review the distribution Sl charge
annually and adjust the charge as needed. Otherwise, distribution Sls are treated the
same as what is described above if transmission Sls were to be included in the main
extension test.
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Reference: Exhibit B-3, BCUC IR No. 1, BCUC IR 6.1

Forecast Performance

38.1 Please confirm that TGVI under-collected contributions for service lines with cost

greater than $1,100 by $1.1 million for the period April - December 2006.

Response:

In response to BCUC IR No.l, Question 6.1, the Companies provided a table that
incorrectly tabulated the effect of contributions in aid of construction. Below is the table
that shows a comparison between actual costs and forecast costs, and separately the

level of actual contributions.
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TGI - TGVI Actual vs. Forcast Service Line Costs April - December 2006

Forecast Actual Difference CIAOC
TGI - CAFE only < $1,100 4,050,666 3,643,832 406,834 -1,192,782
$1,100 - 1,199 167,019 219,472 -52,453 -50,482
$1,200 - 1,299 152,240 211,298 -59,058 -47,993
$1,300 - 1,399 115,837 161,485 -45,648 -42,704
$1,400 - 1,499 101,649 152,132 -50,483 -34,841
$1,500 - 1,599 85,628 142,112 -56,484 -28,152
$1,600 - 1,699 66,334 110,056 -43,722 -21,562
$1,700 - 1,799 74,854 124,381 -49,527 -23,515
$1,800 - 1,899 88,076 155,350 -67,274 -30,288
$1,900 - 1,999 63,899 119,072 -55,173 -19,769
$2000 - 2,499 261,712 532,524 -270,812 -89,650
$2,500 - 2,999 203,587 482,243 -278,656 -72,259
$3,000 - 3,499 | 129,524 346,281 -216,757 -47,011
> $3,500 356,899 1,509,564 -1,152,665, -137,156
5,917,924 7,909,802 -1,991,878 | -1,838,164
TGVI - CAFE only < $1,100 722,539 832,347 -109,808 | -222,525
$1,100 - 1,199 79,934 127,297 -47,363 -24,483
$1,200 - 1,299 91,741 159,867 -68,126 -27,503
$1,300 - 1,399 67,592 116,900 -49,308 -17,719
$1,400 - 1,499 66,203 118,945 -52,742 -18,950
$1,500 - 1,599 52,713 97,656 -44,943 -14,620
$1,600 - 1,699 48,379 94,055 -45,676 -14,408
$1,700 - 1,799 44,234 87,709 -43,475 -12,261
$1,800 - 1,899 35,616 70,220 -34,604 -11,229
$1,900 - 1,999 40,734 85,595 -44,861 -11,515
$2000 - 2,499 195,312 408,837 -213,525 -60,485
$2,500 - 2,999 129,755 314,221 -184,466 -41,283
$3,000 - 3,499 69,477 204,075 -134,598 -21,372
> $3,500 172,330 646,962 -474,632 -62,282
1,816,559 3,364,686 -1,548,127 | -560,635

This table shows that the difference between actual and forecast costs for TGl was

$1,991,878 and for TGVI the difference was $1,548,127.

The information in this table however does not indicate that TGl and TGVI under
collected contributions required from all new customers. What this table shows is that

the forecast costs are less than the actual costs. If the forecast costs were higher, a
higher contribution may be required in some cases and in other cases the contribution

would not change. For example:
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e |If a service line was forecast to be $500, the customer would pay a contribution
of $215. If the actual cost ended up being $1,000, the customer would still only
pay a contribution of $215.

e |If the service line was forecast to be $500, the customer would pay a contribution
of $215. If the actual cost ended up being $1,300, and the increase in actual
cost was due to increase length of service line the customer would have been
charged an additional $200 contribution ($1,300-$1,100), in addition to the $215
SLIF, at the time of the forecast. Additionally, if the forecast was $1300, the
customer would have been charged $215 plus $200.

Therefore it can not be assumed that because the forecast was lower than the actual
cost, that all new customers were under charged a contribution.

To be better able to analyze the data and provide responses to BCUC IR No. 2
guestions, the Companies reorganized the data in the table provided above so that the
service lines are grouped ($500-$599 etc.) based on the forecast cost rather than the
actual cost. Ordering the data like this allows for an accurate comparison of forecast,
actual, and contribution amounts (see Attachment 38.1).

The TGl table shows the same cumulative difference between forecast and actual costs
as the table above. The majority of services are forecast to cost between $600 and
$900. However, because the data is organized by forecast cost, a more appropriate
comparison can now be made between forecast and actual for each $100 increment.
The data shows a relatively even distribution of forecast shortfall across all $100
increments. In other words, the forecast cost was consistently less than actual cost no
matter what the original forecast was.

As described above, while the forecast costs were less than the actual costs, this does
not mean that all customers would necessarily have been required to pay a greater
contribution. TGI will install services up to the $1,100 SLCA for each service line with
the customer paying the $215 SLIF (which is treated as a CIAOC). If the forecast cost
for a service line exceeds the SLCA, the customer must pay an additional contribution.
When looking at new service line costs on average, the aggregate contribution amount
other than the SLIF, would be expected to be the difference between actual costs per
service line less the $1,100 SLCA, multiplied by the number of customers. For the
sample of customers for the period April 1 through December 31, 2006, based on
average service line costs per customer, TGI could in aggregate install service lines up
to a total of $7,641,700 (6,947 customers @ $1,100 each) without requiring a
contribution other than the SLIF. For this sample of new service lines, the aggregate
actual costs were $7,909,802. The difference is $268,102, which would be the expected
amount of contribution that would have been paid, other than the SLIF. TGI recovered
CIAOC of $1,838,163 for this group of customers, including an aggregate amount for the
SLIF of $1,493,605 (6,947 customers X $215). This means that TGl collected $344,558
in additional contributions, which is $76,456 greater than the expected aggregate
contribution amount of $268,102.

This indicates that while forecast costs were lower than actual costs, there was no
detrimental impact on existing customers because aggregate service line costs were
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below the SLCA. However this data above is not intended to suggest that a SLCA of
$1,100 is appropriate for TGl. As noted in the Application the SLCA is intended to be
the maximum capital expenditure that TGl would invest to install a service line.
Maintaining a SLCA of $1,100 would unfairly result in new customers paying more than
the cost to serve required to serve this group. In effect this could result in new
customers continuing to subsidize current customers. Increasing the SLCA to $1,535 if
there is no SLIF, $1,750 if the SLIF remains in place, ensures that new customers do not
pay more than their share of costs while also protecting the current customer from the
addition of uneconomic customers.

This same analysis can be performed for TGVI, however in TGVI's case the actual costs
exceed the aggregate allowed cost as based upon the SLCA (SLCA times the number of
customers). When contributions are subtracted from the actual costs, the total SLCA
allowed ($1,100) is still lower than the actual costs less contributions. Therefore TGVI
did not recover enough in contributions to offset the difference between total allowed
SLCA ($1,100) and total actual costs less additional contributions. However, if the total
SLCA allowed is based upon the proposed SLCA of $1,535, the picture changes. For
this sample actual costs were $3,363,052 and total allowed SLCA ($1,535) was
$3,433,795 for a difference of $70,743 before factoring in contributions. In order to
comply with Commission Order No. G-126-05 for January 1, 2006, the SLCA for TGVI
was set the same as TGI. In hindsight, TGVI believes that the SLCA was set too low for
the 2006 period and should have been set higher. This supports TGVI's proposal to
increase the SLCA from the current level of $1,100 to $1,535 assuming the SLIF is
removed, or $1,750 if the SLIF remains in place. By increasing the SLCA to these
amounts, new customers would pay their fair share of costs for high cost service lines
while at the same time ensuring that they are given the appropriate market signal to
attach to the system. Lastly, current customers would benefit because of the addition of
economic customers, but would also be shielded from the addition of uneconomic
customers because of the ceiling provided by the SLCA.

As indicated in the responses to Questions 38.5.1 and 39.1, a review of service line cost
parameters is currently underway that will determine appropriate forecast parameters to
use.
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38.2 For the TGI - TGVI Actual vs. Forecast Service Line Costs April - December
2006 data, please provide a table in the following format.

Service Line Number of Percentage of | Cumulative
Cost Services Total Percentage

<$1,100

$1,100 - 1,199
$1,200 - 1,299
$1,300 - 1,399
$1,400 - 1,499
$1,500 - 1,599
$1,600 - 1,699
$1,700 - 1,799
$1,800 - 1,899
$1,900 - 1,999
$2000 - 2,499
$2,500 - 2,999
$3,000 - 3,499

> $3,500
Total

Response:

Please refer to the response to Question 38.1

38.3 For the TGl and TGVI Actual vs. Forecast Service Line Costs April — December
2006 table, please provide a breakdown of the service line costs from $2,000 -
$5,000 in $100 increments.

Response:

Please refer to the response to Question 38.1

38.4 For TGl and TGVI, provide an Actual vs. Forecast Service Line Costs January —
August 2007 table in the same format as the TGl —TGVI Actual vs. Forecast
Service Line Costs April-December 2006.

Response:

Please find the requested tables below. Extracting the data to use in order to respond to
this question is difficult mid year as the information on installed services changes daily



Terasen Gas Inc. (“TGI”) and Terasen Gas (Vancouver Island) Inc. (“TGVI")
(collectively the “Companies”)

Application for System Extension & Customer Connection Changes Review

Submission Date:

Terasen October 2, 2007

Gas

Response to British Columbia Utilities Commission

. Page 15
Information Request No. 2

due to work continuing on services, services unbilled or being billed, and actual costing
being incomplete. The data in the table represents approximately 80% of service lines
installed for TGI and 50% of the service lines installed for TGVI. For those services that
are in the sample many of the same data issues are present because the entire process
for jobs may not be complete when the data was retrieved. When work is not complete
a thorough comparison can not be made between forecast and actual. As such the data
in these tables should only be used as a general indicator of what patterns exist between
actual and forecast costs.
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TERASEN GAS - 2007 SERVICE LINE INSTALLATIONS - Grouped by FORECAST
Jan - Aug 2007
For Rates : 1&2

Service Line Number of Percentage Cummulative Forecast Total Service Line  Actual
FORECAST Costs Services of Total Percentage Forecast Contributions ACTUAL Costs Contribution

< $300 16 0.23% 0.23% 1,078 1,879 18,954 -1,649
$300 - 399 11 0.16% 0.39% 4,000 2,694 9,313 -2,049
$400 - 499 33 0.47% 0.86% 15,279 7,806 34,528 -6,866
$500 - 599 231 3.30% 4.15% 131,282 51,483 184,154 -37,541
$600 - 699 1075 15.34% 19.49% 699,574 232,177 714,504 -170,509
$700 - 799 1355 19.33% 38.82% 1,017,067 300,813 916,115 -211,337
$800 - 899 1109 15.82% 54.64% 940,493 248,620 966,963 -180,883
$900 - 999 984 14.04% 68.68% 936,464 227,890 1,040,543 -178,520
$1,000 - 1,099 929 13.25% 81.94% 974,190 216,024 1,197,209 -169,100
$1,100 - 1,199 481 6.86% 88.80% 550,366 136,318 605,981 -103,298
$1,200 - 1,299 242 3.45% 92.25% 300,587 94,421 341,152 -61,623
$1,300 - 1,399 134 1.91% 94.16% 180,197 63,294 218,945 -47,428
$1,400 - 1,499 86 1.23% 95.39% 124,822 49,469 179,112 -32,515
$1,500 - 1,599 69 0.98% 96.38% 106,048 41,535 140,864 -25,033
$1,600 - 1,699 58 0.83% 97.20% 95,828 42,821 148,469 -29,689
$1,700 - 1,799 38 0.54% 97.75% 66,178 28,921 92,684 -18,998
$1,800 - 1,899 31 0.44% 98.19% 57,188 29,753 46,769 -16,298
$1,900 - 1,999 19 0.27% 98.46% 37,156 19,744 42,560 -13,393
$2,000 - 2,099 15 0.21% 98.67% 30,633 14,703 13,945 -8,759
$2,100 - 2,199 19 0.27% 98.94% 40,742 20,931 56,871 -16,414
$2,200 - 2,299 20 0.29% 99.23% 44,970 25,500 27,754 -20,110
$2,300 - 2,399 14 0.20% 99.43% 32,783 20,393 11,351 -4,815
$2,400 - 2,499 7 0.10% 99.53% 17,174 10,094 20,834 -6,725
$2,500 - 2,599 4 0.06% 99.59% 10,192 4,298 5,549 -2,153
$2,600 - 2,699 8 0.11% 99.70% 21,139 14,059 18,998 -7,414
$2,700 - 2,799 1 0.01% 99.71% 2,710 1,825 2,875 0
$2,800 - 2,899 4 0.06% 99.77% 11,386 7,846 12,632 -6,860
$2,900 - 2,999 4 0.06% 99.83% 11,761 4,363 10,520 -215
$3,000 - 3,099 1 0.01% 99.84% 3,093 2,208 8,699 -2,208
$3,100 - 3,199 2 0.03% 99.87% 6,339 4,569 8,463 -2,310
$3,200 - 3,299 1 0.01% 99.89% 3,268 2,383 18,039 0
$3,300 - 3,399 2 0.03% 99.91% 6,775 2,718 6,402 -2,718
$3,400 - 3,499 0 0.00% 99.91%

$3,500 - 3,599 0 0.00%

$3,600 - 3,699 1 0.01% 3,681 2,796 3,600 -2,796
$3,700 - 3,799 0 0.00%

$3,800 - 3,899 1 0.01% 3,833 215 5,533 -215
$3,900 - 3,999 0 0.00% 99.91%

$4,000 - 4,099 0 0.00%

$4,100 - 4,199 0 0.00%

$4,200 - 4,299 1 0.01% 4,244 3,359 1,898 -3,359
$4,300 - 4,399 0 0.00% 99.91%

$4,400 - 4,499 0 0.00%

$4,500 - 4,599 0 0.00%

$4,600 - 4,699 1 0.01% 4,633 0 5,309 0
$4,700 - 4,799 0 0.00%

$4,800 - 4,899 0 0.00%

$4,900 - 4,999 0 0.00%

$5,000 & up 2 0.03% 99.94% 10,600 8,830 22,838 -4,289
Total 7,009 100.00% 6,507,750 1,946,751 7,160,926 -1,398,089

Footnotes :
This is a "sample" of 2007 Service Line installations as the complete data set was not available.
Actuals include $916K of costs in Café and "Internal” Standing jobs that are allocated across all jobs on a regular basis.
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TERASEN GAS Vancouver Island (TGVI )- 2007 SERVICE LINE INSTALLATIONS - Grouped by FORECAST
JAN-AUG 2007 CAFE jobs

Service Line FORECAST Number of

Costs
< $300

$300 - 399

$400 - 499

$500 - 599

$600 - 699

$700 - 799

$800 - 899

$900 - 999

$1,000 - 1,099
$1,100 - 1,199
$1,200 - 1,299
$1,300 - 1,399
$1,400 - 1,499
$1,500 - 1,599
$1,600 - 1,699
$1,700 - 1,799
$1,800 - 1,899
$1,900 - 1,999
$2,000 - 2,099
$2,100 - 2,199
$2,200 - 2,299
$2,300 - 2,399
$2,400 - 2,499
$2,500 - 2,599
$2,600 - 2,699
$2,700 - 2,799
$2,800 - 2,899
$2,900 - 2,999
$3,000 - 3,099
$3,100 - 3,199
$3,200 - 3,299
$3,300 - 3,399
$3,400 - 3,499
$3,500 - 3,599
$3,600 - 3,699
$3,700 - 3,799
$3,800 - 3,899
$3,900 - 3,999
$4,000 - 4,099
$4,100 - 4,199
$4,200 - 4,299
$4,300 - 4,399
$4,400 - 4,499
$4,500 - 4,599
$4,600 - 4,699
$4,700 - 4,799
$4,800 - 4,899
$4,900 - 4,999

$5,000 & up
Total

Footnotes :

Services

OO0 O0OO0OO0OO0DO0D0DO0O0OO0ODO0OO0OO0O0CO0OORFRRPFPFPWFRPPFPONREPARLPWUUOO

1

1,405

For Rates :

Percentage
of Total

0.71%

2.14%
4.20%
14.09%
13.52%
10.18%
9.96%
8.11%
8.75%
9.04%
6.76%
4.13%
2.56%
1.49%
1.00%
1.07%
0.43%
0.36%
0.21%
0.07%
0.28%
0.07%
0.14%
0.00%
0.07%
0.07%
0.21%
0.07%
0.07%
0.07%
0.07%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%

0.07%

100.00%

1&2

Cummulative
Percentage

0.71%

2.85%

7.05%
21.14%
34.66%
44.84%
54.80%
62.92%
71.67%
80.71%
87.47%
91.60%
94.16%
95.66%
96.65%
97.72%
98.15%
98.51%
98.72%
98.79%
99.07%
99.15%
99.29%
99.29%
99.36%
99.43%
99.64%
99.72%
99.79%
99.86%
99.93%
99.93%
99.93%

99.93%

99.93%

100.00%

Forecast
708

10,684
27,471
109,592
123,301
106,764
118,639
108,217
129,563
145,422
118,555
78,399
52,268
32,479
23,015
26,255
11,170
9,782
6,068
2,128
9,076
2,350
4,860

2,699
2,778
8,498
2,952
3,067
3,155
3,279

5,765

1,288,962

This is a "sample" of 2007 Service Line installations as the complete data set was not available.
Actuals include $170K of costs in Café and "Internal" Standing jobs that are allocated across all jobs on a regular basis.

Forecast
Contributions

1,720

6,235
12,255
42,570
40,205
30,642
30,714
25,010
27,624
32,767
34,213
26,825
21,293
13,894
10,125
14,080

5,860

5,169

3,413

1,243

5,536

1,465

3,090

1,814
1,893
5,843
2,067
2,182
2,270
1,509

4,880

418,407

Total Service Line  Actual

ACTUAL Costs
21,239

22,724
42,182
149,906
151,049
122,091
141,146
121,847
128,373
126,178
111,711
80,120
43,865
32,107
30,187
23,302
23,649
14,416
346

67
25,883
4,039
3,102

149
458
3,032
2,044
5,031
200
14,580

14,571

1,459,595

Contribution

-3,670

-3,485
-7,496
-32,462
-28,793
-21,624
-19,238
-15,675
-12,713
-14,631
-12,475
-15,615
-10,265
-6,904
-4,725
-6,843
7,624
-2,997
0

0
-4,201
-1,465
-1,569

0

-237,922
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38.5 Please explain the -$987,492 (-54%) April - December 2006 TGVI service line
cost variance.

Response:

As noted in response to Question 38.1, the Companies have provided an updated table
that shows the variance between forecast and actual that is greater for both TGI and
TGVI. As such, this response addresses the differences between forecast and actual for
both TGl and TGVI.

The difference between forecast and actual costs is primarily because of two factors
which are outlined below:

The Geographic Code (“Geo-code”) pricing model used to determine the forecast
service line costs did not include "indirect" costs such as costs that might accrue in
standing jobs (drafters, OSRs, etc - any costs not charged directly to the job but
considered part of the cost of installing services) in the determining the fixed or variable
per meter service line geo-code charges. The inclusion of these costs increases the
fixed and variable service line geo-code charges and should be included in determining
the Geo-code. The costs that accrue in standing jobs are also partly recovered in the
32% overhead allowance that is added in the MX evaluation to the direct service line
costs. The Companies are currently in the process of updating the Geo-code pricing
model so that these costs are considered when deriving hew Geo-code prices. With this
change in the Geo-code pricing model there will need to be a corresponding reduction in
the overhead allowance so that double counting does not occur.

The costs used to derive the Geo-code prices increased dramatically during 2006.
Actual service line costs increased significantly in 2006 for a number of reasons
including an increase in install contractor pricing effective June 1, 2006, increasing
Company labour costs, and increases in permitting and paving costs.

In a rapid price escalating or declining environment a difference between forecast and
actual costs would be expected. This difference would be further influenced by the time
between when the forecast was provided and when the work actually took place. The
longer this time period the greater the difference between forecast and actual.

38.5.1 What steps has TGVI undertaken to reduce the Actual vs. Forecast
Service Line Cost variance?

Response:

As noted in the response above, the Companies have a process whereby main
extension Geo-codes are reviewed annually, but regrettably the indirect costs
were excluded. The Companies have set up a process to update both the main
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extension and service line costs, a process that is currently underway. All Geo-
codes will be updated at the beginning of each year. In reviewing and updating
the Geo-codes, both historical costs and a forecast of future costs will be used to
determine the appropriate Geo-code for each area. The Companies expect
future forecast costs will be closer to actual costs with the inclusion of the indirect
costs. However, some variance between forecast and actual cost should be
expected as a result of unanticipated increases in costs to install services.
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39.0 Reference: Exhibit B-3, BCUCIR No.1,BCUCIR6.1and 7.2

Exhibit B-1, Application, Attachment 3, Schedule 5

TGVI Data
“...the TGVI sample suggests that the standard costing data may be underestimating
actual costs. TGVI (as well as TGI) will be reviewing and updating the costing inputs
used in the main extension test as part of the annual update of main extension
parameters.”

39.1 When will TGVI update the standard costing data and the main extension

parameters?
Main Extension Costs
Jan-Jul 2007
TGVI
Forecast $584,430
Actual 724,796
Variance -$140,366
% Variance -24%
Response:

The parameters used in the main extension test for TGVI and for TGl were updated
earlier this year and are considered current. They are next scheduled for review and
updating in early 2008.

A review of the parameters used to forecast service line installation costs is currently
underway, with an update planned over the next one to two months. A potential work
stoppage arising from current labour negotiations at Terasen Gas may alter this work
plan.

39.2 For the TGVI 2007 Main Extension Results table (Application, Attachment 3,
Schedule 5) please increase the main direct cost by 24% and service line costs
by 54% and recalculate the forecast 2007 TGVI P.I.’s and aggregate P.I.

Response:

The table below contains the original data from Schedule 5 of the Applications as well as
the updated results based on the requested modifications to the main and service line
costs. Increasing direct costs has the effect of increasing the NPV of the Cash Outflows
while the calculated Cash Inflows remain unchanged. The net effect is a decrease of the
P.I. ratio for each projected listed. Overall, the requested changes decreased the
aggregate P.1. from 1.83 to 1.34.
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However, this analysis does not reflect what might have happened if customers were
requested to pay higher connection charges. In many cases customers might have
chosen to not install gas due to the high connection charges. As such, the Companies
would expect that the aggregate Pl to be different from that noted above.
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Original Data Revised Calulations
Total Direct . . Meters & Delivery Original Cash  Original Cash - Main - Direct ~ Services - Direct Revised Cash . I —_—
ID Number Company ;Z[Ses Sefv?ées Costs - 20 Yr. Dirgci"é(')st D‘T’f;:t'ccejs't Regs - Direct Margin - 20 Yr. Inflow - 20 Yr. Outflow - 20 Y. O”F?'I"a' Cost (with 24%  Cost (with 54%  Outflow - 20 Reg'fe‘j f;’r”g'lbi“fg (f:;’r”g'lbgtgog
NPV Cost NPV NPV NPV o increase) increase) Yr. NPV o T o
7533 TGVI RGS 1 $ 3,097 $ 1,906 $ 1,100 $ 91 $ 8,049 $ 4270 $ 3,882 1.10] $ 2,364 $ 1,694 $ 5,270 081 $ 1,000 $ -
24490 TGVI RGS 1 $ 1,215 $ 170 $ 936 $ 110 $ 5596 $ 2852 $ 1,396 2.04] $ 210 $ 1,441 $ 2,117 135 $ - $ -
24238 TGVI RGS 1 $ 1,430 $ 679 $ 662 $ 89 $ 559 $ 2851 $ 1,681 1.70| $ 842 $ 1,020 $ 2,368 120 $ - $ -
18376 TGVI RGS 1 $ 1,773 % 740 $ 944 $ 89 $ 5596 $ 2,856 $ 2,136 134 $ 917 $ 1,454 $ 3,044 094 $ 188 $ -
18270 TGVI RGS 1 $ 2,507 $ 1,692 $ 727 3% 89 $ 6,950 $ 3,637 $ 3,110 1.17] $ 2,098 $ 1,119 $ 4,164 0.87 $ 528 $ -
12476 TGVI RGS 1 $ 2,498 $ 1,725 $ 683 $ 91 $ 5661 $ 2872 % 3,098 0.93| $ 2,139 $ 1,051 $ 4,131 0.70 $ 1,259 $ 433
11358 TGVI RGS 1 $ 3,102 $ 2,388 $ 494 $ 220 $ 7,075 $ 3317 $ 2,954 0.85] $ 2,961 $ 761 $ 4,062 082 $ 746 $ -
10104 TGVI RGS 1 $ 6,488 $ 3393 $ 1,100 $ 1,995 $ 15,290 $ 8,754 $ 8,392 1.04] $ 4,208 $ 1,694 $ 10,251 085 $ 1,497 $ -
9707 TGVI RGS 1 $ 2,189 $ 1,358 $ 742 $ 89 $ 9351 $ 5001 $ 2,687 1.86| $ 1,683 $ 1,143 $ 3,646 137 $ - $ -
9058 TGVI RGS 1 $ 2,390 $ 1,194 $ 1,086 $ 110 $ 8,805 $ 4,696 $ 2,954 1.59| $ 1,481 $ 1672 $ 4,106 114 $ - $ -
22708 TGVI RGS 1 $ 2,058 $ 867 $ 1,100 $ 91 $ 7,248 $ 3801 $ 2,514 151 $ 1,075 $ 1694 $ 3,573 1.06 $ - $ -
14571 TGVI RGS 1 $ 2,320 $ 1,561 $ 649 $ 110 $ 8,049 $ 4,264 $ 2,862 1.49] $ 1,936 $ 999 $ 3,819 112 $ - $ -
15183 TGVI RGS 1 $ 1,866 $ 1,188 $ 587 $ 89 $ 8,602 $ 6,803 $ 2,259 2.02| $ 1,473 $ 904 $ 3,054 223 $ - $ -
3901 TGVI RGS 2 $ 3,194 $ 2,067 $ 980 $ 148 $ 11,585 $ 6,042 $ 3,848 1.57] $ 2563 $ 1509 $ 5,202 116 $ - $ -
16355 TGVI RGS 2 $ 5981 $ 5174 $ 587 $ 220 $ 17,367 $ 9,297 $ 7,719 1.20] $ 6,416 $ 904 $ 9,777 0.95 $ 480 $ -
19233 TGVI RGS 2 $ 4,589 $ 3326 $ 1,071 $ 220 $ 14,896 $ 7,865 $ 5,664 1.39] $ 4,124 $ 1649 $ 7,481 1.05 $ - $ -
19042 TGVI RGS 2 $ 2532 % 995 $ 1,405 $ 201 $ 9,199 $ 4,617 $ 2,944 1.57] $ 1234 $ 2,164 $ 4,261 1.08 $ - $ -
4139 TGVI RGS 2 $ 3436 $ 1,697 $ 1,639 $ 178 $ 10,103 $ 5141 $ 4,143 1.24] $ 2,104 $ 2,524 % 5,849 088 $ 708 $ -
16905 TGVI RGS 2 $ 4,868 $ 3,309 $ 1,438 $ 228 $ 15135 $ 7829 $ 5,876 1.33| $ 4,103 $ 2,215 $ 7,949 098 $ 120 $ -
10909 TGVI RGS 3 $ 5153 $ 359 $ 1317 $ 241 $ 14,486 $ 7414 $ 6,230 1.19] $ 4,459 $ 2,028 $ 8,308 089 $ 894 $ -
8347 TGVI RGS 3 $ 6,281 $ 4,190 $ 1,761 $ 330 $ 27,191 $ 14,518 $ 7,682 1.89| $ 5195 $ 2,712 % 10,264 141 $ - $ -
12560 TGVI RGS 3 $ 5304 $ 3,368 $ 1,606 $ 330 $ 22,659 $ 11,923 $ 6,718 1.87] $ 4,176 $ 2,473 $ 8,930 134 $ - $ -
4780 TGVI RGS 4 $ 7,386 $ 4,127 $ 2876 $ 383 $ 20,094 $ 10,220 $ 8,810 1.16] $ 5118 $ 4,430 $ 12,168 084 $ 1,948 $ -
18840 TGVI RGS 5 $ 8307 $ 4,822 $ 2935 $ 550 $ 25401 $ 12,818 $ 9,940 1.29| $ 5980 $ 4520 $ 13,560 095 $ 742 $ -
2473 TGVI RGS 6 $ 8,299 $ 4,243 $ 3522 $ 534 $ 29,820 $ 14963 $ 9,716 1.54] $ 5261 $ 5424 $ 13,571 110 $ - $ -
12603 TGVI RGS 7 $ 7480 $ 3,903 $ 401 $ 110 $ 47,798 $ 24,868 $ 16,457 2.96] $ 4,840 $ 618 $ 17,979 138 $ - $ -
Hammond Bay TGVI RGS 8 $ 4611 $ 1,867 $ 1,883 $ 861 $ 35534 $ 17,601 $ 5,254 335 $ 2,315 $ 2,900 $ 7,188 245 $ - $ -
0473 TGVI RGS 8 $ 12,792 $ 6,720 $ 5192 $ 880 $ 49,987 $ 25,829 $ 15,284 1.69| $ 8333 $ 7,996 $ 21,113 122 $ - $ -
17610 TGVI RGS 9 $ 14,684 $ 8,763 $ 5283 $ 801 $ 63,031 $ 33,038 $ 17,587 1.88| $ 10,867 $ 8,136 $ 24,129 137 $ - $ -
26080 TGVI RGS 10 $ 14435 $ 7,365 $ 6,180 $ 890 $ 62,484 $ 32,233 $ 16,989 1.90] $ 9,133 $ 9,517 $ 23,727 136 $ - $ -
11780 TGVI RGS 11 $ 25225 $ 14,357 $ 9,867 $ 1,001 $ 64,356 $ 33,082 $ 31,086 1.06] $ 17,802 $ 15,195 $ 42,668 078 $ 9,585 $ 1,052
9024 TGVI RGS 12 $ 9,861 $ 7,131 $ 1662 $ 1,068 $ 82,809 $ 43,220 $ 11,785 3.67| $ 8842 $ 2559 $ 15,229 284 $ - $ -
5764 TGVI RGS 12 $ 18,893 $ 11,370 $ 6,486 $ 1,194 $ 79,833 $ 41,618 $ 22,522 1.85| $ 14,099 $ 9,988 $ 30,747 135 $ - $ -
26764 TGVI RGS 14 $ 14,384 $ 5091 $ 7,753 $ 1540 $ 92,747 $ 48,104 $ 16,057 3.00| $ 6313 $ 11,940 $ 23,196 207 $ - $ -
25629 TGVI RGS 15 $ 18,717 $ 8,112 $ 9,270 $ 133 $ 62,497 $ 30,624 $ 21,443 1.43| $ 10,058 $ 14,276 $ 30,620 1.00 $ - $ -
5902 TGVI RGS 18 $ 20,387 $ 13,421 $ 4986 $ 1980 $ 73,174 $ 35,613 $ 23,125 154| $ 16,642 $ 7,678 $ 30,931 115 $ - $ -
4669 TGVI RGS 18 $ 21,870 $ 8,824 $ 11,682 $ 1,364 $ 92,967 $ 47,030 $ 25,150 1.87| $ 10,942 $ 17,990 $ 36,272 130 $ - $ -
8935 TGVI RGS 18 $ 23916 $ 11,370 $ 10,566 $ 1,980 $ 143,621 $ 75,809 $ 27,871 272 $ 14,099 $ 16,272 $ 39,004 194 $ - $ -
6076 TGVI RGS 19 $ 21,591 $ 7569 $ 12,331 $ 1691 $ 124,010 $ 64,383 $ 24,296 2.65| $ 9385 $ 18,990 $ 35,483 181 $ - $ -
16081 TGVI RGS 19 $ 21,323 $ 7,569 $ 12,331 $ 1691 $ 124,010 $ 64,383 $ 24,260 2.65| $ 9385 $ 18,990 $ 35,447 182 $ - $ -
20722 TGVI RGS 23 $ 48,802 $ 28,849 $ 17,779 $ 2530 $ 139,223 $ 72,076 $ 59,858 1.20| $ 35773 $ 27,380 $ 81,670 0.88 $ 9594 $ -
20722 TGVI RGS 23 $ 48,802 $ 28,849 $ 17,779 $ 2530 $ 139,223 $ 72,076 $ 59,858 1.20| $ 35773 $ 27,380 $ 81,670 0.88 $ 9,594 $ -
8115 TGVI RGS 25 $ 60,166 $ 45,187 $ 13,125 $ 1854 $ 211,890 $ 112,954 $ 74,312 152| $ 56,032 $ 20,213 $ 97,982 115 $ - $ -
5130 TGVI RGS 25 $ 31,110 $ 14,425 $ 13,125 $ 3,560 $ 302,120 $ 158,771 $ 35,868 4.43| $ 17,886 $ 20,213 $ 49,793 319 $ - $ -
4455 TGVI RGS 31 $ 51,171 $ 30,651 $ 18,197 $ 2323 $ 186,516 $ 96,266 $ 61,316 157 $ 38,008 $ 28,023 $ 83,997 115 $ - $ -
6704 TGVI RGS 35 $ 54,155 $ 29,610 $ 21,630 $ 2915 $ 215,552 $ 111,226 $ 64,292 1.73] $ 36,717 $ 33,310 $ 89,091 125 $ - $ -
26704 TGVI RGS 35 $ 54,155 $ 29,609 $ 21,630 $ 3115 $ 215,552 $ 111,226 $ 64,340 1.73] $ 36,715 $ 33310 $ 89,138 125 $ - $ -
17514 TGVI RGS 36 $ 49,997 $ 36,065 $ 9972 $ 3,960 $ 224,944  $ 116,137 $ 58,548 1.98] $ 44,721 $ 15,357 $ 77,081 151 $ - $ -
24238 TGVI RGS 37 $ 71,461 $ 45,672 $ 21,719 $ 4,070 $ 228,610 $ 118,144 $ 86,805 1.36] $ 56,633 $ 33,447 $ 116,755 101 $ - $ -
16230 TGVI RGS 38 $ 52,663 $ 21,688 $ 28,196 $ 2392 $ 185,836 $ 93,453 $ 61,808 151] $ 26,893 $ 43,422 $ 88,777 1.05 $ - $ -
22210 TGVI RGS 80 $ 118,004 $ 60857 $ 51,920 $ 8,800 $ 375,280 $ 190,168 $ 140,275 1.36| $ 75463 $ 79,957 $ 196,563 097 $ 6395 $ -
5618 TGVI RGS 180 $ 38,803 $ 18,769 $ 17,523 $ 2970 $ 180,165 $ 93,985 $ 45,773 2.05] $ 23273 $ 26,985 $ 64,209 146 $ - $ -
5441 TGVI SCS2 1 $ 2,530 $ 2,162 $ 277 $ 91 $ 30,487 $ 17,485 $ 3,139 5571 $ 2,681 $ 427 $ 4,021 435 $ - $ -
1007 TGVI LCSs1 1 $ 4,434 $ 2,131 $ 308 $ 199 $ 194,224 $ 103,441 $ 5,668 18.25] $ 2,643 $ 474 $ 6,563 15.76 $ - $ -
14571 TGVI LCS1 1 $ 7,397 $ 6,700 $ 587 $ 110 $ 73,627 $ 39,374 $ 9,597 4.10] $ 8,308 $ 904 $ 12,138 324 $ - $ -
Total 818 $ 1,042,083 $ 584430 $ 391,588 $ 68,426 $ 4,421,912 $ 2,292,836 $ 1,249,840 $ 724,693 $ 603,045 $ 1,714,111 $ 45278 $ 1,485

Aggregate P.I. - Original Data = Aggregate P.I. - Revised Input =
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39.2.1 Please provide the P.l.’s and contribution amounts of the main extensions
with a P.1. of less than 1.

Response:

The table below contains the subset of the data from the response to Question
39.2 above, where the P.I. is less than 1.0 under the revised main and service
line costs. In the Original data analysis (P.l. = 1.83), two customers were
required to pay contributions which totaled $809. Under the revised costing, 16
customers would have had to pay a contribution which would have totaled
$45,278 in order to bring their P.I. to 1.0. When this revised data set is examined
using a contribution threshold of P.1.=0.8, two customers would have been
required to pay a total of $1,485 in contributions.
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Original Data Revised Calulations
Total Direct n . Meters & Delivery Original Cash  Original Cash . Main - Direct  Services - Direct Revised Cash " —_— —_—
ID Number Company g:lses Se?v?ées Costs - 20 Yr. Dir:lti”(]:(-)sl Dsireer(\:lllcceoss-t Regs - Direct Margin -20 Yr. Inflow - 20 Yr. Outflow - 20 Yr. Or::?llnal Cost (with 24% Cost (with 54%  Outflow - 20 Re}\:/’llsed ?grngllb:[log (f:grngllbg“oog
NPV Cost NPV NPV NPV o increase) increase) Yr. NPV o T o
16905 TGVI RGS 2 $ 4,868 $ 3,309 $ 1,438 $ 228 % 15135 $ 7829 $ 5,876 1.33] $ 4,103 $ 2,215 $ 7,949 098 $ 120 $ -
22210 TGVI RGS 80 $ 118,004 $ 60,857 $ 51,920 $ 8,800 $ 375,280 $ 190,168 $ 140,275 1.36] $ 75,463 $ 79,957 $ 196,563 097 $ 6,395 $ -
16355 TGVI RGS 2 $ 5981 $ 5174 $ 587 $ 220 % 17,367 $ 9,297 $ 7,719 1.20] $ 6,416 $ 904 $ 9,777 095 $ 480 $ -
18840 TGVI RGS 5 $ 8,307 $ 4822 $ 2935 $ 550 $ 25,401 $ 12,818 $ 9,940 1.29] $ 5980 $ 4520 $ 13,560 095 $ 742 $ -
18376 TGVI RGS 1 $ 1,773 % 740 $ 944 % 89 % 5596 $ 2,856 $ 2,136 1.34] s 917 $ 1,454 $ 3,044 094 $ 188 $ -
10909 TGVI RGS 3 $ 5153 $ 3,596 $ 1317 $ 241 $ 14,486 $ 7,414 $ 6,230 1.19] $ 4,459 $ 2,028 $ 8,308 0.89 $ 894 $ -
20722 TGVI RGS 23 $ 48,802 $ 28,849 $ 17,779 $ 2,530 $ 139,223 $ 72,076 $ 59,858 1.20] $ 35773 $ 27,380 $ 81,670 0.88 $ 9,594 $ -
20722 TGVI RGS 23 $ 48,802 $ 28,849 $ 17,779 $ 2530 $ 139,223 $ 72,076 $ 59,858 1.20] $ 35773 $ 27,380 $ 81,670 0.88 $ 9594 $ -
4139 TGVI RGS 2 $ 3436 $ 1,697 $ 1,639 $ 178 $ 10,103 $ 5141 $ 4,143 1.24] $ 2,104 $ 2524 $ 5,849 0.88 $ 708 $ -
18270 TGVI RGS 1 $ 2,507 $ 1692 $ 727 % 89 % 6,950 $ 3,637 $ 3,110 117] $ 2,098 $ 1,119 $ 4,164 0.87 $ 528 $ -
10104 TGVI RGS 1 $ 6,488 $ 3,393 $ 1,100 $ 1995 $ 15290 $ 8,754 $ 8,392 1.04] $ 4,208 $ 1,694 $ 10,251 0.85 $ 1,497 $ -
4780 TGVI RGS 4 $ 7,386 $ 4,127 $ 2,876 $ 383 $ 20,094 $ 10,220 $ 8,810 1.16] $ 5118 $ 4,430 $ 12,168 084 $ 1,948 $ -
11358 TGVI RGS 1 $ 3,102 $ 2,388 $ 494 $ 220 $ 7,075 $ 3317 $ 2,954 0.85] $ 2,961 $ 761 $ 4,062 082 $ 746 $ -
7533 TGVI RGS 1 $ 3,097 $ 1,906 $ 1,100 $ 91 $ 8,049 $ 4,270 $ 3,882 1.10] $ 2,364 $ 1,694 $ 5,270 081 $ 1,000 $ -
11780 TGVI RGS 11 $ 25225 $ 14357 $ 9,867 $ 1,001 $ 64,356 $ 33,082 $ 31,086 1.06] $ 17,802 $ 15195 $ 42,668 078 $ 9,585 $ 1,052
12476 TGVI RGS 1 $ 2,498 $ 1,725 $ 683 $ 91 $ 5661 $ 2,872 $ 3,098 0.93] $ 2,139 $ 1,051 $ 4,131 0.70 $ 1,259 $ 433
$ 45278 $ 1,485
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40.0 Reference: Exhibit B-3, BCUC IR No. 1, BCUCIR 8.1

“In order to respond to this request, some simplifying assumptions needed to be applied
to decrease the size of the task:

“1. TGVI main extensions were excluded as there is insufficient data available
on historical forecast values and main extension test results.”

40.1 In the absence of the TGVI-specific data, why should it not be rightly concluded
that there is insufficient evidence, at this time, on which to determine whether any
changes to the TGVI main extension test are warranted?

Response:

The Companies do not believe that there is insufficient data to determine if changes to
the TGVI main extension test are warranted. In the response to BCUC IR No. 1,
Question 8.1, TGVI was asked to show the results of main extensions that had main
extension tests and were installed prior to the adoption of the CAFE system and the
billing system move from the MAST system to the Energy system. Although data was
required from systems to which TGVI no longer has information access, more
importantly, TGVI used a different main extension test prior to 2006 and as such, there is
little value in comparing values from this test (if TGVI was able to review tests prior to
2006) to values from the new test.

A comparison of forecast to actual costs provides only a comparison of how well the
Companies’ forecast the cost of a main extension to the actual cost of the main
extension. It does not indicate whether or not the main extension test is a good test or
whether or not the test is appropriate. The Companies do agree that it is important to
compare forecast to actual costs and that it is important to forecast accurately for any
service connection. However, the forecast cost alone, within a main extension test,
cannot be used to determine if the test is appropriate. One could use the same specific
forecast cost for a main in a number of different main extension test models, (DCF tests,
net revenue tests) each with different parameters within the test, and arrive at a different
result to determine whether or not the main extension is economic. Therefore, one
cannot look solely at the forecast vs. actual cost to decide if the changes proposed to a
main extension test are warranted.

Not withstanding the fact that TGVI was not able to respond fully to BCUC IR No. 1,
Question 8.1, TGVI believes that there is sufficient evidence to determine that changes
to the main extension test are warranted. The Companies have requested changes to
the PI threshold for main extension tests that include the ability to aggregate the PI
results to determine if the tests are adding economic customers, and include credits for
efficiency incentives. These requests are supported in the Application and in responses
to BCUC IR No. 1 Questions 7, 17, 19, and 23, and are independent from a review of
forecast to actual costs. The Companies believe it is important to forecast accurately so
that whatever main extension test is used produces reliable and appropriate results.
However, the appropriateness of changes to the proposed test is a separate issue from
the comparison of forecast and actual costs. Further, both the market place and the
energy industry in British Columbia have changed. Developers are opting for the lowest
cost alternative when deciding on energy alternatives. The Energy Plan encourages
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utilities to look at innovative rate design to encourage energy efficiency and
conservation. TGI and TGVI have prudently addressed these changes with this
Application and which the Companies believe will lead to the use of the right fuel at the
right time and the right place, and as such, encourage developers to install gas
appliances for heating which will result in a reduction in GHG emissions as noted in
response to BC Hydro IR No. 1, Question 1.

Lastly, as per Commission Order No. G-126-05, TGVI changed its connection and
attachment policies without any review of data. As a result of this the tests may not be
performing as expected as noted in response to Question 38.1.

40.2 Please confirm that table of 26 main extensions only includes TGI mains and the
results do not apply to TGVIL.

Response:

Yes, all of the 26 main extensions included in the table in the response to BCUC IR No.
1, Question 8.1, apply to TGI only.

40.3 Please provide a breakdown of the average 93.1 GJ consumption between TGI
and TGVIL.

Response:

Of the 464 residential Terasen customers whose average consumption was 93.1 GJ/yr,
325 of those customers were from TGl and had an average consumption of 110.3 GJ/yr
while the other 139 customers were from TGVI with an average consumption of 53.0
GJlyr. This compares to 2006 normalized values of 96.8 GJ/yr and 60.2 GJ/yr for TGI
and TGVI respectively.
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“During the period of April 1, 2006 to June 1, 2006, 981 new services were installed for
TGl and TGVI.”

40.4 Please provide the actual annual consumption (June 1, 2006 to May 31, 2007),
for each of the 981 new services, by company (TGI/TGVI) and rate class.

Response:

The requested information is provided in the table below. The variance between the
residential use rates detailed in the response to Question 40.3 above and the table
below are due to the inclusion of a different customer subset for each response. In the
case of the response to Question 40.3, the use rates (as explained in the response to
BCUC IR No. 1, Question 8.1) were calculated from the 464 residential customers (from
a total population of 981 customers) who showed a complete twelve months of
consumption data. The table below includes all 981 customers, of which roughly half
have a full year's consumption. Terasen Gas defines a new customer as one where a
new service has been installed and billing activities have commenced. Often, several
months may transpire beyond the start of billing before a building is inhabited and
consumption patterns begin to take on normal levels. These early months of little or no
consumption explain the lower use rates seen in the table below.

Number of  JActual Annual
Company |Rate Class [Customers |Consumption
TGI Rate 1 623 58,192.7
TGI Rate 2 66 38,453.8
TGI Rate 3 2 2,548.0
TGI Rate 23 1 10,564.1
TGVI RGS 263 10,663.1
TGVI SCS1 21 4,342.3
TGVI SCS2 2 1,113.4
TGVI LGS1 3 3,890.8

40.5 Please provide, for each rate class, the median, mean and a histogram in the
format below.

Use per Customer (Normalized) Number of Number of
Customers Customers as a %
of Total Customers
<10 GJ
10GJ —19GJ
20 GJ -29 GJ
Response:

The requested tables and histograms can be found in Attachment 40.5.
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Reference: Exhibit B-3, BCUC IR No. 1, BCUC IR 10.1
Appendix A to Commission Order No. G- 161-06, page 3 of 5
DSM Programs

41.1 Please identify the DSM programs associated with each of the notes to the 2006
Terasen DSM Incentive Programs table.

Response:

Note 1: “Please note that Terasen Gas had contributions from partners for these
programs so did not incur the entire incentive as an expense.” This note applies to all
programs except Build Smatrt.

Note 2: “Please note that the EBP numbers are for all applications received and/or
approved for New Construction only for 2006.” This note applies to the Efficient Boiler
Program.

Note 3: “Please note that the figures for Switch and Save are for the entire program
period, not just for 2006. The Program ran from September 1 2005 to February 28
2006.” This note applies to all the variations for the Switch and Save program outlined in
the table.

Note 4: “Please note that some Yank the Tank participants were new customers and
some were not.” This note applies to the Yank the Tank program outlined in the table.

Note 5: “Please note that some of the Energy Bandit participants were new customers
and some were not.” This note applies to both of the variations for the Energy Bandit
program outlined in the table.
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“TGVI is to include an evaluation of the merit of using a standard TRC test. For each
incentive program the evaluation information should include the RIM test, participant
test, and Regulatory NPV Model (or TRC test) plus the estimated percentage of free-
riders with an explanation of how TGVI designs its programs to mitigate free-riders.”

41.2

For each program in the 2006 Terasen DSM Incentive Programs table:

(@) Please provide the forecast change in annual consumption (GJ) per

participant as a result of the DSM program.

Response:
2006 Terasen Gas DSM Incentive Programs
Consumption
change per
TGl participant (GJ/year)
Residential New Construction Heating Program -9.1
Energy Star Heating Upgrade -13.8
Efficient Boiler Program* -4,848
Consumption
change per
TGVI participant (GJ/year)
Think Grand 81
Switch and Save - conversion of heating system 60
Switch and Save - conversion of heating system to Energy Star 60
Switch and Save - conversion of water heater 21
Yank the Tank - conversion of water water 21
Energy Bandit - conversion of heating system 60
Energy Bandit - conversion of heating system to Energy Star 60
Build Smart 5

1. Note that the savings for the Efficient Boiler Program are not presented per participant per

year, but are instead an aggregate of savings for all participants in the
category for 2006

New Construction

Please note that the TGI programs are conservation programs thus the forecast

change in annual consumption is shown as a savings. The
designed to add efficient natural gas load to the system, thus
is shown as a gain.

TGVI programs are
the forecast change
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(b) Please provide the standard TRC test, RIM test, participant test and
estimated percentage of free-riders.

Response:

As submitted in Terasen’s June 5 2007 letter in response to Commission Order
G-160-06, the standard TRC test, RIM test, participant test and estimated
percentage of free-riders for the Terasen Gas Inc. programs are detailed in the

table below.

TGI Program Name BENEFIT/COST
Total Rate Payer

Participant Resource Impact FREE RIDERS
ENERGY * Qualified Heating
Upgrade 3.03 1.29 0.54 50%
ENERGY * Qualified Heating No
VSM 2.72 1.29 0.56 50%
Residential New Construction 3.59 1.60 0.75 20%
Commercial Boiler Upgrade 2.30 1.96 0.97 18%

The programs for TGVI have traditionally been load-building programs where the
program is used to add efficient customers to the TGVI system where those
customers would be engaging in fuel substitution from electricity or heating oil
(and to a lesser degree, bottled propane) to natural gas. Until very recently,
programs for Terasen Gas Vancouver Island had been evaluated based upon the
“Regulatory NPV” model. In Appendix A to Commission Order G-161-06, as
noted above, the Commission ordered that in 2007, TGVI commence to plan and
evaluate its deferred incentive programs to include the standard RIM and
participant cost tests, as well as provide an evaluation of using a standard TRC
test. As the TGVI programs in the marketplace at that time were scheduled to
close March 31, 2007, a decision was taken that until further analysis could be
undertaken of the most appropriate planning and evaluation tool for load-
building/fuel substitution programs for TGVI, and a suitable analysis tool
obtained, no further programs would be offered. Given that program activity was
curtailed, and that cost-benefit analysis of these past programs will be complex
as it will entail calculations based on the avoided cost of not only electricity but
also of fuel oil, no further analysis has been completed to date on these
programs

It is Terasen Gas’s intent to submit an Energy Efficiency and Conservation
application to the Commission before the end of 2007 that would include an
analysis of the potential for economic load-building/fuel substitution for TGVI.
Terasen Gas has engaged the assistance of a consultant who has prepared a
high level cost-benefit analysis of the most promising load-building measures for
TGVI. The initial result of that analysis for potential future programs for furnaces
and domestic hot water systems for TGVI is presented below.
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TGVI Program Type BENEFIT/COST
Total Rate Payer |FREE RIDERS
Participant |Resource Impact assumed
New Construction - Domestic Hot
\Water 0.7 15 1.1 10%
Retrofit - Furnace Fuel Switching 1.3 35 1.4 0%

Please note that the free ridership rate shown here is the rate that was assumed
in the analysis for future programs and that further work will be required to refine
assumptions specific to TGVI about free ridership levels. Also, please note that
this analysis reflects solely the avoided cost of electricity and does not take into
account the avoided cost of heating oil or propane, which would return more
favourable participant and total resource cost results than are shown here, as
heating oil and propane costs are higher than electricity costs. Please note as
well that programs to encourage the use of high efficiency natural gas furnaces in
new construction (such as Think Grand) will not be offered in the future since
provincial regulations coming into effect January 1, 2008 require that all natural
gas furnaces in new construction be high-efficiency, which is why a program for
furnaces in new construction does not appear in the analysis above.
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42.0 Reference: Exhibit B-3, BCUC IR No. 1, BCUC IR 15.1, Attachment 15.1

42.1 For each table in Attachment 15.1, please provide summary tables in the
following format:

TGI Residential 2005 Actual Consumption

2005 Number of
Number of Customers
Customers as a % of Total

Less than 10
10to 20
20to 30
30 to 40
40 to 50
50 to 60
60to 70
70to0 80
80 to 90
90 to 100
100 to 110
110to 120
120 to 130
130 to 140
140 to 150
150 to 160
160 to 170
170 to 180
180 to 190
190 to 200
200 to 210
210 to 220
220 to 230
230 to 240
240 to 250
250 to 260
260 to 270
270 to 280
280 to 290
290 to 300
300 to 310
310 to 320
320 to 330
330 to 340
340 to 350
350 to 360
360 to 370
370 to 380
380 to 390
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390 to 400
400 or greater
Total
2005 Number of
Number of Customers
Customers as a % of Total
Residential

Small Commercial
Large Commercial

Total

Response:

The requested tables are provided in Attachment 42.1.
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43.0 Reference: Exhibit B-3, BCUC IR No. 1, BCUC IR 14.1 and 14.2
TGVI Data

43.1 Please provide the TGVI actual and normalised use rates for the RGS rate class
for 1997-2006. If use rates for all years are not available, provide as many years
as possible.

Response:

The RGS rate class came into existence in 2003. The actual and normalized use rates
for 2003 to 2006 are presented in the tables below.
RGS Actual Residential Use Rate History

2003 2004 2005 2006
RGS 60.7 56.0 57.3 59.4

RGS Normalized Residential Use Rate History

2003 2004 2005 2006
RGS 60.6 57.6 58.7 60.2

Prior to 2003, TGVI residential customers were grouped into four separate rate classes.
The actual and normalized use rates for these residential rate classes are presented in
the tables below.

SGC - RES Actual Residential Use Rate History

1997 1998 1999 2000 2001 2002
SGS 1-RES 69.5 66.6 73.1 68.5 66.8 67.5
SGS 11 -RES 59.5 57.9 59.7 60.1 56.1 56.7
SGS 2 - RES 241 234 278 259 245 245
SGS 12 - RES 214 232 262 266 265 256

SGC - RES Normalized Residential Use Rate History

1997 1998 1999 2000 2001 2002
SGS 1-RES 70.5 69.7 71.9 68.4 66.2 66.6
SGS 11 - RES 60.4 60.5 59.0 60.0 55.6 56.1
SGS 2 - RES 244 244 276 258 243 242

SGS 12 - RES 214 237 257 269 263 252
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Reference: Exhibit B-3, BCUC IR No. 1, BCUC IR 17.5.1
Exhibit B-1, Application, pp. 8-10
Energy Choice and Marketing

“...The Company believes that a reduction in connection cost alone is not enough to
persuade developers to use gas over electricity. As such the Company believes that in
addition to the changes the Company is proposing with this Application and the changes
it proposed with respect to the $2,000 surcharge for new electric space heating
customers, other incentives such as furnace rebates etc. that reduce the capital and
installation costs of gas appliances are required to make a developer truly economically
indifferent to using gas or electric.”

44.1 Given the importance of the proposed $2,000 surcharge for new electric space
heating customers in making developers economically indifferent to using natural
gas or electricity, should changes to TGl and TGVI's customer connection
policies be considered after decision regarding the $2,000 surcharge for new
electric space heating customers?

Response:

No, the Companies believe that the requests made in this Application are entirely
separate from and should not be impacted either way by a decision in the above noted
proceeding. The Companies proposed the inclusion of a $2,000 surcharge for new
electric space heating to send potential new customers of BC Hydro the appropriate
signal about the cost of incremental electricity purchases. The Companies still believe
that this charge is warranted within the context of the BC Hydro test.

This Application concerns itself with the need to send potential new gas customers the
proper gas price signal. As such it is independent of any BC Hydro decision. The
proposals requested in this Application are not a trade off for what might come out of the
BC Hydro application.

Also as noted above, the Companies believe that the changes sought in this Application
are part of several initiatives designed to both send appropriate signals about energy
efficiency and to provide market place signals to encourage gas for heating applications.
The energy landscape has seen significant change over the last few years as a result of
an increased focus on energy efficiency, conservation and climate change. These
changes were also highlighted in the Energy Plan, which encouraged utilities to come up
with innovative rate designs to meet the goals of reducing energy consumption.

The Companies have taken a number of proactive steps to encourage the efficient use
of gas and thereby reduce consumption and GHG’s. TGl applied for changes to it tariff
to allow for individual thermal metering of energy consumption. Studies in Europe have
shown that individual metering of energy can result in a reduction in consumption of
30%. The thermal metering application was approved by Commission Order No. G-65-
07. The Companies are also currently developing an energy efficiency and conservation
application that will address demand side management and offer innovative options for
customers wishing to reduce consumption. The Companies expect this application to be
filed before year end.
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“As noted in the response 16.1 an average heating electrical installation for an average
home is approximately $3,500. Average high efficiency natural gas heating system is
approximately $7,500.

44.2 Please compare the relative importance the following barriers to customers
connecting to natural gas:

. Customer connection fees, $215 SLIF and $85 Application Fee-New
Customer;

. The conception that natural gas space and water heating systems are now
more expensive to operate that their electric equivalent;

. The higher capital cost associated with installing a natural gas heating
system.

Response:

All of these barriers are important and cause or contribute to consumer bias against
natural gas heating systems. Since the higher capital cost associated with installing a
natural gas heating system impacts the profitability of design and construction for
builders and developers, it can encourage them to reinforce misconceptions or biases
with potential customers. For most consumers the heating system is not the critical
deciding factor when buying a home. Therefore it is the builder or developer who makes
that decision for the consumer, and any costs that impact that decision for the builder
and developer are probably most critical.

The perceptions of relative operating costs for natural gas systems versus electric
systems can be used to rationalize the builders’ and developers’ decisions. Connection
fees, if perceived as arbitrary or undue can create ill will toward a product or a company,
further reinforcing any negative bias. However, if natural gas has been installed as the
primary heating source, these fees are unlikely to cause the consumer to forego natural
gas.
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45.0 Reference: Exhibit B-3, BCUC IR No. 1, BCUC IR 18.1
Exhibit B-1, Application, p. 1 Energy Choice and Marketing

“...the Company to unable to determine the specific cost to enroll an individual customer.
However, as noted in response to 18.3, as enrollment costs are only a portion of the per
customer total suite of costs charged to either TGI or TGVI, enrollment costs are less
than they were in 1996.”

“The Companies believe that these changes will help to reduce barriers and send the
appropriate market signals to customers that are making decisions on using the right fuel
for the right activity at the right time.”

45.1 Given that enrolment costs are less than they were in 1996 and that the
Companies seeks to reduce barriers and send the appropriate market signals to
customers, please explain why no change to the Application Fee is proposed.

Response:

Removal of the SLIF as proposed in the Application constitutes the removal of the
majority of the $300 total bill typically associated with a new customer connection. In the
majority of instances the SLIF is paid by a builder or developer while the $85 Application
Fee is typically paid by the customer upon activation of the account. With the barrier to
the builder of connecting to the gas system reduced the likelihood of gas appliances
being installed is enhanced. When a dwelling has been equipped with gas appliances
the likelihood of the account being activated is very high so the Companies do not
consider the $85 Application Fee to be onerous. However, in recognition of the potential
benefits of further reducing barriers to connecting to the gas system, the Companies
intend to make further assessments of the value of reducing the $85 fee in the future
and may bring forward an application after these studies have been completed. Given
that the current PBR Settlement Agreement includes revenue from the $85 fee, the
Company is of the view that the level of this fee can not be changed before the
Settlement Agreement is no longer in effect. As discussed further in the response to
Question 45.2 below, a more appropriate time for making an adjustment to the $85
Application Fee would be when the current PBR expires at the end of 2009.
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46.0 Reference: Exhibit B-3, BCUC IR No. 1, BCUC IR 18.3 and 20.1 Marketing

Costs

“For 2007, the TGI pays CustomerWorks $55.36, and TGVI pays CustomerWorks
$43.07 per customer per year for the suite of services that include enrollment, billing,
customer contact, meter reading and credit and collections.”

46.1 For TGI and TGVI, calculate the decrease in 2006 — 2007 revenue if the
Application Fee-New Installations was reduced from $85 to $40 per customer.

Response:

The table below sets out the decrease in revenue that can be expected by a reduction of
the Application Fee for New Services from $85 to $40 per customer. The calculation is
based on actual revenue collected in 2006. An amount for 2007 can not be determined
until actual total service line installations are known for the year.

TGl TGVl
Revenue Collected based on $85 937,380 255,255
Revenue Collected based on $40 441,120 120,120
Total Revenue Decrease (496,260) (135,135)
PC Change -53% -53%

Given that the current PBR Settlement Agreement includes revenue from the $85
fee, the Company is of the view that the level of this fee can not be changed
before the Settlement Agreement is no longer in effect.

46.2 For TGl and TGVI, are the costs of the $25 Application Fee-Existing Installation
included in the suite of services provided by CustomerWorks?

Response:

Yes.
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Exhibit B-3, BCUC IR No. 1, BCUC IR 5.2, Attachment 5.2, page 4 of

14

Please provide the latest copy of DES-04-02-01 New Loads and Changes in
Existing Load and the issue date.

Please refer to Attachment 47.1 for the latest copy of the DES-04-02-01 issued on
September 17, 2001.
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48.0 Reference: Exhibit B-3,BCUCIR 1.7.4

Cost Recovery — Past Performance

“Customers do not incur a penalty if actual consumption is less than the amount used in
the MX Test. Conversely, there is no benefit accorded to a customer who exceeds the
forecast consumption.

“Inputs into the main extension test represent the best available information at the
time...variances in forecasted consumption do not materially impact existing customers
when all of the main extension [is] considered as a whole.”

48.1 The MX test relies on future use data. If a customer’s actual use turns out to be
sufficiently less than that on which the test was calculated, how does Terasen
recover the balance of the costs of providing that customer’s service?

Response:

The MX test relies on an estimate of future usage based upon current appliance specific
usage data and is considered the best estimate for future usage. This use is assumed
to remain unchanged for the 20 year period considered in the MX test. Actual usage
over the 20 year period may be higher or lower than that actually forecast due to
changes in usage patterns, efficiency and conservation measures, changes in building
ownership, or government policy.

The main extension test is relatively conservative because it only considers revenue for
20 years, even though the assets have a depreciated life in excess of 40 years. This
conservative methodology means that it's less likely that a customer’s consumption, if
lower than forecast, would not cover the installation costs and other incremental costs of
the main extension over a 40 year asset life. As the revenue period in the test is less
than half the life of the asset, a main extension test that had a Pl of 1 could show much
lower volume and still provide sufficient revenue over the full life of the asset for it to be
economic.

Lastly, if consumption for either new or current customers decreases in the future, the
effect of this change would be to cause an increase in rates, all things considered. As a
result of such a decrease in consumption, the actual rates paid by the customer over
time may be higher than the rates used in the MX test. With this change, customers
may still be economic to the system.

The MX test is a test that essentially compares costs and revenues associated with
adding a customer to the system. It is expected that over the course of 20 years many
of the parameters that were used in the original test would change. However, the impact
this might have on any customer is minimal at best. In context, the increase in rate base
driven by customer additions on any given year is a small fraction of total rate base. Any
variance in this increase in rate base due to customer additions is even less significant.
The requests the Companies have made in this Application, such as taking an aggregate
view of main extensions, take this into consideration and are supportive of this approach.

Therefore any changes in rate base and therefore corresponding margin would be paid
for through customer rates.
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49.0 Reference: Exhibit B-3, BCUC IR 9.1; BCUC Order G-161-06
TGVI Tests — Past Performance
As per the response to BCUC IR 9.1, and further to Order G-161-06:
“The Commission finds that reporting in the first quarter of 2008 on a random sampling
of 10 percent plus inclusion of each year’s five highest cost main extensions installed
from January 1, 2006 to December 31, 2007 is acceptable.”
49.1 Please confirm that TGVI will submit a report to the Commission, by the end of

the first quarter of 2008, of its main extension tests results, as described in Order
G-161-06.

Response:

Confirmed.
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Reference: Exhibit B-3, BCUC IR 14.2

TGVI Data

The Application states that increasing annual use rates were based on an analysis which
showed that average annual use in 2006 increased from the level experienced in 2005.
“This change is illustrated in the graph provided in the response to 14.1. While the data
needed to complete the type of detailed analysis to determine the reason for this
increase is not available, it is believed to be caused by a combination of higher
consumption by new customers and existing customers increasing consumption through

the addition of new natural gas appliances.”

50.1 What additional data are required in order to produce an analysis of changes in

TGVI use rates?

Response:

In order to produce an analysis of changes in TGVI use rates, the following information

would be required:

1. Metered consumption by customer - this would include meter read dates,
consumption, number of days the consumption covers and the applicable

tariff.

2. Customer information - installation dates and the consumption status

(current, past, locked-off, etc.)

In 2006, TGVI converted to TGI's customer billing system. Though consumption data
from the prior system was converted to the new system, specific records of when each
customer was active on the system are not available. Without knowing the appropriate
time span to attribute to a given customer’s consumption in 2005, it is not possible to

compare annual consumption between 2005 and 2006.

50.2 At what time will TGVI have the required data to produce a detailed analysis

concerning the factors causing the increased new customer use rate?

Response:

In August 2008 TGVI will have two full years of consumption in TGVI’s current billing
system with sufficient detail to complete this type of analysis. TGVI would then be able
to compare the average use rate for those customers with a full year’s consumption for

the periods June 2006 to May 2007 and June 2007 to May 2008.
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Reference: Exhibit B-3, BCUC IR 23.1
Other Policies

“Terasen Gas does not believe that by themselves the adjustments sought through this
application will be sufficient to swing the economic decision for all developers in favour
of natural gas...The largest impact will likely come through the complete alignment of
policies and programs that properly signal the efficient and responsible use of natural
gas in heating applications.”

51.1 Please identify the other policies alluded to in the last line of the above, and
describe how those policies would be combined with the proposed system
extension and customer connection charge revisions, as proposed in the
application, to affect developers’ fuel choice.

Response:

Policies and programs that affect the perception of natural gas for engineers, architects,
builders, developers, and consumers include such things as marketing programs,
demand side management incentives, tax incentives or disincentives, codes and
standards, installation timing and practices and measurement standards. In this respect,
the attachment policies of the Companies are just one important piece, but approval of
this Application is not expected to win over or counter the bias of every builder
developer.

As part of its 2006 Annual Review and its extension of the 2004-2207 Performance
Based Rate making Settlement Agreement, Terasen Gas committed to filing an
application with the Commission in 2007 with respect to energy efficiency and
conservation funding programs. The development of that application is currently
underway and the Companies expect to submit that application before year end to bring
into alignment another important piece.
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Reference: Exhibit B-3, BCUC IR 26.1
MX Test — Performance Measurement

“The Company is not advocating a verification process for all new customer connections
to determine if customers actually install the appliances they committed to installing as
part of a connection application. Verification of appliance attachments could be a very
time consuming process requiring additional staff at a cost to all customers. The
Company does not believe the potential costs to verify appliances are a prudent
expenditure for the magnitude of the volume associated with the appliances in question.”

52.1 Does TGI conduct any audits of new customer accounts, to determine the
relationship between forecast load (before connection) and actual load (after
connection)?

Response:

No, TGl and TGVI do not currently conduct audits of new customer accounts to
determine the relationship between forecast load and actual load. As noted previously,
changes in consumption can be driven by many factors. Consumption estimates used in
the MX test are based on current usage and are used as a proxy for future consumption.
Future usage would be expected to be different.

The system extension test and policies are meant to be a reasonable method to gauge
whether or not the customer should be attached to the system and if so what they should
pay. The tests are not perfect, in that they do not attempt to anticipate changes in
consumption for example, from what customers indicate when the application for new
service is made. The Companies could conduct audits, analyze, review and cost each
service however this cost would be borne by current customers. When the impact of
the customer additions and the variances between forecast and actual (costs and
volumes) are compared to overall rate base and revenue, any difference is minor. The
system extension test and processes should simple and efficient without adding any
unnecessary costs to customers. Auditing individual accounts would run counter to this
goal.

52.2 Does TGVI conduct any audits of new customer accounts, to determine the
relationship between forecast load (before connection) and actual load (after
connection)?

Response:

Please refer to the response to Question 52.1.
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53.0 Reference: Exhibit B-1, p. 28, Table 6.1; Exhibit B-3, BCUC IR 26.2; BCOAPO IR

10.1
MX Test — Energy Efficiency Adjustment

“The Company propose[s] a methodology of applying an efficiency usage credit thereby
increasing the volumes used to calculate revenues to send the appropriate market signal
to encourage energy conservation and efficient use of resources.” (BCUC IR 26.2)

“The Company believed that this was a simple and easily understandable method to
show this value of efficiency.” (BCOAPO IR 10.1)

53.1 Please show how Terasen arrived at the proposed adjustment factors, shown in
Table 6.1.

Response:

The Companies described in the response to BCUC IR No. 1, Question 26.2, the
rationale for how the adjustment charge was derived. The adjustment of 5%, 10% and
15% were based on the difference between an average furnace and a high efficient
furnace. However, instead of lowering the consumption, the difference is added to the
average.

More important than the actual derivation of the adjustment factor is the reason for
proposing to implement efficiency adjustments. The Companies strongly believe they
have a responsibility to send customers signals that influence energy consumption,
energy awareness and drive the behaviour regarding energy usage: at the right time, in
the right place, for the right price. Using efficiency measures in the attachment tests
helps to send these messages and signals.

53.2 Please identify other utilities already using the volume-adjustment approach.

Response:

The Companies are not aware of any other utilities using this approach. As noted in the
Application, and the Energy Plan, the energy landscape is changing quickly and
dramatically and there is a significant focus on reducing energy consumption. The
changes sought with regard to energy efficiency in this Application are meant to begin to
address these changes. The Companies are being proactive at addressing these issues
and does not expect that many other utilities have already implemented similar policies.
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54.0 Reference: 2007 BC Hydro Rate Design Application, Exhibit C7-23, Tables 1 and

3

Customer Use Rates

54.1 Please confirm that the following figures, from Table 1 and Table 3, respectively,
of Exhibit C7 23 of the 2007 BC Hydro Rate Design Application, fairly represent
Terasen’s current residential customer counts, and the current use rates per

account.

Table 1: Total Estimated Energy Use for Space Heating in Gigajoules (GJ)
for Residential Units with Gas as the Primary Space Heating Source

Lower Vancouver
Mainland Interior Island
Single Family { Duplex - pre 1976 B5.8 B33 574
Single Family { Duplex - post 1976 71.2 96 481
Rowhouse unit - pre 1976 0.0 393 36.8
Rowhouse unit - post 1976 41.8 355 31.2
Lowrise <=4 floors - Suite use 24.7 159 16.7
Highrise =4 floors - Suite use 241 15.2 15.8
Mobile Homes 466 42 8 358
Table 3: Number of Residential Units with Natural Gas as Primary Space Heating Source
Lower Vancouver
Mainland Interior Island Total
Single Family / Duplex - pre 1976 88,168 62,535 5,106 155 809
Single Family / Duplex - post 1976 296,417 130,264 20472 447 153
Rowhouse unit - pre 1575 2,924 3.105 694 6,723
Rowhouse unit - post 1976 R0, 767 5,779 1,600 58,146
Lowrise <=4 floors MNo. of Suites 165,711 53,493 8,614 227 818
Highrise =4 floors - No. of Suites 82,747 14,790 3,324 100,861
Mobile Homes 159,940 55,990 4 264 84 154
Total Residential Units with Gas as
Primary Space Heating Source 706,674 329,956 441074 1,060,704

Response:

Table 1 and Table 3 of Exhibit C7 23 of the 2007 BC Hydro Rate Design Application,
which are based on the Terasen Gas 2006 Conservation Potential Review (CPR),
continue to represent the best available detailed estimation of residential customer and

related energy consumption by housing type, vintage and region.
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The CPR was completed by an outside consulting firm which based its results in part on
Terasen customer data from 2004 as well as on BC Hydro data and NR Can modeling
software results to arrive at their figures.

It is important to note the qualifiers that BC Hydro included with the submission of the
tables above. These are attached below:

“Attached is a spreadsheet providing the requested information on space heating
in gigajoules and kilowatt-hours, and by dwelling type. The data for the tables
presented in the spreadsheet are taken from the Terasen Gas 2006
Conservation Potential Review (2006 CPR). The 2006 CPR was conducted for
Terasen Gas Inc. and Terasen Gas Vancouver Island but did not include
Terasen Gas Whistler. It was based on customer and load information from
2004.

While the 2006 CPR is the best source of information that the Terasen Ultilities
have available to respond to the request of the Chairman, it is important to
consider the following comments and caveats:

¢ The information with respect to the numbers of customers is provided in
“Residential Units”. The distinction being brought out here is that in the multi-
unit categories, particularly for apartments, there are many buildings which
have natural gas as the primary heating source by a central boiler system
and not through individually metered suites. These types of dwellings would
typically be recorded as a single commercial or general service account in the
Terasen billing system and customer records. The 2006 CPR made
assessments of space heating energy consumption down to the level of
individual suites within the multi-unit categories. This means that the number
of “Residential Units” in the 2006 CPR is greater in aggregate than the
Terasen Ultilities residential customer accounts. A CPR analysis requires
making various adjustments to available information and employing sampling
techniques to derive results. As such, a number of factors would have to be
considered to reconcile the number of CPR residential units to the residential
customer counts of TGl and TGVI.

e A second issue to point out is that the space heating annual consumption
amounts by housing type are estimates of the total annual space heating
energy requirements for residential units with natural gas as the primary
space heating source. The particular approach employed in the 2006 CPR
calculated total space heating load based on heat loss through the building
envelope less solar and internal gains. The results therefore include any
space heating load that is met using non-gas supplemental heating.

The 2006 CPR identified common area gas space heating requirements for low-
rise and high-rise apartments separately from space heating within the suites.
The common area gas space heating has not been included in the attached
tables.”
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Since the completion of the CPR, both TGl and TGVI have continued to add customers.
For the years 2005 and 2006, TGl Rate 1 customers grew by 1.6% and 1.3%
respectively while for TGVI, RGS growth in 2005 and 2006 was 5.4% and 4.8%
respectively. However, as discussed above, the methodology of the consulting firm who
prepared the CPR did so on the basis of residential ‘units’ which differs from Terasen
Gas’ approach of counting larger residential buildings that are served by one meter as
one customer.

54.2 If the figures in the above tables are not representative of current data, please
provide replacement tables with updated figures.

Response:

As discussed in the response to Question 54.1, the tables are based on 2004 customer
data. The CPR was completed in support of Terasen's DSM activities and examined
resource potential for efficiency, at specified milestones, by specific market and end-use
over the 2005-2015 forecast period. It is the intent of Terasen Gas to conduct the CPR
periodically - approximately every three to four years.

Updating the tables would require that the study be repeated by the consulting firm
which originally conducted the work for Terasen. Given the size and complexity of the
task, Terasen is not in a position to provide tables based on current data.
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TERASEN GAS INC. - 2006 SERVICE LINE INSTALLATIONS

JAN1-DEC 31
For Rates 1 & 2

MaXimum
Allowance at
96.9 GJ Annual

Maximum Allowance can be

/ $5,000 or more in this case

Use
$5,000
Service Line Number of Percentage of Cumulative Total Service Line | Percentage of Cumulative Average Cost Adjusted
Costs Services Total Percentage Costs Total Percentage per Service Average Cost | Adjusted Total

< $300 478 4.3% 4.3% 63,869 0.5% 0.5% 134 134 63,869
$300 - 399 94 0.9% 5.2% 33,015 0.3% 0.8% 351 351 33,015
$400 - 499 220 2.0% 7.2% 96,865 0.8% 1.5% 440 440 96,865
$500 - 599 786 7.1% 14.3% 445,737 3.5% 5.0% 567 567 445,737
$600 - 699 1814 16.4% 30.8% 1,177,142 9.2% 14.2% 649 649 1,177,142
$700 - 799 2081 18.9% 49.6% 1,543,172 12.1% 26.2% 742 742 1,543,172
$800 - 899 1263 11.5% 61.1% 1,041,663 8.1% 34.4% 825 825 1,041,663
$900 - 999 638 5.8% 66.9% 602,463 4.7% 39.1% 944 944 602,463
$1,000 - 1,099 524 4.8% 71.6% 547,577 4.3% 43.4% 1,045 1,045 547,577
$1,100 - 1,199 326 3.0% 74.6% 373,294 2.9% 46.3% 1,145 1,145 373,294
$1,200 - 1,299 277 2.5% 77.1% 346,108 2.7% 49.0% 1,249 1,249 346,108
$1,300 - 1,399 260 2.4% 79.4% 283,202 2.2% 51.2% 1,089 1,089 283,202
$1,400 - 1,499 170 1.5% 81.0% 246,397 1.9% 53.1% 1,449 1,449 246,397
$1,500 - 1,599 140 1.3% 82.3% 215,037 1.7% 54.8% 1,536 1,536 215,037
$1,600 - 1,699 133 1.2% 83.5% 200,664 1.6% 56.4% 1,509 1,509 200,664
$1,700 - 1,799 128 1.2% 84.6% 224,274 1.8% 58.1% 1,752 1,752 224,274
$1,800 - 1,899 126 1.1% 85.8% 236,544 1.8% 60.0% 1,877 1,877 236,544
$1,900 - 1,999 99 0.9% 86.7% 191,135 1.5% 61.5% 1,931 1,931 191,135
$2000 - 2,499 409 3.7% 90.4% 809,017 6.3% 67.8% 1,978 1,978 809,017
$2,500 - 2,999 278 2.5% 92.9% 763,119 6.0% 73.7% 2,745 2,745 763,119
$3,000 - 3,499 157 1.4% 94.3% 512,380 4.0% 77.7% 3,264 3,264 512,380
> $3,500 627 5.7% 100.0% 2,849,742 22.3% 100.0% 4,545 4,545 2,849,742

Total 11,028 100.0% 12,802,415 100.0% 1,161 12,802,415
Contributions for Services > $1,100 -3,102,527
Adjusted Total 9,699,888 100% 880

Footnotes :

1) Total Service line costs include costs that were accumulated in orders that did not have specific risers posted ie standing jobs ($1,728.813 , Incl $2,227 for TGS .
These misc costs have been allocated based on the $ balance of those jobs with riser counts ( approx $157 per order) .

Maximum Adjusted % Greater than
Allowance Average Max
800 708 50.4%
900 749 38.9%
1000 785 33.1%
1100 815 28.4%
1200 840 25.4%
1300 862 20.6%
1400 882 20.6%
1500 902 19.0%
1600 919 16.5%
1700 936 16.5%
1800 952 15.4%
1900 967 14.2%
2000 979 9.6%
2100 989 9.6%
2200 999 9.6%
2300 1,008 9.6%
2400 1,018 9.6%
2500 1,028 9.6%
2600 1,037 9.6%
2700 1,047 9.6%
2800 1,055 7.1%
2900 1,062 7.1%




TERASEN GAS INC. - 2006 SERVICE LINE INSTALLATIONS

JAN1-DEC 31
For Rates 1 & 2

Maximum
Allowance at 90
GJ Annual Use

$2,925
Service Line Number of Percentage of Cumulative Total Service Line | Percentage of Cumulative Average Cost Adjusted
Costs Services Total Percentage Costs Total Percentage per Service Average Cost | Adjusted Total

< $300 478 4.3% 4.3% 63,869 0.5% 0.5% 134 134 63,869
$300 - 399 94 0.9% 5.2% 33,015 0.3% 0.8% 351 351 33,015
$400 - 499 220 2.0% 7.2% 96,865 0.8% 1.5% 440 440 96,865
$500 - 599 786 7.1% 14.3% 445,737 3.5% 5.0% 567 567 445,737
$600 - 699 1814 16.4% 30.8% 1,177,142 9.2% 14.2% 649 649 1,177,142
$700 - 799 2081 18.9% 49.6% 1,543,172 12.1% 26.2% 742 742 1,543,172
$800 - 899 1263 11.5% 61.1% 1,041,663 8.1% 34.4% 825 825 1,041,663
$900 - 999 638 5.8% 66.9% 602,463 4.7% 39.1% 944 944 602,463
$1,000 - 1,099 524 4.8% 71.6% 547,577 4.3% 43.4% 1,045 1,045 547,577
$1,100 - 1,199 326 3.0% 74.6% 373,294 2.9% 46.3% 1,145 1,145 373,294
$1,200 - 1,299 277 2.5% 77.1% 346,108 2.7% 49.0% 1,249 1,249 346,108
$1,300 - 1,399 260 2.4% 79.4% 283,202 2.2% 51.2% 1,089 1,089 283,202
$1,400 - 1,499 170 1.5% 81.0% 246,397 1.9% 53.1% 1,449 1,449 246,397
$1,500 - 1,599 140 1.3% 82.3% 215,037 1.7% 54.8% 1,536 1,536 215,037
$1,600 - 1,699 133 1.2% 83.5% 200,664 1.6% 56.4% 1,509 1,509 200,664
$1,700 - 1,799 128 1.2% 84.6% 224,274 1.8% 58.1% 1,752 1,752 224,274
$1,800 - 1,899 126 1.1% 85.8% 236,544 1.8% 60.0% 1,877 1,877 236,544
$1,900 - 1,999 99 0.9% 86.7% 191,135 1.5% 61.5% 1,931 1,931 191,135
$2000 - 2,499 409 3.7% 90.4% 809,017 6.3% 67.8% 1,978 1,978 809,017
$2,500 - 2,999 278 2.5% 92.9% 763,119 6.0% 73.7% 2,745 2,745 763,119
$3,000 - 3,499 157 1.4% 94.3% 512,380 4.0% 77.7% 3,264 2,925 459,285
> $3,500 627 5.7% 100.0% 2,849,742 22.3% 100.0% 4,545 2,925 1,834,214

Total 11,028 100.0% 12,802,415 100.0% 1,161 11,733,792
Contributions for Services > $1,100 -3,102,527
Adjusted Total 9,699,888 100% 880

Footnotes :

1) Total Service line costs include costs that were accumulated in orders that did not have specific risers posted ie standing jobs ($1,728.813 , Incl $2,227 for TGS .
These misc costs have been allocated based on the $ balance of those jobs with riser counts (‘approx $157 per order) .

Adjusted Average
Service Line Cost

Target Service Line
Cost

Maximum Adjusted [|% Greater than
Allowance Average Max
800 708 50.4%
900 749 38.9%
1000 785 33.1%
1100 815 28.4%
1200 840 25.4%
1300 862 20.6%
1400 882 20.6%
1500 902 19.0%
1600 919 16.5%
1700 936 16.5%
1800 952 15.4%
1900 967 14.2%
2000 979 9.6%
2100 989 9.6%
2200 999 9.6%
2300 1,008 9.6%
2400 1,018 9.6%
2500 1,028 9.6%
2600 1,037 9.6%
2700 1,047 9.6%
2800 1,055 7.1%
2900 1,062 7.1%




TERASEN GAS INC. - 2006 SERVICE LINE INSTALLATIONS

JAN1-DEC 31
For Rates 1 & 2

Maximum
Allowance at 80
GJ Annual Use

$1,534
Service Line Number of Percentage of Cumulative Total Service Line | Percentage of Cumulative Average Cost Adjusted
Costs Services Total Percentage Costs Total Percentage per Service Average Cost | Adjusted Total

< $300 478 4.3% 4.3% 63,869 0.5% 0.5% 134 134 63,869
$300 - 399 94 0.9% 5.2% 33,015 0.3% 0.8% 351 351 33,015
$400 - 499 220 2.0% 7.2% 96,865 0.8% 1.5% 440 440 96,865
$500 - 599 786 7.1% 14.3% 445,737 3.5% 5.0% 567 567 445,737
$600 - 699 1814 16.4% 30.8% 1,177,142 9.2% 14.2% 649 649 1,177,142
$700 - 799 2081 18.9% 49.6% 1,543,172 12.1% 26.2% 742 742 1,543,172
$800 - 899 1263 11.5% 61.1% 1,041,663 8.1% 34.4% 825 825 1,041,663
$900 - 999 638 5.8% 66.9% 602,463 4.7% 39.1% 944 944 602,463
$1,000 - 1,099 524 4.8% 71.6% 547,577 4.3% 43.4% 1,045 1,045 547,577
$1,100 - 1,199 326 3.0% 74.6% 373,294 2.9% 46.3% 1,145 1,145 373,294
$1,200 - 1,299 277 2.5% 77.1% 346,108 2.7% 49.0% 1,249 1,249 346,108
$1,300 - 1,399 260 2.4% 79.4% 283,202 2.2% 51.2% 1,089 1,089 283,202
$1,400 - 1,499 170 1.5% 81.0% 246,397 1.9% 53.1% 1,449 1,449 246,397
$1,500 - 1,599 140 1.3% 82.3% 215,037 1.7% 54.8% 1,536 1,534 214,723
$1,600 - 1,699 133 1.2% 83.5% 200,664 1.6% 56.4% 1,509 1,509 200,664
$1,700 - 1,799 128 1.2% 84.6% 224,274 1.8% 58.1% 1,752 1,534 196,318
$1,800 - 1,899 126 1.1% 85.8% 236,544 1.8% 60.0% 1,877 1,534 193,251
$1,900 - 1,999 99 0.9% 86.7% 191,135 1.5% 61.5% 1,931 1,534 151,840
$2000 - 2,499 409 3.7% 90.4% 809,017 6.3% 67.8% 1,978 1,534 627,298
$2,500 - 2,999 278 2.5% 92.9% 763,119 6.0% 73.7% 2,745 1,534 426,378
$3,000 - 3,499 157 1.4% 94.3% 512,380 4.0% 77.7% 3,264 1,534 240,796
> $3,500 627 5.7% 100.0% 2,849,742 22.3% 100.0% 4,545 1,534 961,652

Total 11,028 100.0% 12,802,415 100.0% 1,161 908 10,013,424
Contributions for Services > $1,100 -3,102,527
Adjusted Total 9,699,888 100% 880

Footnotes :

1) Total Service line costs include costs that were accumulated in orders that did not have specific risers posted ie standing jobs ($1,728.813 , Incl $2,227 for TGS .
These misc costs have been allocated based on the $ balance of those jobs with riser counts (‘approx $157 per order) .

Adjusted Average
Service Line Cost

Target Service Line
Cost

Maximum Adjusted [|% Greater than
Allowance Average Max

800 708 50.4%
900 749 38.9%
1000 785 33.1%
1100 815 28.4%
1200 840 25.4%
1300 862 20.6%
1400 882 20.6%
1500 902 19.0%
1600 919 16.5%
1700 936 16.5%
1800 952 15.4%
1900 967 14.2%
2000 979 9.6%
2100 989 9.6%
2200 999 9.6%
2300 1,008 9.6%
2400 1,018 9.6%
2500 1,028 9.6%
2600 1,037 9.6%
2700 1,047 9.6%
2800 1,055 7.1%
2900 1,062 7.1%




TERASEN GAS Vancouver Island (TGVI) - 2006 SERVICE LINE INSTALLATIONS
JAN1-DEC 31
For Rates : LCS-1, RGS, SCS-1, SCS-2

Vaximum
Allowance at
60.2 GJ Annual
Use
$1,473
Service Line Number of Percentage of Cumulative Total Service Percentage of Cumulative Average Cost Adjusted Maximum Adjusted | % Greater
Costs Services Total Percentage Line Costs Total Percentage per Service Average Cost | Adjusted Total Allowance Average | than Max

< $300 181 6.0% 6.0% 24,987 0.5% 0.5% 138 138 24,987 800 733 74.2%
$300 - 399 45 1.5% 7.5% 15,634 0.3% 0.9% 347 347 15,634 900 802 63.9%
$400 - 499 22 0.7% 8.3% 9,890 0.2% 1.1% 450 450 9,890 1000 863 56.6%
$500 - 599 76 2.5% 10.8% 42,259 0.9% 2.0% 556 556 42,259 1100 916 49.8%
$600 - 699 149 5.0% 15.8% 97,709 2.1% 4.0% 656 656 97,709 1200 963 45.3%
$700 - 799 303 10.1% 25.8% 230,184 4.9% 8.9% 760 760 230,184 1300 1,007 40.8%
$800 - 899 307 10.2% 36.1% 258,855 5.5% 14.4% 843 843 258,855 1400 1,046 37.2%
$900 - 999 220 7.3% 43.4% 210,578 4.5% 18.8% 957 957 210,578 1500 1,081 33.1%
$1,000 - 1,099 205 6.8% 50.2% 216,387 4.6% 23.4% 1,056 1,056 216,387 1600 1,113 30.9%
$1,100 - 1,199 134 4.5% 54.7% 152,720 3.2% 26.7% 1,140 1,140 152,720 1700 1,143 28.6%
$1,200 - 1,299 136 4.5% 59.2% 171,107 3.6% 30.3% 1,258 1,258 171,107 1800 1,170 26.0%
$1,300 - 1,399 109 3.6% 62.8% 147,612 3.1% 33.4% 1,354 1,354 147,612 1900 1,196 24.3%
$1,400 - 1,499 121 4.0% 66.9% 175,865 3.7% 37.1% 1,453 1,453 175,865 2000 1,220 22.8%
$1,500 - 1,599 68 2.3% 69.1% 105,445 2.2% 39.4% 1,551 1,473 100,150 2100 1,242 22.8%
$1,600 - 1,699 68 2.3% 71.4% 111,807 2.4% 41.7% 1,644 1,473 100,150 2200 1,265 22.8%
$1,700 - 1,799 79 2.6% 74.0% 139,237 2.9% 44.7% 1,762 1,473 116,350 2300 1,283 16.3%
$1,800 - 1,899 51 1.7% 75.7% 96,479 2.0% 46.7% 1,892 1,473 75,112 2400 1,299 16.3%
$1,900 - 1,999 44 1.5% 77.2% 85,595 1.8% 48.5% 1,945 1,473 64,803 2500 1,315 16.3%
$2000 - 2,499 197 6.6% 83.7% 437,444 9.3% 57.8% 2,221 1,473 290,140 2600 1,332 16.3%
$2,500 - 2,999 155 5.2% 88.9% 418,834 8.9% 66.7% 2,702 1,473 228,283 2700 1,348 16.3%
$3,000 - 3,499 75 2.5% 91.4% 243,150 5.1% 71.8% 3,242 1,473 110,459 2800 1,359 11.1%
> $3,500 258 8.6% 100.0% 1,331,248 28.2% 100.0% 5,160 1,473 379,980 2900 1,370 11.1%
Total 3,003 100.0% 4,723,029 100.0% 1,573 1,072 3,219,216
Contributions for Services > $1,100 -570,993
Adjusted Total 4,152,036 100.0% 1,383

Footnote :

1) Total Service line costs include costs that were accumulated in orders that did not have specific risers posted ie standing jobs ($821,735). These misc costs
have been allocated based on the $ per orders with a riser count .

2) Categoriztion by cost per service based on the column labelled : Financial Unit Cost incl “no riser count portion. This is due the fact that for the first few months of 2006
the services for TGVI were accounted for in blanket type orders ie... many units to one order number.

Adjusted Average
Service Line Cost

Target Service Line
Cost



TERASEN GAS Vancouver Island (TGVI) - 2006 SERVICE LINE INSTALLATIONS

JAN1-DEC31
For Rates : LCS-1, RGS, SCS-1, SCS-2

Maximum
Allowance at 66
GJ Annual Use

$2,133
Service Line Number of Percentage of Cumulative Total Service Percentage of Cumulative Average Cost Adjusted
Costs Services Total Percentage Line Costs Total Percentage per Service Average Cost | Adjusted Total

< $300 181 6.0% 6.0% 24,987 0.5% 0.5% 138 138 24,987
$300 - 399 45 1.5% 7.5% 15,634 0.3% 0.9% 347 347 15,634
$400 - 499 22 0.7% 8.3% 9,890 0.2% 1.1% 450 450 9,890
$500 - 599 76 2.5% 10.8% 42,259 0.9% 2.0% 556 556 42,259
$600 - 699 149 5.0% 15.8% 97,709 2.1% 4.0% 656 656 97,709
$700 - 799 303 10.1% 25.8% 230,184 4.9% 8.9% 760 760 230,184
$800 - 899 307 10.2% 36.1% 258,855 5.5% 14.4% 843 843 258,855
$900 - 999 220 7.3% 43.4% 210,578 4.5% 18.8% 957 957 210,578
$1,000 - 1,099 205 6.8% 50.2% 216,387 4.6% 23.4% 1,056 1,056 216,387
$1,100 - 1,199 134 4.5% 54.7% 152,720 3.2% 26.7% 1,140 1,140 152,720
$1,200 - 1,299 136 4.5% 59.2% 171,107 3.6% 30.3% 1,258 1,258 171,107
$1,300 - 1,399 109 3.6% 62.8% 147,612 3.1% 33.4% 1,354 1,354 147,612
$1,400 - 1,499 121 4.0% 66.9% 175,865 3.7% 37.1% 1,453 1,453 175,865
$1,500 - 1,599 68 2.3% 69.1% 105,445 2.2% 39.4% 1,551 1,551 105,445
$1,600 - 1,699 68 2.3% 71.4% 111,807 2.4% 41.7% 1,644 1,644 111,807
$1,700 - 1,799 79 2.6% 74.0% 139,237 2.9% 44.7% 1,762 1,762 139,237
$1,800 - 1,899 51 1.7% 75.7% 96,479 2.0% 46.7% 1,892 1,892 96,479
$1,900 - 1,999 44 1.5% 77.2% 85,595 1.8% 48.5% 1,945 1,945 85,595
$2000 - 2,499 197 6.6% 83.7% 437,444 9.3% 57.8% 2,221 2,133 420,285
$2,500 - 2,999 155 5.2% 88.9% 418,834 8.9% 66.7% 2,702 2,133 330,681
$3,000 - 3,499 75 2.5% 91.4% 243,150 5.1% 71.8% 3,242 2,133 160,007
> $3,500 258 8.6% 100.0% 1,331,248 28.2% 100.0% 5,160 2,133 550,424
Total 3,003 100.0% 4,723,029 100.0% 1,573 1,250 3,753,750
Contributions for Services > $1,100 -570,993

Adjusted Total 4,152,036 100.0% 1,383

Footnote :

1) Total Service line costs include costs that were accumulated in orders that did not have specific risers posted ie standing jobs ($821,735). These misc costs
have been allocated based on the $ per orders with a riser count .

2) Categoriztion by cost per service based on the column labelled : Financial Unit Cost incl "no riser count’portion. This is due the fact that for the first few months of 2006

the services for TGVI were accounted for in blanket type orders ie... many units to one order number.

Adjusted Average
Service Line Cost

Target Service Line

Cost

Maximum Adjusted | % Greater
Allowance Average | than Max
800 733 74.2%
900 802 63.9%
1000 863 56.6%
1100 916 49.8%
1200 963 45.3%
1300 1,007 40.8%
1400 1,046 37.2%
1500 1,081 33.1%
1600 1,113 30.9%
1700 1,143 28.6%
1800 1,170 26.0%
1900 1,196 24.3%
2000 1,220 22.8%
2100 1,242 22.8%
2200 1,265 22.8%
2300 1,283 16.3%
2400 1,299 16.3%
2500 1,315 16.3%
2600 1,332 16.3%
2700 1,348 16.3%
2800 1,359 11.1%
2900 1,370 11.1%




TERASEN GAS Vancouver Island (TGVI) - 2006 SERVICE LINE INSTALLATIONS

JAN1-DEC31
For Rates : LCS-1, RGS, SCS-1, SCS-2

Maximum
Allowance at 61
GJ Annual Use

$1,536
Service Line Number of Percentage of Cumulative Total Service Percentage of Cumulative Average Cost Adjusted
Costs Services Total Percentage Line Costs Total Percentage per Service Average Cost | Adjusted Total

< $300 181 6.0% 6.0% 24,987 0.5% 0.5% 138 138 24,987
$300 - 399 45 1.5% 7.5% 15,634 0.3% 0.9% 347 347 15,634
$400 - 499 22 0.7% 8.3% 9,890 0.2% 1.1% 450 450 9,890
$500 - 599 76 2.5% 10.8% 42,259 0.9% 2.0% 556 556 42,259
$600 - 699 149 5.0% 15.8% 97,709 2.1% 4.0% 656 656 97,709
$700 - 799 303 10.1% 25.8% 230,184 4.9% 8.9% 760 760 230,184
$800 - 899 307 10.2% 36.1% 258,855 5.5% 14.4% 843 843 258,855
$900 - 999 220 7.3% 43.4% 210,578 4.5% 18.8% 957 957 210,578
$1,000 - 1,099 205 6.8% 50.2% 216,387 4.6% 23.4% 1,056 1,056 216,387
$1,100 - 1,199 134 4.5% 54.7% 152,720 3.2% 26.7% 1,140 1,140 152,720
$1,200 - 1,299 136 4.5% 59.2% 171,107 3.6% 30.3% 1,258 1,258 171,107
$1,300 - 1,399 109 3.6% 62.8% 147,612 3.1% 33.4% 1,354 1,354 147,612
$1,400 - 1,499 121 4.0% 66.9% 175,865 3.7% 37.1% 1,453 1,453 175,865
$1,500 - 1,599 68 2.3% 69.1% 105,445 2.2% 39.4% 1,551 1,536 104,460
$1,600 - 1,699 68 2.3% 71.4% 111,807 2.4% 41.7% 1,644 1,536 104,460
$1,700 - 1,799 79 2.6% 74.0% 139,237 2.9% 44.7% 1,762 1,536 121,357
$1,800 - 1,899 51 1.7% 75.7% 96,479 2.0% 46.7% 1,892 1,536 78,345
$1,900 - 1,999 44 1.5% 77.2% 85,595 1.8% 48.5% 1,945 1,536 67,592
$2000 - 2,499 197 6.6% 83.7% 437,444 9.3% 57.8% 2,221 1,536 302,626
$2,500 - 2,999 155 5.2% 88.9% 418,834 8.9% 66.7% 2,702 1,536 238,106
$3,000 - 3,499 75 2.5% 91.4% 243,150 5.1% 71.8% 3,242 1,536 115,213
> $3,500 258 8.6% 100.0% 1,331,248 28.2% 100.0% 5,160 1,536 396,332
Total 3,003 100.0% 4,723,029 100.0% 1,573 1,093 3,282,279
Contributions for Services > $1,100 -570,993

Adjusted Total 4,152,036 100.0% 1,383

Footnote :

1) Total Service line costs include costs that were accumulated in orders that did not have specific risers posted ie standing jobs ($821,735). These misc costs
have been allocated based on the $ per orders with a riser count .

2) Categoriztion by cost per service based on the column labelled : Financial Unit Cost incl "no riser count’portion. This is due the fact that for the first few months of 2006

the services for TGVI were accounted for in blanket type orders ie... many units to one order number.

Adjusted Average
Service Line Cost

Target Service Line

Cost

Maximum Adjusted | % Greater
Allowance Average | than Max
800 733 74.2%
900 802 63.9%
1000 863 56.6%
1100 916 49.8%
1200 963 45.3%
1300 1,007 40.8%
1400 1,046 37.2%
1500 1,081 33.1%
1600 1,113 30.9%
1700 1,143 28.6%
1800 1,170 26.0%
1900 1,196 24.3%
2000 1,220 22.8%
2100 1,242 22.8%
2200 1,265 22.8%
2300 1,283 16.3%
2400 1,299 16.3%
2500 1,315 16.3%
2600 1,332 16.3%
2700 1,348 16.3%
2800 1,359 11.1%
2900 1,370 11.1%




Attachment 38.1



Service Line

FORECAST Costs

< $300

$300 - 399

$400 - 499

$500 - 599

$600 - 699

$700 - 799

$800 - 899

$900 - 999

$1,000 - 1,099
$1,100 - 1,199
$1,200 - 1,299
$1,300 - 1,399
$1,400 - 1,499
$1,500 - 1,599
$1,600 - 1,699
$1,700 - 1,799
$1,800 - 1,899
$1,900 - 1,999
$2,000 - 2,099
$2,100 - 2,199
$2,200 - 2,299
$2,300 - 2,399
$2,400 - 2,499
$2,500 - 2,599
$2,600 - 2,699
$2,700 - 2,799
$2,800 - 2,899
$2,900 - 2,999
$3,000 - 3,099
$3,100 - 3,199
$3,200 - 3,299

13
35
426
1565
1436
1583
728
372
252
155

WNEFRPAMANDMMDMNOOOSMANOO

Number of Percentage

Services of Total

0.07%

0.19%
0.50%
6.13%
22.53%
20.67%
22.79%
10.48%
5.35%
3.63%
2.23%
1.35%
0.82%
0.69%
0.68%
0.42%
0.24%
0.27%
0.13%
0.10%
0.06%
0.07%
0.14%
0.06%
0.06%
0.03%
0.06%
0.06%
0.01%
0.03%
0.04%

TERASEN GAS - 2006 SERVICE LINE INSTALLATIONS - Grouped by FORECAST
APR 1 - DEC 31 CAFE jobs
Rate Schedules 1 & 2

Cummulative
Percentage

0.07%

0.26%

0.76%

6.90%
29.42%
50.09%
72.88%
83.36%
88.71%
92.34%
94.57%
95.93%
96.75%
97.44%
98.11%
98.53%
98.78%
99.05%
99.18%
99.28%
99.34%
99.41%
99.55%
99.61%
99.67%
99.70%
99.76%
99.81%
99.83%
99.86%
99.90%

B e R R A A AR R e e e R R

$1,100
5,500

14,300
38,500
468,600
1,721,500
1,579,600
1,741,300
800,800
409,200
277,200
170,500
103,400
62,700
52,800
51,700
31,900
18,700
20,900
9,900
7,700
4,400
5,500
11,000
4,400
4,400
2,200
4,400
4,400
1,100
2,200
3,300

Total Allowed Total Allowed
SLCA ($1100)*> SLCA ($1535)° Forecast

1,535
7,675

0

19,955
53,725
653,910
2,402,275
2,204,260
2,429,905
1,117,480
571,020
386,820
237,925
144,290
87,495
73,680
72,145
44,515
26,095
29,165
13,815
10,745
6,140
7,675
15,350
6,140
6,140
3,070
6,140
6,140
1,535
3,070
4,605

243

4,885
16,089
243,847
1,018,192
1,080,888
1,337,716
685,911
390,277
288,565
193,015
126,356
82,622
74,250
77,365
50,790
31,303
37,175
18,497
15,068
8,933
11,736
24,531
10,143
10,587
5,534
11,414
11,787
3,034
6,339
9,762

Forecast
Contributions

-973

-3,088
-7,712
-92,709
-336,925
-315,561
-345,434
-165,514
-85,192
-68,974
-55,457
-42,348
-30,934
-33,110
-35,610
-23,203
-16,258
-19,481
-9,647
-7,988
-4,508
-6,426
-14,796
-5,718
-6,162
-3,764
-6,989
-6,193
-2,149
-4,569
-7,107

Total Service Line
ACTUAL Costs

11,482

16,302
40,798
360,673
1,234,327
1,216,564
1,523,408
883,542
588,409
546,022
409,518
207,178
159,605
112,149
129,692
69,811
56,718
55,493
25,563
17,794
12,707
11,835
30,663
11,501
7,453
19,192
9,858
29,193
2,521
6,296
4,843

Actual
Contribution

-973

-3,088
-7,936
-96,790
-346,408
-323,855
-353,903
-171,657
-86,967
-70,604
-56,732
-47,847
-33,124
-33,495
-36,301
24,576
-16,104
24,312
-9,992
-8,309
-4,508
-5,676
-16,200
-5,718
-6,162
-4,198
-6,989
-3,977
-2,149
-2,259
7,107

Difference -
Forecast vs
Actual

-11,239
0
-11,416
-24,709
-116,826
-216,134
-135,676
-185,692
-197,631
-198,132
-257,457
-216,503
-80,822
-76,983
-37,899
-52,327
-19,021
-25,415
-18,318
-7,066
-2,726
-3,774
-99
-6,133
-1,358
3,134
-13,659
1,555
-17,406
512

43

4,919

Difference -Total
Allowed SLCA

Difference -
Total Allowed
SLCA $1535 vs

$1100 vs. Actual® Actual®

-5,982

0

-2,002
-2,298
107,927
487,173
363,036
217,892
-82,742
-179,209
-268,822
-239,018
-103,778
-96,905
-59,349
-77,992
-37,911
-38,018
-34,593
-15,663
-10,094
-8,307
-6,335
-19,663
-7,101
-3,053
-16,992
-5,458
-24,793
-1,421
-4,096
-1,543

-3,807

0

3,653
12,927
293,237
1,167,948
987,696
906,497
233,938
-17,389
-159,202
-171,593
-62,888
-72,110
-38,469
-57,547
-25,296
-30,623
-26,328
-11,748
-7,049
-6,567
-4,160
-15,313
-5,361
-1,313
-16,122
-3,718
-23,053
-986
-3,226
-238



TERASEN GAS - 2006 SERVICE LINE INSTALLATIONS - Grouped by FORECAST
APR 1 - DEC 31 CAFE jobs
Rate Schedules 1 & 2

Service Line Number of Percentage Cummulative Total Allowed Total Allowed
FORECAST Costs  Services of Total Percentage SLCA ($1100)> SLCA ($1535)° Forecast
$3,300 - 3,399 1 0.01% 99.91% $ 1,100 1,535 3,302
$3,400 - 3,499 2 0.03% 99.94% $ 2,200 3,070 6,924
$3,500 - 3,599 0 0.00% $ - 0
$3,600 - 3,699 0 0.00% $ - 0
$3,700 - 3,799 0 0.00% $ - 0
$3,800 - 3,899 0 0.00% $ - 0
$3,900 - 3,999 1 0.01% 99.96% $ 1,100 1,535 3,987
$4,000 - 4,099 0 0.00% $ - 0
$4,100 - 4,199 0 0.00% $ - 0
$4,200 - 4,299 0 0.00% $ - 0
$4,300 - 4,399 1 0.01% 99.97% $ 1,100 1,535 4,367
$4,400 - 4,499 0 0.00% $ - 0
$4,500 - 4,599 0 0.00% $ - 0
$4,600 - 4,699 0 0.00% $ - 0
$4,700 - 4,799 0 0.00% $ - 0
$4,800 - 4,899 0 0.00% $ - 0
$4,900 - 4,999 0 0.00% $ - 0
$ - 0
$5,000 & up 2 0.03% 100.00% $ 2,200 3,070 12,492
Total 6,947 100.00% $ 7,641,700 $ 10,663,645 $ 5,917,924
215 $ 1,493,605
Footnotes :

1) Total Service line costs include costs that were accumulated in orders that did not have specific risers posted ie standing jobs
These misc costs have been allocated based on the $ balance of those jobs with riser counts ( approx $157 per order) .

2) Total Allowed SLCA = numjber of services times the SLCA for each $100 block

3) Difference - Total Allowed SLCA $1100 vs. Actual - this is the difference between the actual service line costs and those costs

allowed up to the $1100 SLCA currently in place. Does not take into account contributions.

4) Difference - Total Allowed SLCA $1535 vs Actual - this is the difference between the actual service line costs and those costs
that would be allowed if the SLCA was $1535. Does not account for contributions.

Forecast

Contributions
-2,417
-5,154

-3,102

-2,597

-9,837

-$ 1,787,602

Total Service Line
ACTUAL Costs
11,013
8,422

1,342

9,408

68,505

$ 7,909,802

Difference -
Difference - Difference -Total Total Allowed
Actual Forecast vs Allowed SLCA SLCA $1535 vs
Contribution  Actual $1100 vs. Actual® Actual®
-2,617 -7,711 -9,913 -9,478
-5,154 -1,498 -6,222 -5,352
0 0 0
0 0 0
0 0 0
0 0 0
-3,102 2,645 -242 193
0 0 0
0 0 0
0 0 0
-2,597 -5,041 -8,308 -7,873
0 0 0
0 0 0
0 0 0
0 0 0
0 0 0
0 0 0
0 0 0
-6,781 -56,013 -66,305 -65,435
-$ 1,838,163 -$ 1,991,878 -$ 268,102 $ 2,753,843



TERASEN GAS Vancouver Island (TGVI )- 2006 SERVICE LINE INSTALLATIONS - Grouped by FORECAST
APR 1 - DEC 31 CAFE jobs

Difference -Total
Difference - Allowed SLCA Difference - Total

Service Line Number of Percentage Cummulative  Total Allowed  Total Allowed Forecast Total Service Line  Actual Forecastvs  $1100vs. Allowed SLCA
FORECAST Costs Services of Total Percentage SLCA ($1100)° SLCA ($1535)° Forecast Contributions  ACTUAL Costs Contribution  Actual Actual® $1535 vs Actual®
1100 1535
< $300 16 0.72% 0.72% $ 17,600 $ 24,560 1,973 -2,150 21,428 -650 -19455 -3,828 $ 3,132
$ - $ - 0 03 -
$300 - 399 77 3.44% 4.16% $ 84,700 $ 118,195 27,391 -15,904 76,488 -7,145 -49097 8,212 $ 41,707
$400 - 499 184 8.23% 12.38% $ 202,400 $ 282,440 84,799 -38,936 192,828 -32,643 -108029 9,572 $ 89,612
$500 - 599 471 21.05% 33.44% $ 518,100 $ 722,985 261,086 -100,939 489,435 -97,174 -228349 28,665 $ 233,550
$600 - 699 391 17.48% 50.92% $ 430,100 $ 600,185 251,734 -84,333 438,467 -84,460 -186732 -8,367 $ 161,718
$700 - 799 216 9.66% 60.57% $ 237,600 $ 331,560 161,323 -45,795 269,848 -42,821 -108526 -32,248 $ 61,712
$800 - 899 148 6.62% 67.19% $ 162,800 $ 227,180 125,734 -32,282 211,752 -31,656 -86018 -48,952 $ 15,428
$900 - 999 138 6.17% 73.36% $ 151,800 $ 211,830 130,924 -29,240 233,043 -27,046 -102120 -81,243 -$ 21,213
$1,000 - 1,099 173 7.73% 81.09% $ 190,300 $ 265,555 181,785 -36,120 355,848 -38,610 -174063 -165,548 -$ 90,293
$1,100 - 1,199 155 6.93% 88.02% $ 170,500 $ 237,925 177,214 -39,064 329,707 -40,856 -152493 -159,207 -$ 91,782
$1,200 - 1,299 95 4.25% 92.27% $ 104,500 $ 145,825 118,662 -33,938 249,557 -33,822 -130895 -145,057 -$ 103,732
$1,300 - 1,399 53 2.37% 94.64% $ 58,300 $ 81,355 71,552 -24,435 107,759 -24,490 -36207 -49,459 -$ 26,404
$1,400 - 1,499 33 1.48% 96.11% $ 36,300 $ 50,655 48,010 -17,872 85,834 -17,882 -37823 -49,534 -$ 35,179
$1,500 - 1,599 27 1.21% 97.32% $ 29,700 $ 41,445 41,762 -16,769 79,664 -16,864 -37902 -49,964 -$ 38,219
$1,600 - 1,699 11 0.49% 97.81% $ 12,100 $ 16,885 18,158 -8,423 48,227 -7,371 -30069 -36,127 -$ 31,342
$1,700 - 1,799 9 0.40% 98.21% $ 9,900 $ 13,815 15,769 -7,804 20,322 -7,154 -4552 -10,422 -$ 6,507
$1,800 - 1,899 8 0.36% 98.57% $ 8,800 $ 12,280 14,823 -6,803 29,208 -6,989 -14385 -20,408 -$ 16,928
$1,900 - 1,999 8 0.36% 98.93% $ 8,800 $ 12,280 15,636 -7,482 30,095 -7,482 -14459 -21,295 -$ 17,815
$2,000 - 2,099 5 0.22% 99.15% $ 5500 $ 7,675 10,173 -5,748 12,117 -5,748 -1944 -6,617 -$ 4,442
$2,100 - 2,199 0 0.00% $ - $ - 0 0 $ -
$2,200 - 2,299 4 0.18% 99.33% $ 4,400 $ 6,140 9,039 -5,499 10,283 -3,578 -1244 -5,883 -$ 4,143
$2,300 - 2,399 0 0.00% $ - $ - 0 0 % -
$2,400 - 2,499 2 0.09% 99.42% $ 2,200 $ 3,070 4,826 -3,056 11,939 -1,737 -7113 -9,739 -$ 8,869
$2,500 - 2,599 1 0.04% 99.46% $ 1,100 $ 1,535 2,506 -1,621 2,232 -1,621 274 -1,132 -$ 697
$2,600 - 2,699 1 0.04% 99.51% $ 1,100 $ 1,535 2,696 -1,811 2,231 -1,811 465 -1,131 -$ 696
$2,700 - 2,799 1 0.04% 99.55% $ 1,100 $ 1,535 2,778 -1,893 8,927 -1,893 -6149 -7,827 -$ 7,392
$2,800 - 2,899 2 0.09% 99.64% $ 2,200 $ 3,070 5,715 -3,945 9,022 -3,945 -3307 -6,822 -$ 5,952
$2,900 - 2,999 0 0.00% $ - $ - 0 0 3% -
$3,000 - 3,099 1 0.04% 99.69% $ 1,100 $ 1,535 3,067 -2,182 331 -2,182 2736 769 $ 1,204
$3,100 - 3,199 2 0.09% 99.78% $ 2,200 $ 3,070 6,334 -4,564 8,046 -4,564 -1712 -5,846 -$ 4,976
$3,200 - 3,299 0 0.00% $ - $ - 0 0 $ -
$3,300 - 3,399 1 0.04% 99.82% $ 1,100 $ 1,535 3,391 -2,506 7,196 -1,022 -3805 -6,096 -$ 5,661



TERASEN GAS Vancouver Island (TGVI )- 2006 SERVICE LINE INSTALLATIONS - Grouped by FORECAST
APR 1 - DEC 31 CAFE jobs

Difference -

Service Line Number of Percentage Cummulative Total Allowed Total Allowed Forecast Total Service Line  Actual Forecast vs
FORECAST Costs Services of Total Percentage SLCA ($1100)° SLCA ($1535)° Forecast Contributions  ACTUAL Costs Contribution  Actual
$3,400 - 3,499 1 0.04% 99.87% $ 1,100 $ 1,535 3,414 -2,529 3,608 -2,529 -194
$3,500 - 3,599 0 0.00% $ - $ - 0
$3,600 - 3,699 0 0.00% $ - $ - 0
$3,700 - 3,799 1 0.04% 99.91% $ 1,100 $ 1,535 3,793 0 3,397 0 396
$3,800 - 3,899 0 0.00% $ - $ - 0
$3,900 - 3,999 0 0.00% $ - $ - 0
$4,000 - 4,099 0 0.00% $ - $ - 0
$4,100 - 4,199 0 0.00% $ - $ - 0
$4,200 - 4,299 0 0.00% $ - $ - 0
$4,300 - 4,399 0 0.00% $ - $ - 0
$4,400 - 4,499 0 0.00% $ - $ - 0
$4,500 - 4,599 0 0.00% $ - $ - 0
$4,600 - 4,699 0 0.00% $ - $ - 0
$4,700 - 4,799 0 0.00% $ - $ - 0
$4,800 - 4,899 1 0.04% 99.96% $ 1,100 $ 1,535 4,897 -4,012 6,390 -4,012 -1493
$4,900 - 4,999 0 0.00% $ - $ - 0

$ - $ - 0
$5,000 & up 1 0.04% 100.00% $ 1,100 $ 1,535 5,596 0 7,825 -90 -2229
Total 2,237 100.00% $ 2,460,700 $ 3,433,795 $ 1,816,560 -$ 587,655 $ 3,363,052 -$ 559,843 -$ 1,546,492
Footnotes :

1) Total Service line costs include costs that were accumulated in orders that did not have specific risers posted ie standing jobs
These misc costs have been allocated based on the $ balance of those jobs with riser counts (approx $157 per order) .

2) Total Allowed SLCA = numjber of services times the SLCA for each $100 block

3) Difference - Total Allowed SLCA $1100 vs. Actual - this is the difference between the actual service line costs and those costs

allowed up to the $1100 SLCA currently in place. Does not take into account contributions.

4) Difference - Total Allowed SLCA $1535 vs Actual - this is the difference between the actual service line costs and those costs
that would be allowed if the SLCA was $1535. Does not account for contributions.

Difference -Total
Allowed SLCA Difference - Total

$1100 vs. Allowed SLCA
Actual® $1535 vs Actual’
-2,508 -$ 2,073

0 $ -

0% -
-2,297 -$ 1,862

0 $ -

0 $ -

0 % -

0 % -

0 % -

0 $ -

0 % -

0 % -

0 % -

0 $ -
-5,290 -$ 4,855

0% -

0% -
-6,725 -$ 6,290
-$ 902,352 $ 70,743



Attachment 40.5



TGI Rate 1
Mean Consumption=93.3 GJ
Median Consumption = 80.3 GJ
Number of
Customers as a

Number of % of Total

Use Per Customer Customers Customers
<10GJ 47 8%
10GJt0o 19 GJ 21 3%
20GJt0 29 GJ 33 5%
30GJto 39 GJ 39 6%
40 GJto 49 GJ 34 5%
50 GJto 59 GJ 51 8%
60 GJto 69 GJ 44 7%
70GJto 79 GJ 41 7%
80GJto 89 GJ 45 7%
90 GJto 99 GJ 42 7%
100 GJ to 109 GJ 27 4%
110 GJto 119 GJ 30 5%
120 GJto 129 GJ 28 4%
130 GJto 139 GJ 21 3%
140 GJ to 149 GJ 18 3%
150 GJ to 159 GJ 16 3%
160 GJ to 169 GJ 14 2%
170 GJto 179 GJ 15 2%
180 GJ to 189 GJ 11 2%
190 GJ to 199 GJ 13 2%
200 GJto 299 GJ 21 3%
300 GJto 399 GJ 5 1%
400 GJ to 499 GJ 3 0%
500 GJ to 599 GJ 3 0%
600 GJ or More 1 0%

TGI Rate 1 Consumption Histogram
(June 2006 - May 2007)

Number of Customers

Consumption Range (GJ)




TGl Rate 2
Mean Consumption = 581.0 GJ
Median Consumption = 106.5 GJ

Number of
Customers as a
Number of % of Total
Use Per Customer Customers Customers
<10GJ 17 26%
10GJt0o 19 GJ 3 5%

2%
3%
0%
0%
3%
2%
3%
8%
0%
2%
2%
0%
3%
0%
0%
2%
0%
0%
8%
2%
3%
2%
5%
0%
5%
0%
12%
5%
2%
0%
2%

20GJt029GJ
30GJto39GJ

40 GJto 49 GJ

50 GJto 59 GJ

60 GJto 69 GJ
70GJto 79 GJ
80GJt0 89 GJ

90 GJto 99 GJ

100 GJ to 109 GJ
110 GJto 119 GJ
120 GJ t0 129 GJ
130 GJto 139 GJ
140 GJ t0 149 GJ
150 GJ to 159 GJ
160 GJ to 169 GJ
170 GJto 179 GJ
180 GJ to 189 GJ
190 GJ to 199 GJ
200 GJto 299 GJ
300 GJ to 399 GJ
400 GJ to 499 GJ
500 GJ to 599 GJ
600 GJ to 699 GJ
700 GJ to 799 GJ
800 GJ to 899 GJ
900 GJ to 999 GJ
1000 GJ to 1999 GJ
2000 GJ to 2999 GJ
3000 GJ to 3999 GJ
4000 GJ to 4999 GJ
5000 GJ to 5999 GJ

P ORFRPWOOWOWRNRFPUOIOORFRPROONOREFPOUONENOONLEER

Number of Customers

TGI Rate 2 Consumption Histogram
(June 2006 - May 2007)
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Consumption Range (GJ)




TGI Rate 3

Mean Consumption = 1,267.8 GJ
Median Consumption = 1,267.8 GJ

Number of
Customers as a

Number of % of Total

Use Per Customer Customers Customers
0GJto 599 GJ 0 0%
600 GJ to 699 GJ 1 50%
700 GJto 799 GJ 0 0%
800 GJ to 899 GJ 0 0%
900 GJt0 999 GJ 0 0%
1000 GJ to 1999 GJ 1 50%

Number of Customers

TGI Rate 3 Consumption Histogram

(June 2006 - May 2007)
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Consumption Range (GJ)




TGI Rate 23

Mean Consumption = 10,642.7 GJ
Median Consumption = 10,642.7 GJ

Only one customer in this rate class, therefore no
histogram provided




TGVI Rate LCS1
Mean Consumption = 1,292.8 GJ
Median Consumption = 1,143.5 GJ
Number ot
Customers as a
Number of % of Total
Use Per Customer Customers Customers
<1000 GJ 1 33%
1000 GJ to 1999 GJ 1 33%
2000 GJ to 2999 GJ 1 33%

Number of Customers

TGVI LCS1 Consumption Histogram
(June 2006 - May 2007)

Consumption Range (GJ)




TGVI Rate RGS
Mean Consumption = 40.3 GJ
Median Consumption = 27.9 GJ
Number ot
Customers as a

Number of % of Total

Use Per Customer Customers Customers
<10GJ 47 18%
10GJt0 19 GJ 42 16%
20GJt0 29 GJ 47 18%
30GJto 39 GJ 27 10%
40 GJto 49 GJ 19 7%
50 GJto 59 GJ 17 6%
60 GJto 69 GJ 17 6%
70GJto 79 GJ 16 6%
80GJto 89 GJ 8 3%
90 GJto 99 GJ 9 3%
100 GJ to 109 GJ 4 2%
110 GJto 119 GJ 3 1%
120 GJto 129 GJ 3 1%
130 GJto 139 GJ 2 1%
140 GJ to 149 GJ 0 0%
150 GJ to 159 GJ 1 0%
160 GJ to 169 GJ 0 0%
170 GJto 179 GJ 0 0%
180 GJ to 189 GJ 0 0%
190 GJ to 199 GJ 0 0%
200 GJto 299 GJ 0 0%
300 GJto 399 GJ 0 0%
400 GJ to 499 GJ 0 0%
500 GJ or More 1 0%

Number of Customers

TGVI RGS Consumption Histogram
(June 2006 - May 2007)
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TGVI Rate SCS1
Mean Consumption = 205.1 GJ
Median Consumption = 80.5 GJ

Number ot
Customers as a
Number of % of Total
Use Per Customer Customers Customers

<10GJ

10GJto 19 GJ
20GJt0 29 GJ
30GJto 39 GJ
40 GJ to 49 GJ
50 GJto 59 GJ
60 GJto 69 GJ
70GJto 79 GJ
80 GJto 89 GJ
90 GJto 99 GJ
100 GJ to 109 GJ
110 GJto 119 GJ
120 GJ to 129 GJ
130 GJ to 139 GJ
140 GJ to 149 GJ
150 GJ to 159 GJ
160 GJ to 169 GJ
170 GJ to 179 GJ
180 GJ to 189 GJ
190 GJ to 199 GJ
200 GJ to 299 GJ
300 GJ or More

10%
5%
14%
5%
0%
5%
5%
5%
14%
0%
5%
0%
0%
0%
0%
10%
0%
5%
0%
0%
5%
14%
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Number of Customers

TGVI SCS1 Consumption Histogram
(June 2006 - May 2007)
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Consumption Range (GJ)




TGVI Rate SCS2

Mean Consumption = 559.2 GJ
Median Consumption = 559.2 GJ

Number ot
Customers as a
Number of % of Total
Use Per Customer Customers Customers
<500 GJ 1 50%
500 GJ to 1000 GJ 1 50%

Number of Customers

TGVI SCS2 Consumption Histogram
(June 2006 - May 2007)
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Attachment 42.1



TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 8,117 1.3%
10to 20 8,970 1.5%
20to 30 12,371 2.0%
30 to 40 19,174 3.1%
40 to 50 28,914 4.7%
50 to 60 40,453 6.6%
60 to 70 53,341 8.7%
70 to 80 62,993 10.3%
80 to 90 67,230 11.0%
90 to 100 63,407 10.4%
100 to 110 54,968 9.0%
110to 120 44,898 7.4%
120 to 130 35,101 5.7%
130 to 140 26,381 4.3%
140 to 150 19,530 3.2%
150 to 160 14,499 2.4%
160to 170 11,070 1.8%
170 to 180 8,232 1.3%
180 to 190 6,418 1.1%
190 to 200 4,876 0.8%
200 to 210 3,726 0.6%
210to 220 2,906 0.5%
220 to 230 2,279 0.4%
230 to 240 1,722 0.3%
240 to 250 1,378 0.2%
250 to 260 1,087 0.2%
260 to 270 916 0.2%
270 to 280 689 0.1%
280 to 290 599 0.1%
290 to 300 496 0.1%
300 to 310 392 0.1%
310to 320 341 0.1%
320 to 330 313 0.1%
330 to 340 253 0.0%
340 to 350 217 0.0%
350 to 360 189 0.0%
360 to 370 166 0.0%
370 to 380 147 0.0%
380 to 390 153 0.0%
390 to 400 121 0.0%
400 to 410 95 0.0%
410 to 420 87 0.0%
420 to 430 104 0.0%
430 to 440 76 0.0%
440 to 450 65 0.0%
450 to 460 87 0.0%
460 to 470 69 0.0%
470 to 480 63 0.0%
480 to 490 51 0.0%
490 to 500 46 0.0%
500 to 510 41 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 7,987 1.3%
10to 20 8,783 1.4%
20to 30 11,967 2.0%
30 to 40 18,518 3.0%
40 to 50 27,710 4.5%
50 to 60 38,674 6.3%
60 to 70 50,895 8.3%
70 to 80 60,748 9.9%
80 to 90 65,751 10.8%
90 to 100 63,189 10.3%
100 to 110 55,249 9.0%
110to 120 45,907 7.5%
120 to 130 36,477 6.0%
130 to 140 27,814 4.6%
140 to 150 20,802 3.4%
150 to 160 15,477 2.5%
160to 170 11,766 1.9%
170 to 180 8,987 1.5%
180 to 190 6,938 1.1%
190 to 200 5,327 0.9%
200 to 210 4,142 0.7%
210to 220 3,155 0.5%
220 to 230 2,498 0.4%
230 to 240 1,900 0.3%
240 to 250 1,589 0.3%
250 to 260 1,169 0.2%
260 to 270 1,000 0.2%
270 to 280 808 0.1%
280 to 290 639 0.1%
290 to 300 552 0.1%
300 to 310 469 0.1%
310to 320 352 0.1%
320 to 330 324 0.1%
330 to 340 280 0.0%
340 to 350 241 0.0%
350 to 360 212 0.0%
360 to 370 181 0.0%
370 to 380 155 0.0%
380 to 390 147 0.0%
390 to 400 147 0.0%
400 to 410 111 0.0%
410 to 420 98 0.0%
420 to 430 82 0.0%
430 to 440 101 0.0%
440 to 450 77 0.0%
450 to 460 62 0.0%
460 to 470 76 0.0%
470 to 480 76 0.0%
480 to 490 56 0.0%
490 to 500 57 0.0%
500 to 510 48 0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 43 0.0%
520 to 530 35 0.0%
530 to 540 32 0.0%
540 to 550 34 0.0%
550 to 560 23 0.0%
560 to 570 31 0.0%
570 to 580 21 0.0%
580 to 590 26 0.0%
590 to 600 22 0.0%
600 to 610 24 0.0%
610 to 620 31 0.0%
620 to 630 17 0.0%
630 to 640 35 0.0%
640 to 650 22 0.0%
650 to 660 18 0.0%
660 to 670 13 0.0%
670 to 680 12 0.0%
680 to 690 17 0.0%
690 to 700 14 0.0%
700to 710 9 0.0%
710to 720 5 0.0%
720 to 730 13 0.0%
730 to 740 13 0.0%
740 to 750 3 0.0%
750 to 760 10 0.0%
760 to 770 5 0.0%
770 to 780 5 0.0%
780 to 790 8 0.0%
790 to 800 9 0.0%
800 to 810 5 0.0%
810 to 820 6 0.0%
820 to 830 4 0.0%
830 to 840 9 0.0%
840 to 850 7 0.0%
850 to 860 6 0.0%
860 to 870 5 0.0%
870 to 880 4 0.0%
880 to 890 4 0.0%
890 to 900 1 0.0%
900 to 910 2 0.0%
910 to 920 4 0.0%
920 to 930 3 0.0%
930 to 940 3 0.0%
940 to 950 5 0.0%
950 to 960 3 0.0%
960 to 970 6 0.0%
970 to 980 4 0.0%
980 to 990 4 0.0%
990 to 1000 1 0.0%
1000 to 1010 2 0.0%
1010 to 1020 6 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 45 0.0%
520 to 530 35 0.0%
530 to 540 42 0.0%
540 to 550 29 0.0%
550 to 560 29 0.0%
560 to 570 31 0.0%
570 to 580 28 0.0%
580 to 590 21 0.0%
590 to 600 18 0.0%
600 to 610 26 0.0%
610 to 620 26 0.0%
620 to 630 28 0.0%
630 to 640 23 0.0%
640 to 650 21 0.0%
650 to 660 33 0.0%
660 to 670 16 0.0%
670 to 680 21 0.0%
680 to 690 10 0.0%
690 to 700 10 0.0%
700to 710 17 0.0%
710to 720 10 0.0%
720 to 730 9 0.0%
730 to 740 5 0.0%
740 to 750 14 0.0%
750 to 760 11 0.0%
760 to 770 4 0.0%
770 to 780 9 0.0%
780 to 790 5 0.0%
790 to 800 6 0.0%
800 to 810 9 0.0%
810 to 820 8 0.0%
820 to 830 3 0.0%
830 to 840 6 0.0%
840 to 850 5 0.0%
850 to 860 7 0.0%
860 to 870 7 0.0%
870 to 880 4 0.0%
880 to 890 8 0.0%
890 to 900 3 0.0%
900 to 910 4 0.0%
910 to 920 1 0.0%
920 to 930 4 0.0%
930 to 940 3 0.0%
940 to 950 4 0.0%
950 to 960 2 0.0%
960 to 970 3 0.0%
970 to 980 3 0.0%
980 to 990 5 0.0%
990 to 1000 4 0.0%
1000 to 1010 5 0.0%
1010 to 1020 2 0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1020 to 1030 3 0.0%
1030 to 1040 2 0.0%
1040 to 1050 3 0.0%
1050 to 1060 4 0.0%
1060 to 1070 2 0.0%
1070 to 1080 3 0.0%
1080 to 1090 3 0.0%
1090 to 1100 3 0.0%
1100 to 1110 1 0.0%
1110 to 1120 1 0.0%
1120 to 1130 4 0.0%
1130 to 1140 2 0.0%
1140 to 1150 1 0.0%
1150 to 1160 2 0.0%
1160 to 1170 1 0.0%
1170 to 1180 2 0.0%
1180 to 1190 2 0.0%
1190 to 1200 1 0.0%
1200 to 1210 0 0.0%
1210 to 1220 0 0.0%
1220 to 1230 2 0.0%
1230 to 1240 2 0.0%
1240 to 1250 0 0.0%
1250 to 1260 1 0.0%
1260 to 1270 1 0.0%
1270 to 1280 2 0.0%
1280 to 1290 1 0.0%
1290 to 1300 0 0.0%
1300 to 1310 0 0.0%
1310 to 1320 1 0.0%
1320 to 1330 1 0.0%
1330 to 1340 0 0.0%
1340 to 1350 0 0.0%
1350 to 1360 1 0.0%
1360 to 1370 1 0.0%
1370 to 1380 1 0.0%
1380 to 1390 1 0.0%
1390 to 1400 2 0.0%
1400 to 1410 1 0.0%
1410 to 1420 0 0.0%
1420 to 1430 0 0.0%
1430 to 1440 0 0.0%
1440 to 1450 1 0.0%
1450 to 1460 0 0.0%
1460 to 1470 1 0.0%
1470 to 1480 1 0.0%
1480 to 1490 2 0.0%
1490 to 1500 0 0.0%
1500 to 1510 1 0.0%
1510 to 1520 0 0.0%
1520 to 1530 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1530 to 1540 0 0.0%
1540 to 1550 0 0.0%
1550 to 1560 0 0.0%
1560 to 1570 0 0.0%
1570 to 1580 1 0.0%
1580 to 1590 1 0.0%
1590 to 1600 0 0.0%
1600 to 1610 0 0.0%
1610 to 1620 2 0.0%
1620 to 1630 0 0.0%
1630 to 1640 0 0.0%
1640 to 1650 0 0.0%
1650 to 1660 1 0.0%
1660 to 1670 0 0.0%
1670 to 1680 1 0.0%
1680 to 1690 1 0.0%
1690 to 1700 0 0.0%
1700 to 1710 0 0.0%
1710to 1720 2 0.0%
1720 to 1730 1 0.0%
1730 to 1740 0 0.0%
1740 to 1750 0 0.0%
1750 to 1760 0 0.0%
1760 to 1770 0 0.0%
1770 to 1780 0 0.0%
1780 to 1790 0 0.0%
1790 to 1800 0 0.0%
1800 to 1810 0 0.0%
1810 to 1820 0 0.0%
1820 to 1830 0 0.0%
1830 to 1840 0 0.0%
1840 to 1850 1 0.0%
1850 to 1860 0 0.0%
1860 to 1870 1 0.0%
1870 to 1880 0 0.0%
1880 to 1890 0 0.0%
1890 to 1900 0 0.0%
1900 to 1910 0 0.0%
1910 to 1920 0 0.0%
1920 to 1930 0 0.0%
1930 to 1940 0 0.0%
1940 to 1950 0 0.0%
1950 to 1960 0 0.0%
1960 to 1970 0 0.0%
1970 to 1980 0 0.0%
1980 to 1990 0 0.0%
1990 to 2000 0 0.0%
2000 to 2010 0 0.0%
2010 to 2020 0 0.0%
2020 to 2030 0 0.0%
2030 to 2040 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2040 to 2050 0 0.0%
2050 to 2060 0 0.0%
2060 to 2070 0 0.0%
2070 to 2080 0 0.0%
2080 to 2090 0 0.0%
2090 to 2100 0 0.0%
2100 to 2110 0 0.0%
2110to 2120 0 0.0%
2120 to 2130 0 0.0%
2130 to 2140 0 0.0%
2140 to 2150 0 0.0%
2150 to 2160 0 0.0%
2160 to 2170 0 0.0%
2170 to 2180 0 0.0%
2180 to 2190 0 0.0%
2190 to 2200 0 0.0%
2200 to 2210 0 0.0%
2210 to 2220 1 0.0%
2220 to 2230 0 0.0%
2230 to 2240 0 0.0%
2240 to 2250 0 0.0%
2250 to 2260 0 0.0%
2260 to 2270 0 0.0%
2270 to 2280 0 0.0%
2280 to 2290 0 0.0%
2290 to 2300 0 0.0%
2300 to 2310 0 0.0%
2310 to 2320 0 0.0%
2320 to 2330 0 0.0%
2330 to 2340 0 0.0%
2340 to 2350 1 0.0%
2350 to 2360 0 0.0%
2360 to 2370 0 0.0%
2370 to 2380 0 0.0%
2380 to 2390 0 0.0%
2390 to 2400 0 0.0%
2400 to 2410 0 0.0%
2410 to 2420 0 0.0%
2420 to 2430 0 0.0%
2430 to 2440 0 0.0%
2440 to 2450 0 0.0%
2450 to 2460 0 0.0%
2460 to 2470 0 0.0%
2470 to 2480 1 0.0%
2480 to 2490 0 0.0%
2490 to 2500 0 0.0%
2500 to 2510 0 0.0%
2510 to 2520 0 0.0%
2520 to 2530 0 0.0%
2530 to 2540 0 0.0%
2540 to 2550 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2550 to 2560 1 0.0%
2560 to 2570 0 0.0%
2570 to 2580 0 0.0%
2580 to 2590 0 0.0%
2590 to 2600 0 0.0%
2600 to 2610 0 0.0%
2610 to 2620 0 0.0%
2620 to 2630 0 0.0%
2630 to 2640 0 0.0%
2640 to 2650 0 0.0%
2650 to 2660 0 0.0%
2660 to 2670 0 0.0%
2670 to 2680 0 0.0%
2680 to 2690 0 0.0%
2690 to 2700 0 0.0%
2700 to 2710 0 0.0%
2710 to 2720 0 0.0%
2720 to 2730 0 0.0%
2730 to 2740 0 0.0%
2740 to 2750 0 0.0%
2750 to 2760 0 0.0%
2760 to 2770 0 0.0%
2770 to 2780 0 0.0%
2780 to 2790 0 0.0%
2790 to 2800 0 0.0%
2800 to 2810 0 0.0%
2810 to 2820 0 0.0%
2820 to 2830 0 0.0%
2830 to 2840 0 0.0%
2840 to 2850 0 0.0%
2850 to 2860 0 0.0%
2860 to 2870 0 0.0%
2870 to 2880 0 0.0%
2880 to 2890 0 0.0%
2890 to 2900 0 0.0%
2900 to 2910 0 0.0%
2910 to 2920 0 0.0%
2920 to 2930 0 0.0%
2930 to 2940 0 0.0%
2940 to 2950 0 0.0%
2950 to 2960 0 0.0%
2960 to 2970 0 0.0%
2970 to 2980 0 0.0%
2980 to 2990 0 0.0%
2990 to 3000 0 0.0%
3000 to 3010 0 0.0%
3010 to 3020 0 0.0%
3020 to 3030 0 0.0%
3030 to 3040 0 0.0%
3040 to 3050 0 0.0%
3050 to 3060 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
3060 to 3070 0 0.0%
3070 to 3080 0 0.0%
3080 to 3090 0 0.0%
3090 to 3100 0 0.0%
3100 to 3110 0 0.0%
3110 to 3120 0 0.0%
3120 to 3130 0 0.0%
3130 to 3140 0 0.0%
3140 to 3150 0 0.0%
3150 to 3160 0 0.0%
3160 to 3170 0 0.0%
3170 to 3180 0 0.0%
3180 to 3190 0 0.0%
3190 to 3200 0 0.0%
3200 to 3210 0 0.0%
3210 to 3220 0 0.0%
3220 to 3230 0 0.0%
3230 to 3240 0 0.0%
3240 to 3250 0 0.0%
3250 to 3260 0 0.0%
3260 to 3270 0 0.0%
3270 to 3280 0 0.0%
3280 to 3290 0 0.0%
3290 to 3300 0 0.0%
3300 to 3310 0 0.0%
3310 to 3320 0 0.0%
3320 to 3330 0 0.0%
3330 to 3340 0 0.0%
3340 to 3350 0 0.0%
3350 to 3360 0 0.0%
3360 to 3370 0 0.0%
3370 to 3380 0 0.0%
3380 to 3390 0 0.0%
3390 to 3400 0 0.0%
3400 to 3410 0 0.0%
3410 to 3420 0 0.0%
3420 to 3430 0 0.0%
3430 to 3440 0 0.0%
3440 to 3450 0 0.0%
3450 to 3460 0 0.0%
3460 to 3470 0 0.0%
3470 to 3480 0 0.0%
3480 to 3490 0 0.0%
3490 to 3500 0 0.0%
3500 to 3510 0 0.0%
3510 to 3520 0 0.0%
3520 to 3530 0 0.0%
3530 to 3540 0 0.0%
3540 to 3550 0 0.0%
3550 to 3560 0 0.0%
3560 to 3570 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
3570 to 3580 0 0.0%
3580 to 3590 0 0.0%
3590 to 3600 0 0.0%
3600 to 3610 0 0.0%
3610 to 3620 0 0.0%
3620 to 3630 0 0.0%
3630 to 3640 0 0.0%
3640 to 3650 0 0.0%
3650 to 3660 0 0.0%
3660 to 3670 0 0.0%
3670 to 3680 0 0.0%
3680 to 3690 0 0.0%
3690 to 3700 0 0.0%
3700 to 3710 0 0.0%
3710 to 3720 0 0.0%
3720 to 3730 0 0.0%
3730 to 3740 0 0.0%
3740 to 3750 0 0.0%
3750 to 3760 0 0.0%
3760 to 3770 0 0.0%
3770 to 3780 0 0.0%
3780 to 3790 0 0.0%
3790 to 3800 0 0.0%
3800 to 3810 0 0.0%
3810 to 3820 0 0.0%
3820 to 3830 0 0.0%
3830 to 3840 0 0.0%
3840 to 3850 0 0.0%
3850 to 3860 0 0.0%
3860 to 3870 0 0.0%
3870 to 3880 0 0.0%
3880 to 3890 0 0.0%
3890 to 3900 0 0.0%
3900 to 3910 0 0.0%
3910 to 3920 0 0.0%
3920 to 3930 0 0.0%
3930 to 3940 0 0.0%
3940 to 3950 0 0.0%
3950 to 3960 0 0.0%
3960 to 3970 0 0.0%
3970 to 3980 0 0.0%
3980 to 3990 0 0.0%
3990 to 4000 0 0.0%
4000 to 4010 0 0.0%
4010 to 4020 0 0.0%
4020 to 4030 0 0.0%
4030 to 4040 0 0.0%
4040 to 4050 0 0.0%
4050 to 4060 0 0.0%
4060 to 4070 0 0.0%
4070 to 4080 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110 to 4120 0 0.0%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 0 0.0%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 0 0.0%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110to 4120 0 0.0%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 0 0.0%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 0 0.0%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 0 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 0 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
5100 to 5110 0 0.0%
5110 to 5120 0 0.0%
5120 to 5130 0 0.0%
5130 to 5140 0 0.0%
5140 to 5150 0 0.0%
5150 to 5160 0 0.0%
5160 to 5170 0 0.0%
5170 to 5180 0 0.0%
5180 to 5190 0 0.0%
5190 to 5200 0 0.0%
5200 to 5210 0 0.0%
5210 to 5220 0 0.0%
5220 to 5230 0 0.0%
5230 to 5240 0 0.0%
5240 to 5250 0 0.0%
5250 to 5260 0 0.0%
5260 to 5270 0 0.0%
5270 to 5280 0 0.0%
5280 to 5290 0 0.0%
5290 to 5300 0 0.0%
5300 to 5310 0 0.0%
5310 to 5320 0 0.0%
5320 to 5330 0 0.0%
5330 to 5340 0 0.0%
5340 to 5350 0 0.0%
5350 to 5360 0 0.0%
5360 to 5370 0 0.0%
5370 to 5380 0 0.0%
5380 to 5390 0 0.0%
5390 to 5400 0 0.0%
5400 to 5410 0 0.0%
5410 to 5420 0 0.0%
5420 to 5430 0 0.0%
5430 to 5440 0 0.0%
5440 to 5450 0 0.0%
5450 to 5460 0 0.0%
5460 to 5470 0 0.0%
5470 to 5480 0 0.0%
5480 to 5490 0 0.0%
5490 to 5500 0 0.0%
5500 to 5510 0 0.0%
5510 to 5520 0 0.0%
5520 to 5530 0 0.0%
5530 to 5540 0 0.0%
5540 to 5550 0 0.0%
5550 to 5560 0 0.0%
5560 to 5570 0 0.0%
5570 to 5580 0 0.0%
5580 to 5590 0 0.0%
5590 to 5600 0 0.0%
5600 to 5610 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGl

2005 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
5610 to 5620 0 0.0%
5620 to 5630 0 0.0%
5630 to 5640 0 0.0%
5640 to 5650 0 0.0%
5650 to 5660 0 0.0%
5660 to 5670 0 0.0%
5670 to 5680 0 0.0%
5680 to 5690 0 0.0%
5690 to 5700 0 0.0%
5700 to 5710 0 0.0%
5710 to 5720 0 0.0%
5720 to 5730 0 0.0%
5730 to 5740 0 0.0%
5740 to 5750 0 0.0%
5750 to 5760 0 0.0%
5760 to 5770 0 0.0%
5770 to 5780 0 0.0%
5780 to 5790 0 0.0%
5790 to 5800 0 0.0%
5800 to 5810 0 0.0%
5810 to 5820 0 0.0%
5820 to 5830 0 0.0%
5830 to 5840 0 0.0%
5840 to 5850 0 0.0%
5850 to 5860 0 0.0%
5860 to 5870 0 0.0%
5870 to 5880 0 0.0%
5880 to 5890 0 0.0%
5890 to 5900 0 0.0%
5900 to 5910 0 0.0%
5910 to 5920 0 0.0%
5920 to 5930 0 0.0%
5930 to 5940 0 0.0%
5940 to 5950 0 0.0%
5950 to 5960 0 0.0%
5960 to 5970 0 0.0%
5970 to 5980 0 0.0%
5980 to 5990 0 0.0%
5990 to 6000 0 0.0%
6000 or greater 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

2005 Normalized
TGI Small Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 3,173 6.5%
10to 20 2,108 4.3%
20to 30 1,995 4.1%
30 to 40 1,942 4.0%
40 to 50 1,849 3.8%
50 to 60 1,837 3.8%
60 to 70 1,647 3.4%
70 to 80 1,511 3.1%
80 to 90 1,377 2.8%
90 to 100 1,346 2.8%
100 to 110 1,200 2.5%
110to 120 1,118 2.3%
120 to 130 954 2.0%
130 to 140 961 2.0%
140 to 150 871 1.8%
150 to 160 881 1.8%
160to 170 779 1.6%
170 to 180 737 1.5%
180 to 190 679 1.4%
190 to 200 676 1.4%
200 to 210 639 1.3%
210to 220 568 1.2%
220 to 230 535 1.1%
230 to 240 522 1.1%
240 to 250 505 1.0%
250 to 260 451 0.9%
260 to 270 448 0.9%
270 to 280 417 0.9%
280 to 290 375 0.8%
290 to 300 386 0.8%
300 to 310 368 0.8%
310to 320 363 0.7%
320 to 330 324 0.7%
330 to 340 344 0.7%
340 to 350 341 0.7%
350 to 360 305 0.6%
360 to 370 276 0.6%
370 to 380 285 0.6%
380 to 390 277 0.6%
390 to 400 254 0.5%
400 to 410 261 0.5%
410 to 420 259 0.5%
420 to 430 230 0.5%
430 to 440 244 0.5%
440 to 450 231 0.5%
450 to 460 232 0.5%
460 to 470 192 0.4%
470 to 480 199 0.4%
480 to 490 206 0.4%
490 to 500 221 0.5%
500 to 510 209 0.4%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 3,123 6.4%
10to 20 2,072 4.3%
20to 30 1,970 4.0%
30 to 40 1,920 3.9%
40 to 50 1,819 3.7%
50 to 60 1,790 3.7%
60 to 70 1,653 3.4%
70 to 80 1,508 3.1%
80 to 90 1,374 2.8%
90 to 100 1,311 2.7%
100 to 110 1,220 2.5%
110to 120 1,084 2.2%
120 to 130 997 2.0%
130 to 140 939 1.9%
140 to 150 890 1.8%
150 to 160 834 1.7%
160to 170 807 1.7%
170 to 180 708 1.5%
180 to 190 716 1.5%
190 to 200 646 1.3%
200 to 210 658 1.4%
210to 220 563 1.2%
220 to 230 527 1.1%
230 to 240 552 1.1%
240 to 250 506 1.0%
250 to 260 467 1.0%
260 to 270 445 0.9%
270 to 280 430 0.9%
280 to 290 354 0.7%
290 to 300 385 0.8%
300 to 310 369 0.8%
310to 320 364 0.7%
320 to 330 339 0.7%
330 to 340 339 0.7%
340 to 350 333 0.7%
350 to 360 318 0.7%
360 to 370 283 0.6%
370 to 380 273 0.6%
380 to 390 275 0.6%
390 to 400 269 0.6%
400 to 410 254 0.5%
410 to 420 250 0.5%
420 to 430 251 0.5%
430 to 440 234 0.5%
440 to 450 225 0.5%
450 to 460 224 0.5%
460 to 470 230 0.5%
470 to 480 189 0.4%
480 to 490 200 0.4%
490 to 500 218 0.4%
500 to 510 190 0.4%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

2005 Normalized
TGI Small Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 162 0.3%
520 to 530 181 0.4%
530 to 540 197 0.4%
540 to 550 155 0.3%
550 to 560 157 0.3%
560 to 570 175 0.4%
570 to 580 156 0.3%
580 to 590 165 0.3%
590 to 600 164 0.3%
600 to 610 156 0.3%
610 to 620 162 0.3%
620 to 630 128 0.3%
630 to 640 146 0.3%
640 to 650 151 0.3%
650 to 660 137 0.3%
660 to 670 139 0.3%
670 to 680 144 0.3%
680 to 690 129 0.3%
690 to 700 141 0.3%
700to 710 119 0.2%
710to 720 121 0.2%
720 to 730 111 0.2%
730 to 740 135 0.3%
740 to 750 116 0.2%
750 to 760 112 0.2%
760 to 770 102 0.2%
770 to 780 98 0.2%
780 to 790 107 0.2%
790 to 800 125 0.3%
800 to 810 105 0.2%
810 to 820 119 0.2%
820 to 830 116 0.2%
830 to 840 106 0.2%
840 to 850 106 0.2%
850 to 860 115 0.2%
860 to 870 86 0.2%
870 to 880 90 0.2%
880 to 890 104 0.2%
890 to 900 91 0.2%
900 to 910 113 0.2%
910 to 920 99 0.2%
920 to 930 92 0.2%
930 to 940 102 0.2%
940 to 950 77 0.2%
950 to 960 94 0.2%
960 to 970 84 0.2%
970 to 980 77 0.2%
980 to 990 68 0.1%
990 to 1000 70 0.1%
1000 to 1010 74 0.2%
1010 to 1020 85 0.2%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 196 0.4%
520 to 530 178 0.4%
530 to 540 177 0.4%
540 to 550 189 0.4%
550 to 560 158 0.3%
560 to 570 150 0.3%
570 to 580 159 0.3%
580 to 590 159 0.3%
590 to 600 154 0.3%
600 to 610 163 0.3%
610 to 620 146 0.3%
620 to 630 145 0.3%
630 to 640 135 0.3%
640 to 650 162 0.3%
650 to 660 135 0.3%
660 to 670 142 0.3%
670 to 680 146 0.3%
680 to 690 129 0.3%
690 to 700 149 0.3%
700 to 710 123 0.3%
710to 720 130 0.3%
720 to 730 127 0.3%
730 to 740 106 0.2%
740 to 750 103 0.2%
750 to 760 127 0.3%
760 to 770 109 0.2%
770 to 780 110 0.2%
780 to 790 104 0.2%
790 to 800 100 0.2%
800 to 810 102 0.2%
810 to 820 134 0.3%
820 to 830 102 0.2%
830 to 840 104 0.2%
840 to 850 109 0.2%
850 to 860 114 0.2%
860 to 870 91 0.2%
870 to 880 116 0.2%
880 to 890 95 0.2%
890 to 900 92 0.2%
900 to 910 83 0.2%
910 to 920 94 0.2%
920 to 930 108 0.2%
930 to 940 114 0.2%
940 to 950 20 0.2%
950 to 960 93 0.2%
960 to 970 81 0.2%
970 to 980 73 0.1%
980 to 990 95 0.2%
990 to 1000 68 0.1%
1000 to 1010 73 0.1%
1010 to 1020 64 0.1%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

2005 Normalized

TGI Small Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1020 to 1030 86 0.2%
1030 to 1040 73 0.1%
1040 to 1050 82 0.2%
1050 to 1060 84 0.2%
1060 to 1070 69 0.1%
1070 to 1080 920 0.2%
1080 to 1090 73 0.1%
1090 to 1100 73 0.1%
1100 to 1110 72 0.1%
1110 to 1120 85 0.2%
1120 to 1130 65 0.1%
1130 to 1140 65 0.1%
1140 to 1150 75 0.2%
1150 to 1160 86 0.2%
1160 to 1170 72 0.1%
1170 to 1180 62 0.1%
1180 to 1190 68 0.1%
1190 to 1200 61 0.1%
1200 to 1210 59 0.1%
1210 to 1220 77 0.2%
1220 to 1230 55 0.1%
1230 to 1240 67 0.1%
1240 to 1250 66 0.1%
1250 to 1260 70 0.1%
1260 to 1270 56 0.1%
1270 to 1280 51 0.1%
1280 to 1290 63 0.1%
1290 to 1300 53 0.1%
1300 to 1310 66 0.1%
1310 to 1320 64 0.1%
1320 to 1330 66 0.1%
1330 to 1340 49 0.1%
1340 to 1350 70 0.1%
1350 to 1360 60 0.1%
1360 to 1370 59 0.1%
1370 to 1380 49 0.1%
1380 to 1390 51 0.1%
1390 to 1400 55 0.1%
1400 to 1410 51 0.1%
1410 to 1420 55 0.1%
1420 to 1430 47 0.1%
1430 to 1440 51 0.1%
1440 to 1450 51 0.1%
1450 to 1460 46 0.1%
1460 to 1470 42 0.1%
1470 to 1480 50 0.1%
1480 to 1490 44 0.1%
1490 to 1500 42 0.1%
1500 to 1510 51 0.1%
1510 to 1520 52 0.1%
1520 to 1530 36 0.1%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

69
74
82
92
84
79
75
70
91
75
69
60
78
69
74
73
76
73
65
59
55
59
69
65
67
57
63
54
48
61
57
59
71
57
61
54
65
59
48
51
50
49
43
52
42
54
47
45
47
51
42

0.1%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%
0.1%
0.2%
0.2%
0.1%
0.1%
0.2%
0.1%
0.2%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

2005 Normalized

TGI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1530 to 1540 39 0.1%
1540 to 1550 32 0.1%
1550 to 1560 43 0.1%
1560 to 1570 30 0.1%
1570 to 1580 28 0.1%
1580 to 1590 43 0.1%
1590 to 1600 45 0.1%
1600 to 1610 44 0.1%
1610 to 1620 38 0.1%
1620 to 1630 41 0.1%
1630 to 1640 38 0.1%
1640 to 1650 33 0.1%
1650 to 1660 29 0.1%
1660 to 1670 31 0.1%
1670 to 1680 37 0.1%
1680 to 1690 27 0.1%
1690 to 1700 19 0.0%
1700to 1710 25 0.1%
1710to 1720 21 0.0%
1720 to 1730 24 0.0%
1730 to 1740 25 0.1%
1740 to 1750 31 0.1%
1750 to 1760 24 0.0%
1760 to 1770 26 0.1%
1770 to 1780 18 0.0%
1780 to 1790 26 0.1%
1790 to 1800 11 0.0%
1800 to 1810 18 0.0%
1810 to 1820 29 0.1%
1820 to 1830 18 0.0%
1830 to 1840 26 0.1%
1840 to 1850 14 0.0%
1850 to 1860 14 0.0%
1860 to 1870 20 0.0%
1870 to 1880 9 0.0%
1880 to 1890 9 0.0%
1890 to 1900 13 0.0%
1900 to 1910 14 0.0%
1910 to 1920 12 0.0%
1920 to 1930 15 0.0%
1930 to 1940 11 0.0%
1940 to 1950 10 0.0%
1950 to 1960 12 0.0%
1960 to 1970 11 0.0%
1970 to 1980 8 0.0%
1980 to 1990 11 0.0%
1990 to 2000 5 0.0%
2000 to 2010 8 0.0%
2010 to 2020 6 0.0%
2020 to 2030 4 0.0%
2030 to 2040 3 0.0%

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

41
47
48
33
34
33
35
42
32
41
46
36
28
37
44
28
30
32
34
27
24
24
22
18
24
29
23
24
23
20
20
13
18
24
13
26
14
16
19
14

B
11
10

9
15
15

8
13
14

6

7

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

2005 Normalized

TGI Small Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2040 to 2050 11 0.0%
2050 to 2060 7 0.0%
2060 to 2070 3 0.0%
2070 to 2080 3 0.0%
2080 to 2090 2 0.0%
2090 to 2100 3 0.0%
2100 to 2110 3 0.0%
2110to 2120 3 0.0%
2120 to 2130 1 0.0%
2130 to 2140 7 0.0%
2140 to 2150 3 0.0%
2150 to 2160 2 0.0%
2160 to 2170 3 0.0%
2170 to 2180 6 0.0%
2180 to 2190 6 0.0%
2190 to 2200 3 0.0%
2200 to 2210 4 0.0%
2210 to 2220 2 0.0%
2220 to 2230 4 0.0%
2230 to 2240 4 0.0%
2240 to 2250 2 0.0%
2250 to 2260 0 0.0%
2260 to 2270 3 0.0%
2270 to 2280 1 0.0%
2280 to 2290 1 0.0%
2290 to 2300 2 0.0%
2300 to 2310 0 0.0%
2310 to 2320 2 0.0%
2320 to 2330 1 0.0%
2330 to 2340 0 0.0%
2340 to 2350 1 0.0%
2350 to 2360 1 0.0%
2360 to 2370 0 0.0%
2370 to 2380 1 0.0%
2380 to 2390 0 0.0%
2390 to 2400 2 0.0%
2400 to 2410 2 0.0%
2410 to 2420 0 0.0%
2420 to 2430 0 0.0%
2430 to 2440 0 0.0%
2440 to 2450 2 0.0%
2450 to 2460 1 0.0%
2460 to 2470 0 0.0%
2470 to 2480 0 0.0%
2480 to 2490 1 0.0%
2490 to 2500 0 0.0%
2500 to 2510 1 0.0%
2510 to 2520 2 0.0%
2520 to 2530 1 0.0%
2530 to 2540 1 0.0%
2540 to 2550 3 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

O OO WFROOOFRNRPFPFRPONRPFPOONORPRFRPROPMORPRDMBEANRPWOAORMNDOAOPDMOONWERAWRNOORMSMODO OO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGI Small Commercial

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

P OO0 0000000 O0ONFPFOOO0OO0OO0O0O00000FRPO0OO0O0O0O0OFRPROOFRPNFOFRPOFRPOPFRPOOORRERPEFORO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

OO O NFPOPFPOOOOO0OO0OO0OO0OO0OO0OFRPROO0OO0OO0OFRPOO0OOFRPRORFRPOFRPROPFRPONOOORFRPROFRPRORFRPOWRFROWOLREPE

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGI Small Commercial

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

O OO0 O0OO0OO0OO0O0OO0OO0OPFRPOO0OO0OO0ORFRPOO0OO0ORFRPOO0OO0OO0OFRPOO0OO0OO0OFRPROO0OO0000O0O0O0OFRPROO0O0O0O0O0OFR, OORO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

O OO O0OO0OO0OO0OO0OO0OONOOOONOOOOFRPROO0OO0OO0DO0O0O0O0O0OO0OFRPROO0O0O0O0ORFRPOOFRPROOF,ROOO0O0OOOo

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGI Small Commercial

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

OO OFRPOO0ORFRPOO0OO0OO0DO0O0O0O0O0OFRPROO0ORFRPOO0OO0OO0O0O0O00O0O000000000000FRPROO0O0O0O0O00O0O0O0LFR

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

O OO0 000000000000 O0OFRPROO0ORFRPOO0OO0OO0OO0DO0O0O0O0OO0OFRPROO0OO000O0O0O0O0OFR,LROO0O0O0O000O0O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGI Small Commercial

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590

OO OO0 O0OO0OFRPOO0OO0O0O0O00O0O0DO00O0O0DO0DO0O0O0D0D0O0O0DO0O0O0O0O0O0OO0OFRPRO0OO0O00O0O0O0O0O0000O0O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110to 4120 1 0.0%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 1 0.0%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 1 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 0 0.0%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGI Small Commercial

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 1 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 0 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGI Small Commercial

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGI Small Commercial

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TGI
Large Commercial

Number of

2005 Normalized
TGl Large Commercial

Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 3 0.1%
10to 20 0 0.0%
20to 30 1 0.0%
30 to 40 0 0.0%
40 to 50 0 0.0%
50 to 60 0 0.0%
60 to 70 0 0.0%
70 to 80 0 0.0%
80 to 90 0 0.0%
90 to 100 0 0.0%
100 to 110 0 0.0%
110to 120 0 0.0%
120 to 130 0 0.0%
130 to 140 0 0.0%
140 to 150 0 0.0%
150 to 160 0 0.0%
160to 170 0 0.0%
170 to 180 0 0.0%
180 to 190 0 0.0%
190 to 200 0 0.0%
200 to 210 0 0.0%
210to 220 0 0.0%
220 to 230 0 0.0%
230 to 240 0 0.0%
240 to 250 0 0.0%
250 to 260 0 0.0%
260 to 270 0 0.0%
270 to 280 0 0.0%
280 to 290 0 0.0%
290 to 300 0 0.0%
300 to 310 0 0.0%
310to 320 0 0.0%
320 to 330 0 0.0%
330 to 340 0 0.0%
340 to 350 0 0.0%
350 to 360 0 0.0%
360 to 370 0 0.0%
370 to 380 0 0.0%
380 to 390 0 0.0%
390 to 400 0 0.0%
400 to 410 1 0.0%
410 to 420 0 0.0%
420 to 430 0 0.0%
430 to 440 0 0.0%
440 to 450 0 0.0%
450 to 460 0 0.0%
460 to 470 0 0.0%
470 to 480 0 0.0%
480 to 490 0 0.0%
490 to 500 0 0.0%
500 to 510 0 0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 3 0.1%
10to 20 0 0.0%
20to 30 1 0.0%
30 to 40 0 0.0%
40 to 50 0 0.0%
50 to 60 0 0.0%
60 to 70 0 0.0%
70 to 80 0 0.0%
80 to 90 0 0.0%
90 to 100 0 0.0%
100 to 110 0 0.0%
110to 120 0 0.0%
120 to 130 0 0.0%
130 to 140 0 0.0%
140 to 150 0 0.0%
150 to 160 0 0.0%
160 to 170 0 0.0%
170 to 180 0 0.0%
180 to 190 0 0.0%
190 to 200 0 0.0%
200 to 210 0 0.0%
210to 220 0 0.0%
220 to 230 0 0.0%
230 to 240 0 0.0%
240 to 250 0 0.0%
250 to 260 0 0.0%
260 to 270 0 0.0%
270 to 280 0 0.0%
280 to 290 0 0.0%
290 to 300 0 0.0%
300 to 310 0 0.0%
310to 320 0 0.0%
320 to 330 0 0.0%
330 to 340 0 0.0%
340 to 350 0 0.0%
350 to 360 0 0.0%
360 to 370 0 0.0%
370 to 380 0 0.0%
380 to 390 0 0.0%
390 to 400 0 0.0%
400 to 410 0 0.0%
410 to 420 1 0.0%
420 to 430 0 0.0%
430 to 440 0 0.0%
440 to 450 0 0.0%
450 to 460 0 0.0%
460 to 470 0 0.0%
470 to 480 0 0.0%
480 to 490 0 0.0%
490 to 500 0 0.0%
500 to 510 0 0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

2005 Normalized
TGl Large Commercial

Number of

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 0 0.0%
520 to 530 0 0.0%
530 to 540 0 0.0%
540 to 550 0 0.0%
550 to 560 0 0.0%
560 to 570 0 0.0%
570 to 580 0 0.0%
580 to 590 0 0.0%
590 to 600 0 0.0%
600 to 610 0 0.0%
610 to 620 0 0.0%
620 to 630 0 0.0%
630 to 640 0 0.0%
640 to 650 0 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 0 0.0%
680 to 690 0 0.0%
690 to 700 0 0.0%
700to 710 0 0.0%
710to 720 1 0.0%
720 to 730 0 0.0%
730 to 740 0 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 0 0.0%
770 to 780 1 0.0%
780 to 790 0 0.0%
790 to 800 0 0.0%
800 to 810 1 0.0%
810 to 820 0 0.0%
820 to 830 0 0.0%
830 to 840 0 0.0%
840 to 850 0 0.0%
850 to 860 0 0.0%
860 to 870 0 0.0%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 0 0.0%
920 to 930 1 0.0%
930 to 940 0 0.0%
940 to 950 0 0.0%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 0 0.0%
980 to 990 0 0.0%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%

Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 0 0.0%
520 to 530 0 0.0%
530 to 540 0 0.0%
540 to 550 0 0.0%
550 to 560 0 0.0%
560 to 570 0 0.0%
570 to 580 0 0.0%
580 to 590 0 0.0%
590 to 600 0 0.0%
600 to 610 0 0.0%
610 to 620 0 0.0%
620 to 630 0 0.0%
630 to 640 0 0.0%
640 to 650 0 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 0 0.0%
680 to 690 0 0.0%
690 to 700 0 0.0%
700to 710 0 0.0%
710to 720 1 0.0%
720 to 730 0 0.0%
730 to 740 0 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 0 0.0%
770 to 780 0 0.0%
780 to 790 0 0.0%
790 to 800 1 0.0%
800 to 810 0 0.0%
810 to 820 0 0.0%
820 to 830 1 0.0%
830 to 840 0 0.0%
840 to 850 0 0.0%
850 to 860 0 0.0%
860 to 870 0 0.0%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 0 0.0%
920 to 930 0 0.0%
930 to 940 0 0.0%
940 to 950 1 0.0%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 0 0.0%
980 to 990 0 0.0%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGl Large Commercial

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

P NNNWOOOOONRPFPOOOORPRNORFRPROORFRPROOOOOOOOFRPRONRPFPONOORFRPROOOOOOOORrR OOO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

2005 Normalized

TGl Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

O U NOITWWOFRLOOWNNDMODOUOORDMONOUNNNREROREPR
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0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.3%
0.2%
0.2%
0.1%
0.2%
0.1%
0.2%
0.4%
0.2%
0.3%
0.4%
0.4%
0.4%
0.4%
0.5%
0.4%
0.3%
0.5%
0.6%
0.5%
0.4%
0.6%
0.5%
0.6%
0.4%
0.7%
0.4%
0.6%
0.5%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040
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12
20

15
18
18
10
20
19
21
12
19
17
19
13
17
23
25
22

0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.2%
0.3%
0.2%
0.2%
0.2%
0.1%
0.2%
0.3%
0.5%
0.2%
0.4%
0.5%
0.5%
0.3%
0.5%
0.5%
0.5%
0.3%
0.5%
0.4%
0.5%
0.3%
0.4%
0.6%
0.6%
0.6%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

2005 Normalized

TGl Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2040 to 2050 30 0.8%
2050 to 2060 21 0.5%
2060 to 2070 28 0.7%
2070 to 2080 19 0.5%
2080 to 2090 28 0.7%
2090 to 2100 13 0.3%
2100 to 2110 19 0.5%
2110to 2120 18 0.5%
2120 to 2130 29 0.7%
2130 to 2140 22 0.6%
2140 to 2150 21 0.5%
2150 to 2160 14 0.4%
2160 to 2170 22 0.6%
2170 to 2180 20 0.5%
2180 to 2190 13 0.3%
2190 to 2200 23 0.6%
2200 to 2210 19 0.5%
2210 to 2220 24 0.6%
2220 to 2230 23 0.6%
2230 to 2240 20 0.5%
2240 to 2250 27 0.7%
2250 to 2260 25 0.6%
2260 to 2270 18 0.5%
2270 to 2280 21 0.5%
2280 to 2290 21 0.5%
2290 to 2300 21 0.5%
2300 to 2310 23 0.6%
2310 to 2320 21 0.5%
2320 to 2330 18 0.5%
2330 to 2340 14 0.4%
2340 to 2350 14 0.4%
2350 to 2360 18 0.5%
2360 to 2370 29 0.7%
2370 to 2380 25 0.6%
2380 to 2390 16 0.4%
2390 to 2400 24 0.6%
2400 to 2410 18 0.5%
2410 to 2420 12 0.3%
2420 to 2430 20 0.5%
2430 to 2440 22 0.6%
2440 to 2450 11 0.3%
2450 to 2460 17 0.4%
2460 to 2470 17 0.4%
2470 to 2480 16 0.4%
2480 to 2490 15 0.4%
2490 to 2500 14 0.4%
2500 to 2510 16 0.4%
2510 to 2520 14 0.4%
2520 to 2530 19 0.5%
2530 to 2540 17 0.4%
2540 to 2550 15 0.4%

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

23
22
23
22
24
23
27
20
24
19
16
20
23
22
23
20
22
26
17
19
21
15
23
17
20
27
25
17
22
17
22
22
21
22
11
13
16
27
21
15
20
18
13
15
19
14
19
17
17
15
12

0.6%
0.6%
0.6%
0.6%
0.6%
0.6%
0.7%
0.5%
0.6%
0.5%
0.4%
0.5%
0.6%
0.6%
0.6%
0.5%
0.6%
0.7%
0.4%
0.5%
0.5%
0.4%
0.6%
0.4%
0.5%
0.7%
0.6%
0.4%
0.6%
0.4%
0.6%
0.6%
0.5%
0.6%
0.3%
0.3%
0.4%
0.7%
0.5%
0.4%
0.5%
0.5%
0.3%
0.4%
0.5%
0.4%
0.5%
0.4%
0.4%
0.4%
0.3%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

2005 Normalized

TGl Large Commercial

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2550 to 2560 16 0.4%
2560 to 2570 15 0.4%
2570 to 2580 16 0.4%
2580 to 2590 16 0.4%
2590 to 2600 21 0.5%
2600 to 2610 12 0.3%
2610 to 2620 15 0.4%
2620 to 2630 16 0.4%
2630 to 2640 10 0.3%
2640 to 2650 18 0.5%
2650 to 2660 10 0.3%
2660 to 2670 20 0.5%
2670 to 2680 23 0.6%
2680 to 2690 19 0.5%
2690 to 2700 13 0.3%
2700 to 2710 14 0.4%
2710 to 2720 13 0.3%
2720 to 2730 17 0.4%
2730 to 2740 15 0.4%
2740 to 2750 20 0.5%
2750 to 2760 18 0.5%
2760 to 2770 15 0.4%
2770 to 2780 17 0.4%
2780 to 2790 13 0.3%
2790 to 2800 8 0.2%
2800 to 2810 17 0.4%
2810 to 2820 16 0.4%
2820 to 2830 12 0.3%
2830 to 2840 7 0.2%
2840 to 2850 10 0.3%
2850 to 2860 23 0.6%
2860 to 2870 11 0.3%
2870 to 2880 12 0.3%
2880 to 2890 16 0.4%
2890 to 2900 12 0.3%
2900 to 2910 10 0.3%
2910 to 2920 9 0.2%
2920 to 2930 14 0.4%
2930 to 2940 16 0.4%
2940 to 2950 17 0.4%
2950 to 2960 11 0.3%
2960 to 2970 12 0.3%
2970 to 2980 17 0.4%
2980 to 2990 11 0.3%
2990 to 3000 8 0.2%
3000 to 3010 10 0.3%
3010 to 3020 11 0.3%
3020 to 3030 9 0.2%
3030 to 3040 8 0.2%
3040 to 3050 15 0.4%
3050 to 3060 16 0.4%

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

23
10
21
14
16
15
15
15
13
20
15
20
15
13
11
17
16
23
16
13
12
13
13
12
12
21
18
15
13
15
10
17
18
10

9

7
20
16
10
19
14
15

7
16

9
21
10

0.6%
0.3%
0.5%
0.4%
0.4%
0.4%
0.4%
0.4%
0.3%
0.5%
0.4%
0.5%
0.4%
0.3%
0.3%
0.4%
0.4%
0.6%
0.4%
0.3%
0.3%
0.3%
0.3%
0.3%
0.3%
0.5%
0.5%
0.4%
0.3%
0.4%
0.3%
0.4%
0.5%
0.3%
0.2%
0.2%
0.5%
0.4%
0.3%
0.5%
0.4%
0.4%
0.2%
0.4%
0.2%
0.5%
0.3%
0.2%
0.2%
0.3%
0.2%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

2005 Normalized

TGl Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
3060 to 3070 5 0.1%
3070 to 3080 10 0.3%
3080 to 3090 13 0.3%
3090 to 3100 9 0.2%
3100 to 3110 14 0.4%
3110 to 3120 9 0.2%
3120 to 3130 15 0.4%
3130 to 3140 10 0.3%
3140 to 3150 5 0.1%
3150 to 3160 17 0.4%
3160 to 3170 7 0.2%
3170 to 3180 10 0.3%
3180 to 3190 8 0.2%
3190 to 3200 9 0.2%
3200 to 3210 7 0.2%
3210 to 3220 13 0.3%
3220 to 3230 16 0.4%
3230 to 3240 8 0.2%
3240 to 3250 14 0.4%
3250 to 3260 5 0.1%
3260 to 3270 10 0.3%
3270 to 3280 5 0.1%
3280 to 3290 7 0.2%
3290 to 3300 6 0.2%
3300 to 3310 12 0.3%
3310 to 3320 9 0.2%
3320 to 3330 7 0.2%
3330 to 3340 10 0.3%
3340 to 3350 14 0.4%
3350 to 3360 11 0.3%
3360 to 3370 10 0.3%
3370 to 3380 9 0.2%
3380 to 3390 10 0.3%
3390 to 3400 10 0.3%
3400 to 3410 9 0.2%
3410 to 3420 5 0.1%
3420 to 3430 9 0.2%
3430 to 3440 5 0.1%
3440 to 3450 8 0.2%
3450 to 3460 10 0.3%
3460 to 3470 7 0.2%
3470 to 3480 11 0.3%
3480 to 3490 11 0.3%
3490 to 3500 8 0.2%
3500 to 3510 8 0.2%
3510 to 3520 5 0.1%
3520 to 3530 4 0.1%
3530 to 3540 11 0.3%
3540 to 3550 6 0.2%
3550 to 3560 9 0.2%
3560 to 3570 6 0.2%

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

8
8
9
11
13
12
9
11
14
2
16
9
10
15
11
4
15
11
6
10
7
5
15
13
10
14
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0.2%
0.2%
0.2%
0.3%
0.3%
0.3%
0.2%
0.3%
0.4%
0.2%
0.4%
0.2%
0.3%
0.4%
0.3%
0.1%
0.4%
0.3%
0.2%
0.3%
0.2%
0.1%
0.4%
0.3%
0.3%
0.4%
0.2%
0.2%
0.2%
0.2%
0.2%
0.3%
0.3%
0.2%
0.3%
0.3%
0.3%
0.2%
0.2%
0.3%
0.2%
0.3%
0.2%
0.1%
0.2%
0.3%
0.2%
0.2%
0.2%
0.2%
0.2%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

2005 Normalized

TGl Large Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
3570 to 3580 4 0.1%
3580 to 3590 5 0.1%
3590 to 3600 10 0.3%
3600 to 3610 4 0.1%
3610 to 3620 5 0.1%
3620 to 3630 4 0.1%
3630 to 3640 7 0.2%
3640 to 3650 10 0.3%
3650 to 3660 9 0.2%
3660 to 3670 6 0.2%
3670 to 3680 8 0.2%
3680 to 3690 8 0.2%
3690 to 3700 9 0.2%
3700 to 3710 8 0.2%
3710 to 3720 6 0.2%
3720 to 3730 2 0.1%
3730 to 3740 7 0.2%
3740 to 3750 10 0.3%
3750 to 3760 6 0.2%
3760 to 3770 4 0.1%
3770 to 3780 9 0.2%
3780 to 3790 9 0.2%
3790 to 3800 8 0.2%
3800 to 3810 10 0.3%
3810 to 3820 6 0.2%
3820 to 3830 10 0.3%
3830 to 3840 5 0.1%
3840 to 3850 9 0.2%
3850 to 3860 4 0.1%
3860 to 3870 4 0.1%
3870 to 3880 5 0.1%
3880 to 3890 6 0.2%
3890 to 3900 5 0.1%
3900 to 3910 7 0.2%
3910 to 3920 4 0.1%
3920 to 3930 6 0.2%
3930 to 3940 8 0.2%
3940 to 3950 3 0.1%
3950 to 3960 2 0.1%
3960 to 3970 3 0.1%
3970 to 3980 8 0.2%
3980 to 3990 3 0.1%
3990 to 4000 5 0.1%
4000 to 4010 6 0.2%
4010 to 4020 10 0.3%
4020 to 4030 9 0.2%
4030 to 4040 5 0.1%
4040 to 4050 2 0.1%
4050 to 4060 4 0.1%
4060 to 4070 12 0.3%
4070 to 4080 9 0.2%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080
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0.3%
0.1%
0.1%
0.2%
0.2%
0.2%
0.1%
0.2%
0.1%
0.2%
0.2%
0.1%
0.1%
0.1%
0.4%
0.2%
0.2%
0.2%
0.3%
0.1%
0.3%
0.2%
0.2%
0.1%
0.1%
0.3%
0.1%
0.1%
0.2%
0.2%
0.2%
0.2%
0.1%
0.2%
0.1%
0.2%
0.2%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.2%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGl Large Commercial

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590
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0.0%
0.1%
0.1%
0.2%
0.2%
0.2%
0.1%
0.3%
0.2%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.2%
0.2%
0.2%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.2%
0.2%
0.0%
0.2%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.2%
0.2%
0.1%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 8 0.2%
4090 to 4100 6 0.2%
4100 to 4110 11 0.3%
4110to 4120 6 0.2%
4120 to 4130 6 0.2%
4130 to 4140 3 0.1%
4140 to 4150 8 0.2%
4150 to 4160 7 0.2%
4160 to 4170 8 0.2%
4170 to 4180 1 0.0%
4180 to 4190 1 0.0%
4190 to 4200 5 0.1%
4200 to 4210 11 0.3%
4210 to 4220 3 0.1%
4220 to 4230 7 0.2%
4230 to 4240 4 0.1%
4240 to 4250 8 0.2%
4250 to 4260 5 0.1%
4260 to 4270 4 0.1%
4270 to 4280 3 0.1%
4280 to 4290 6 0.2%
4290 to 4300 2 0.1%
4300 to 4310 2 0.1%
4310 to 4320 2 0.1%
4320 to 4330 5 0.1%
4330 to 4340 4 0.1%
4340 to 4350 1 0.0%
4350 to 4360 7 0.2%
4360 to 4370 4 0.1%
4370 to 4380 8 0.2%
4380 to 4390 5 0.1%
4390 to 4400 9 0.2%
4400 to 4410 6 0.2%
4410 to 4420 2 0.1%
4420 to 4430 7 0.2%
4430 to 4440 3 0.1%
4440 to 4450 9 0.2%
4450 to 4460 4 0.1%
4460 to 4470 2 0.1%
4470 to 4480 2 0.1%
4480 to 4490 3 0.1%
4490 to 4500 4 0.1%
4500 to 4510 3 0.1%
4510 to 4520 2 0.1%
4520 to 4530 4 0.1%
4530 to 4540 6 0.2%
4540 to 4550 6 0.2%
4550 to 4560 5 0.1%
4560 to 4570 4 0.1%
4570 to 4580 1 0.0%
4580 to 4590 3 0.1%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGl Large Commercial

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100

OQUINUVTWNNWDAWWDRADMDEDEDNWWONWWOIORPRAMAIOIODROUODWOAONDARPNDWOOWONNDEDRANWOOO WWLE

0.0%
0.1%
0.1%
0.2%
0.2%
0.0%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.2%
0.0%
0.1%
0.2%
0.1%
0.1%
0.1%
0.0%
0.2%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 4 0.1%
4600 to 4610 4 0.1%
4610 to 4620 3 0.1%
4620 to 4630 2 0.1%
4630 to 4640 4 0.1%
4640 to 4650 3 0.1%
4650 to 4660 8 0.2%
4660 to 4670 4 0.1%
4670 to 4680 3 0.1%
4680 to 4690 1 0.0%
4690 to 4700 2 0.1%
4700 to 4710 3 0.1%
4710 to 4720 3 0.1%
4720 to 4730 6 0.2%
4730 to 4740 6 0.2%
4740 to 4750 2 0.1%
4750 to 4760 3 0.1%
4760 to 4770 0 0.0%
4770 to 4780 3 0.1%
4780 to 4790 4 0.1%
4790 to 4800 7 0.2%
4800 to 4810 2 0.1%
4810 to 4820 0 0.0%
4820 to 4830 4 0.1%
4830 to 4840 3 0.1%
4840 to 4850 5 0.1%
4850 to 4860 3 0.1%
4860 to 4870 3 0.1%
4870 to 4880 2 0.1%
4880 to 4890 3 0.1%
4890 to 4900 7 0.2%
4900 to 4910 6 0.2%
4910 to 4920 5 0.1%
4920 to 4930 3 0.1%
4930 to 4940 3 0.1%
4940 to 4950 4 0.1%
4950 to 4960 3 0.1%
4960 to 4970 3 0.1%
4970 to 4980 0 0.0%
4980 to 4990 2 0.1%
4990 to 5000 5 0.1%
5000 to 5010 0 0.0%
5010 to 5020 4 0.1%
5020 to 5030 3 0.1%
5030 to 5040 3 0.1%
5040 to 5050 3 0.1%
5050 to 5060 7 0.2%
5060 to 5070 5 0.1%
5070 to 5080 3 0.1%
5080 to 5090 6 0.2%
5090 to 5100 3 0.1%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGl Large Commercial

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

WWWNNNNNREPERPPNEPNORONNRPRPRWOWERPNNMNNREPERPANONPRPDAEDNWOAOBDSDNWONDWWWNDNDWSHNS

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.2%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

NWONONEFEMNNWNNREWRPNENMNOURFROOONORPNNREFEORPNWNWOOR WONDDWOIORLAMADOI WW

0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.2%
0.0%
0.1%
0.1%
0.0%
0.2%
0.1%
0.2%
0.0%
0.2%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2005 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized
TGl Large Commercial

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

O, WNPARPRPPRPWONOWRPFRPOORNREPERPEDAMNNEPEPNWOANORERPWONENEOR

N
[e)]

0.0%
0.2%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
6.8%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OOFRPOFRPOPMORFRPNWWANOWNUOORFRPRONNREARLRONMNNRPEPONMNWRRDMRERO

N
o]

0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
7.3%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGI

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 8,965 1.4%
10to 20 9,962 1.6%
20to 30 13,053 2.1%
30 to 40 19,439 3.1%
40 to 50 28,112 4.5%
50 to 60 39,526 6.3%
60 to 70 51,422 8.3%
70 to 80 61,128 9.8%
80 to 90 64,967 10.4%
90 to 100 63,430 10.2%
100 to 110 55,796 9.0%
110to 120 46,799 7.5%
120 to 130 37,028 5.9%
130 to 140 28,344 4.6%
140 to 150 21,529 3.5%
150 to 160 16,270 2.6%
160to 170 12,147 2.0%
170 to 180 9,573 1.5%
180 to 190 7,261 1.2%
190 to 200 5,564 0.9%
200 to 210 4,274 0.7%
210to 220 3,393 0.5%
220 to 230 2,639 0.4%
230 to 240 2,055 0.3%
240 to 250 1,620 0.3%
250 to 260 1,253 0.2%
260 to 270 1,015 0.2%
270 to 280 756 0.1%
280 to 290 679 0.1%
290 to 300 533 0.1%
300 to 310 436 0.1%
310to 320 349 0.1%
320 to 330 290 0.0%
330 to 340 294 0.0%
340 to 350 268 0.0%
350 to 360 206 0.0%
360 to 370 215 0.0%
370 to 380 191 0.0%
380 to 390 144 0.0%
390 to 400 126 0.0%
400 to 410 123 0.0%
410 to 420 123 0.0%
420 to 430 104 0.0%
430 to 440 67 0.0%
440 to 450 71 0.0%
450 to 460 73 0.0%
460 to 470 83 0.0%
470 to 480 54 0.0%
480 to 490 59 0.0%
490 to 500 43 0.0%
500 to 510 52 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 8,646 1.4%
10to 20 9,505 1.5%
20to 30 12,148 2.0%
30 to 40 17,801 2.9%
40 to 50 25,773 4.1%
50 to 60 36,097 5.8%
60 to 70 47,564 7.6%
70 to 80 57,391 9.2%
80 to 90 62,757 10.1%
90 to 100 62,965 10.1%
100 to 110 57,512 9.2%
110to 120 48,893 7.9%
120 to 130 39,925 6.4%
130 to 140 30,908 5.0%
140 to 150 23,580 3.8%
150 to 160 17,793 2.9%
160to 170 13,651 2.2%
170 to 180 10,445 1.7%
180 to 190 7,960 1.3%
190 to 200 6,236 1.0%
200 to 210 4,883 0.8%
210to 220 3,709 0.6%
220 to 230 2,960 0.5%
230 to 240 2,377 0.4%
240 to 250 1,831 0.3%
250 to 260 1,424 0.2%
260 to 270 1,160 0.2%
270 to 280 873 0.1%
280 to 290 776 0.1%
290 to 300 584 0.1%
300 to 310 501 0.1%
310to 320 402 0.1%
320 to 330 328 0.1%
330 to 340 291 0.0%
340 to 350 277 0.0%
350 to 360 258 0.0%
360 to 370 213 0.0%
370 to 380 208 0.0%
380 to 390 184 0.0%
390 to 400 137 0.0%
400 to 410 119 0.0%
410 to 420 123 0.0%
420 to 430 119 0.0%
430 to 440 103 0.0%
440 to 450 70 0.0%
450 to 460 67 0.0%
460 to 470 75 0.0%
470 to 480 75 0.0%
480 to 490 60 0.0%
490 to 500 56 0.0%
500 to 510 48 0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 44 0.0%
520 to 530 37 0.0%
530 to 540 39 0.0%
540 to 550 31 0.0%
550 to 560 34 0.0%
560 to 570 28 0.0%
570 to 580 30 0.0%
580 to 590 19 0.0%
590 to 600 26 0.0%
600 to 610 35 0.0%
610 to 620 21 0.0%
620 to 630 23 0.0%
630 to 640 20 0.0%
640 to 650 20 0.0%
650 to 660 20 0.0%
660 to 670 10 0.0%
670 to 680 16 0.0%
680 to 690 14 0.0%
690 to 700 16 0.0%
700to 710 14 0.0%
710to 720 7 0.0%
720 to 730 14 0.0%
730 to 740 6 0.0%
740 to 750 9 0.0%
750 to 760 12 0.0%
760 to 770 11 0.0%
770 to 780 5 0.0%
780 to 790 9 0.0%
790 to 800 9 0.0%
800 to 810 8 0.0%
810 to 820 11 0.0%
820 to 830 6 0.0%
830 to 840 7 0.0%
840 to 850 4 0.0%
850 to 860 4 0.0%
860 to 870 7 0.0%
870 to 880 3 0.0%
880 to 890 4 0.0%
890 to 900 2 0.0%
900 to 910 3 0.0%
910 to 920 6 0.0%
920 to 930 2 0.0%
930 to 940 1 0.0%
940 to 950 3 0.0%
950 to 960 0 0.0%
960 to 970 5 0.0%
970 to 980 3 0.0%
980 to 990 2 0.0%
990 to 1000 1 0.0%
1000 to 1010 2 0.0%
1010 to 1020 5 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 39 0.0%
520 to 530 52 0.0%
530 to 540 38 0.0%
540 to 550 40 0.0%
550 to 560 32 0.0%
560 to 570 30 0.0%
570 to 580 32 0.0%
580 to 590 28 0.0%
590 to 600 22 0.0%
600 to 610 29 0.0%
610 to 620 29 0.0%
620 to 630 22 0.0%
630 to 640 17 0.0%
640 to 650 22 0.0%
650 to 660 25 0.0%
660 to 670 19 0.0%
670 to 680 15 0.0%
680 to 690 13 0.0%
690 to 700 17 0.0%
700to 710 11 0.0%
710to 720 15 0.0%
720 to 730 12 0.0%
730 to 740 7 0.0%
740 to 750 13 0.0%
750 to 760 9 0.0%
760 to 770 9 0.0%
770 to 780 12 0.0%
780 to 790 8 0.0%
790 to 800 7 0.0%
800 to 810 8 0.0%
810 to 820 11 0.0%
820 to 830 7 0.0%
830 to 840 10 0.0%
840 to 850 5 0.0%
850 to 860 8 0.0%
860 to 870 2 0.0%
870 to 880 3 0.0%
880 to 890 8 0.0%
890 to 900 3 0.0%
900 to 910 6 0.0%
910 to 920 2 0.0%
920 to 930 3 0.0%
930 to 940 5 0.0%
940 to 950 2 0.0%
950 to 960 2 0.0%
960 to 970 2 0.0%
970 to 980 1 0.0%
980 to 990 1 0.0%
990 to 1000 6 0.0%
1000 to 1010 2 0.0%
1010 to 1020 1 0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1020 to 1030 0 0.0%
1030 to 1040 2 0.0%
1040 to 1050 1 0.0%
1050 to 1060 1 0.0%
1060 to 1070 2 0.0%
1070 to 1080 4 0.0%
1080 to 1090 4 0.0%
1090 to 1100 2 0.0%
1100 to 1110 1 0.0%
1110 to 1120 2 0.0%
1120 to 1130 2 0.0%
1130 to 1140 2 0.0%
1140 to 1150 3 0.0%
1150 to 1160 0 0.0%
1160 to 1170 3 0.0%
1170 to 1180 5 0.0%
1180 to 1190 0 0.0%
1190 to 1200 2 0.0%
1200 to 1210 1 0.0%
1210 to 1220 1 0.0%
1220 to 1230 1 0.0%
1230 to 1240 1 0.0%
1240 to 1250 1 0.0%
1250 to 1260 0 0.0%
1260 to 1270 1 0.0%
1270 to 1280 2 0.0%
1280 to 1290 0 0.0%
1290 to 1300 2 0.0%
1300 to 1310 0 0.0%
1310 to 1320 1 0.0%
1320 to 1330 1 0.0%
1330 to 1340 0 0.0%
1340 to 1350 0 0.0%
1350 to 1360 0 0.0%
1360 to 1370 1 0.0%
1370 to 1380 0 0.0%
1380 to 1390 1 0.0%
1390 to 1400 2 0.0%
1400 to 1410 1 0.0%
1410 to 1420 1 0.0%
1420 to 1430 1 0.0%
1430 to 1440 0 0.0%
1440 to 1450 0 0.0%
1450 to 1460 1 0.0%
1460 to 1470 2 0.0%
1470 to 1480 1 0.0%
1480 to 1490 1 0.0%
1490 to 1500 0 0.0%
1500 to 1510 0 0.0%
1510 to 1520 0 0.0%
1520 to 1530 1 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

P ONRFPPFPOOFRPRRFRPRPNRPPOOORFRPRORFRPRONONRPFPORPRRPRPPFPONRPWPRARPNWENPWRWOORNEDNOOLERE

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1530 to 1540 1 0.0%
1540 to 1550 0 0.0%
1550 to 1560 1 0.0%
1560 to 1570 0 0.0%
1570 to 1580 0 0.0%
1580 to 1590 1 0.0%
1590 to 1600 0 0.0%
1600 to 1610 1 0.0%
1610 to 1620 0 0.0%
1620 to 1630 0 0.0%
1630 to 1640 0 0.0%
1640 to 1650 0 0.0%
1650 to 1660 0 0.0%
1660 to 1670 1 0.0%
1670 to 1680 0 0.0%
1680 to 1690 0 0.0%
1690 to 1700 0 0.0%
1700 to 1710 0 0.0%
1710to 1720 0 0.0%
1720 to 1730 0 0.0%
1730 to 1740 0 0.0%
1740 to 1750 1 0.0%
1750 to 1760 0 0.0%
1760 to 1770 0 0.0%
1770 to 1780 1 0.0%
1780 to 1790 1 0.0%
1790 to 1800 0 0.0%
1800 to 1810 0 0.0%
1810 to 1820 0 0.0%
1820 to 1830 1 0.0%
1830 to 1840 1 0.0%
1840 to 1850 0 0.0%
1850 to 1860 0 0.0%
1860 to 1870 0 0.0%
1870 to 1880 0 0.0%
1880 to 1890 0 0.0%
1890 to 1900 1 0.0%
1900 to 1910 0 0.0%
1910 to 1920 0 0.0%
1920 to 1930 0 0.0%
1930 to 1940 0 0.0%
1940 to 1950 1 0.0%
1950 to 1960 0 0.0%
1960 to 1970 0 0.0%
1970 to 1980 0 0.0%
1980 to 1990 0 0.0%
1990 to 2000 0 0.0%
2000 to 2010 0 0.0%
2010 to 2020 0 0.0%
2020 to 2030 0 0.0%
2030 to 2040 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2040 to 2050 0 0.0%
2050 to 2060 0 0.0%
2060 to 2070 0 0.0%
2070 to 2080 0 0.0%
2080 to 2090 0 0.0%
2090 to 2100 0 0.0%
2100 to 2110 0 0.0%
2110to 2120 0 0.0%
2120 to 2130 0 0.0%
2130 to 2140 0 0.0%
2140 to 2150 0 0.0%
2150 to 2160 0 0.0%
2160 to 2170 0 0.0%
2170 to 2180 0 0.0%
2180 to 2190 0 0.0%
2190 to 2200 0 0.0%
2200 to 2210 0 0.0%
2210 to 2220 0 0.0%
2220 to 2230 0 0.0%
2230 to 2240 0 0.0%
2240 to 2250 0 0.0%
2250 to 2260 0 0.0%
2260 to 2270 1 0.0%
2270 to 2280 0 0.0%
2280 to 2290 0 0.0%
2290 to 2300 0 0.0%
2300 to 2310 0 0.0%
2310 to 2320 1 0.0%
2320 to 2330 0 0.0%
2330 to 2340 0 0.0%
2340 to 2350 0 0.0%
2350 to 2360 1 0.0%
2360 to 2370 0 0.0%
2370 to 2380 0 0.0%
2380 to 2390 0 0.0%
2390 to 2400 0 0.0%
2400 to 2410 0 0.0%
2410 to 2420 0 0.0%
2420 to 2430 0 0.0%
2430 to 2440 0 0.0%
2440 to 2450 1 0.0%
2450 to 2460 0 0.0%
2460 to 2470 0 0.0%
2470 to 2480 1 0.0%
2480 to 2490 0 0.0%
2490 to 2500 0 0.0%
2500 to 2510 0 0.0%
2510 to 2520 0 0.0%
2520 to 2530 1 0.0%
2530 to 2540 0 0.0%
2540 to 2550 1 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2550 to 2560 0 0.0%
2560 to 2570 0 0.0%
2570 to 2580 0 0.0%
2580 to 2590 0 0.0%
2590 to 2600 0 0.0%
2600 to 2610 0 0.0%
2610 to 2620 0 0.0%
2620 to 2630 0 0.0%
2630 to 2640 1 0.0%
2640 to 2650 0 0.0%
2650 to 2660 0 0.0%
2660 to 2670 0 0.0%
2670 to 2680 0 0.0%
2680 to 2690 0 0.0%
2690 to 2700 0 0.0%
2700 to 2710 0 0.0%
2710 to 2720 0 0.0%
2720 to 2730 0 0.0%
2730 to 2740 0 0.0%
2740 to 2750 0 0.0%
2750 to 2760 0 0.0%
2760 to 2770 0 0.0%
2770 to 2780 0 0.0%
2780 to 2790 0 0.0%
2790 to 2800 0 0.0%
2800 to 2810 0 0.0%
2810 to 2820 0 0.0%
2820 to 2830 0 0.0%
2830 to 2840 0 0.0%
2840 to 2850 0 0.0%
2850 to 2860 0 0.0%
2860 to 2870 0 0.0%
2870 to 2880 0 0.0%
2880 to 2890 0 0.0%
2890 to 2900 0 0.0%
2900 to 2910 0 0.0%
2910 to 2920 0 0.0%
2920 to 2930 0 0.0%
2930 to 2940 0 0.0%
2940 to 2950 0 0.0%
2950 to 2960 0 0.0%
2960 to 2970 0 0.0%
2970 to 2980 0 0.0%
2980 to 2990 0 0.0%
2990 to 3000 0 0.0%
3000 to 3010 0 0.0%
3010 to 3020 0 0.0%
3020 to 3030 0 0.0%
3030 to 3040 0 0.0%
3040 to 3050 0 0.0%
3050 to 3060 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
3060 to 3070 0 0.0%
3070 to 3080 0 0.0%
3080 to 3090 0 0.0%
3090 to 3100 0 0.0%
3100 to 3110 0 0.0%
3110 to 3120 0 0.0%
3120 to 3130 0 0.0%
3130 to 3140 0 0.0%
3140 to 3150 0 0.0%
3150 to 3160 0 0.0%
3160 to 3170 0 0.0%
3170 to 3180 0 0.0%
3180 to 3190 0 0.0%
3190 to 3200 0 0.0%
3200 to 3210 0 0.0%
3210 to 3220 0 0.0%
3220 to 3230 0 0.0%
3230 to 3240 0 0.0%
3240 to 3250 0 0.0%
3250 to 3260 0 0.0%
3260 to 3270 0 0.0%
3270 to 3280 0 0.0%
3280 to 3290 0 0.0%
3290 to 3300 0 0.0%
3300 to 3310 0 0.0%
3310 to 3320 0 0.0%
3320 to 3330 0 0.0%
3330 to 3340 0 0.0%
3340 to 3350 0 0.0%
3350 to 3360 0 0.0%
3360 to 3370 0 0.0%
3370 to 3380 0 0.0%
3380 to 3390 0 0.0%
3390 to 3400 0 0.0%
3400 to 3410 0 0.0%
3410 to 3420 0 0.0%
3420 to 3430 0 0.0%
3430 to 3440 0 0.0%
3440 to 3450 0 0.0%
3450 to 3460 0 0.0%
3460 to 3470 0 0.0%
3470 to 3480 0 0.0%
3480 to 3490 0 0.0%
3490 to 3500 0 0.0%
3500 to 3510 0 0.0%
3510 to 3520 0 0.0%
3520 to 3530 0 0.0%
3530 to 3540 0 0.0%
3540 to 3550 0 0.0%
3550 to 3560 0 0.0%
3560 to 3570 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
3570 to 3580 0 0.0%
3580 to 3590 0 0.0%
3590 to 3600 0 0.0%
3600 to 3610 0 0.0%
3610 to 3620 0 0.0%
3620 to 3630 0 0.0%
3630 to 3640 0 0.0%
3640 to 3650 0 0.0%
3650 to 3660 0 0.0%
3660 to 3670 0 0.0%
3670 to 3680 0 0.0%
3680 to 3690 0 0.0%
3690 to 3700 0 0.0%
3700 to 3710 0 0.0%
3710 to 3720 0 0.0%
3720 to 3730 0 0.0%
3730 to 3740 0 0.0%
3740 to 3750 0 0.0%
3750 to 3760 0 0.0%
3760 to 3770 0 0.0%
3770 to 3780 0 0.0%
3780 to 3790 0 0.0%
3790 to 3800 0 0.0%
3800 to 3810 0 0.0%
3810 to 3820 0 0.0%
3820 to 3830 0 0.0%
3830 to 3840 0 0.0%
3840 to 3850 0 0.0%
3850 to 3860 0 0.0%
3860 to 3870 0 0.0%
3870 to 3880 0 0.0%
3880 to 3890 0 0.0%
3890 to 3900 0 0.0%
3900 to 3910 0 0.0%
3910 to 3920 0 0.0%
3920 to 3930 0 0.0%
3930 to 3940 0 0.0%
3940 to 3950 0 0.0%
3950 to 3960 0 0.0%
3960 to 3970 0 0.0%
3970 to 3980 0 0.0%
3980 to 3990 0 0.0%
3990 to 4000 0 0.0%
4000 to 4010 0 0.0%
4010 to 4020 0 0.0%
4020 to 4030 0 0.0%
4030 to 4040 0 0.0%
4040 to 4050 0 0.0%
4050 to 4060 0 0.0%
4060 to 4070 0 0.0%
4070 to 4080 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110 to 4120 0 0.0%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 0 0.0%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 1 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 0 0.0%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110to 4120 0 0.0%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 0 0.0%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 1 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 0 0.0%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 0 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 0 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
5100 to 5110 0 0.0%
5110 to 5120 0 0.0%
5120 to 5130 0 0.0%
5130 to 5140 0 0.0%
5140 to 5150 0 0.0%
5150 to 5160 0 0.0%
5160 to 5170 0 0.0%
5170 to 5180 0 0.0%
5180 to 5190 0 0.0%
5190 to 5200 0 0.0%
5200 to 5210 0 0.0%
5210 to 5220 0 0.0%
5220 to 5230 0 0.0%
5230 to 5240 0 0.0%
5240 to 5250 0 0.0%
5250 to 5260 0 0.0%
5260 to 5270 0 0.0%
5270 to 5280 0 0.0%
5280 to 5290 0 0.0%
5290 to 5300 0 0.0%
5300 to 5310 0 0.0%
5310 to 5320 0 0.0%
5320 to 5330 0 0.0%
5330 to 5340 0 0.0%
5340 to 5350 0 0.0%
5350 to 5360 0 0.0%
5360 to 5370 0 0.0%
5370 to 5380 0 0.0%
5380 to 5390 0 0.0%
5390 to 5400 0 0.0%
5400 to 5410 0 0.0%
5410 to 5420 0 0.0%
5420 to 5430 0 0.0%
5430 to 5440 0 0.0%
5440 to 5450 0 0.0%
5450 to 5460 0 0.0%
5460 to 5470 0 0.0%
5470 to 5480 0 0.0%
5480 to 5490 0 0.0%
5490 to 5500 0 0.0%
5500 to 5510 0 0.0%
5510 to 5520 0 0.0%
5520 to 5530 0 0.0%
5530 to 5540 0 0.0%
5540 to 5550 0 0.0%
5550 to 5560 0 0.0%
5560 to 5570 0 0.0%
5570 to 5580 0 0.0%
5580 to 5590 0 0.0%
5590 to 5600 0 0.0%
5600 to 5610 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Residential = Rate 1 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl

2006 Normalized
TGI - Residential

Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
5610 to 5620 0 0.0%
5620 to 5630 0 0.0%
5630 to 5640 0 0.0%
5640 to 5650 0 0.0%
5650 to 5660 0 0.0%
5660 to 5670 0 0.0%
5670 to 5680 0 0.0%
5680 to 5690 0 0.0%
5690 to 5700 0 0.0%
5700 to 5710 0 0.0%
5710 to 5720 0 0.0%
5720 to 5730 0 0.0%
5730 to 5740 0 0.0%
5740 to 5750 0 0.0%
5750 to 5760 0 0.0%
5760 to 5770 0 0.0%
5770 to 5780 0 0.0%
5780 to 5790 0 0.0%
5790 to 5800 0 0.0%
5800 to 5810 0 0.0%
5810 to 5820 0 0.0%
5820 to 5830 0 0.0%
5830 to 5840 0 0.0%
5840 to 5850 0 0.0%
5850 to 5860 0 0.0%
5860 to 5870 0 0.0%
5870 to 5880 0 0.0%
5880 to 5890 0 0.0%
5890 to 5900 0 0.0%
5900 to 5910 0 0.0%
5910 to 5920 0 0.0%
5920 to 5930 0 0.0%
5930 to 5940 0 0.0%
5940 to 5950 0 0.0%
5950 to 5960 0 0.0%
5960 to 5970 0 0.0%
5970 to 5980 0 0.0%
5980 to 5990 0 0.0%
5990 to 6000 0 0.0%
6000 or greater 0 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGI
Small Commercial

2006 Normalized
TGI Small Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 3,638 6.4%
10to 20 2,331 4.1%
20to 30 2,354 4.2%
30 to 40 2,266 4.0%
40 to 50 2,162 3.8%
50 to 60 2,077 3.7%
60 to 70 1,997 3.5%
70 to 80 1,871 3.3%
80 to 90 1,715 3.0%
90 to 100 1,589 2.8%
100 to 110 1,443 2.6%
110to 120 1,350 2.4%
120 to 130 1,262 2.2%
130 to 140 1,158 2.1%
140 to 150 1,056 1.9%
150 to 160 1,061 1.9%
160to 170 910 1.6%
170 to 180 837 1.5%
180 to 190 838 1.5%
190 to 200 751 1.3%
200 to 210 736 1.3%
210to 220 674 1.2%
220 to 230 611 1.1%
230 to 240 635 1.1%
240 to 250 512 0.9%
250 to 260 554 1.0%
260 to 270 544 1.0%
270 to 280 500 0.9%
280 to 290 462 0.8%
290 to 300 442 0.8%
300 to 310 437 0.8%
310to 320 399 0.7%
320 to 330 385 0.7%
330 to 340 384 0.7%
340 to 350 355 0.6%
350 to 360 354 0.6%
360 to 370 354 0.6%
370 to 380 330 0.6%
380 to 390 300 0.5%
390 to 400 285 0.5%
400 to 410 320 0.6%
410 to 420 292 0.5%
420 to 430 280 0.5%
430 to 440 277 0.5%
440 to 450 252 0.4%
450 to 460 219 0.4%
460 to 470 258 0.5%
470 to 480 237 0.4%
480 to 490 214 0.4%
490 to 500 209 0.4%
500 to 510 197 0.3%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 3,557 6.3%
10to 20 2,220 3.9%
20to 30 2,281 4.0%
30 to 40 2,161 3.8%
40 to 50 2,101 3.7%
50 to 60 2,041 3.6%
60 to 70 1,904 3.4%
70 to 80 1,882 3.3%
80 to 90 1,664 2.9%
90 to 100 1,576 2.8%
100 to 110 1,459 2.6%
110to 120 1,343 2.4%
120 to 130 1,245 2.2%
130 to 140 1,135 2.0%
140 to 150 1,102 2.0%
150 to 160 1,012 1.8%
160 to 170 992 1.8%
170 to 180 823 1.5%
180 to 190 812 1.4%
190 to 200 750 1.3%
200 to 210 735 1.3%
210to 220 692 1.2%
220 to 230 664 1.2%
230 to 240 601 1.1%
240 to 250 567 1.0%
250 to 260 516 0.9%
260 to 270 524 0.9%
270 to 280 507 0.9%
280 to 290 517 0.9%
290 to 300 436 0.8%
300 to 310 440 0.8%
310to 320 404 0.7%
320 to 330 401 0.7%
330 to 340 386 0.7%
340 to 350 387 0.7%
350 to 360 331 0.6%
360 to 370 336 0.6%
370 to 380 352 0.6%
380 to 390 335 0.6%
390 to 400 281 0.5%
400 to 410 279 0.5%
410 to 420 306 0.5%
420 to 430 275 0.5%
430 to 440 285 0.5%
440 to 450 287 0.5%
450 to 460 241 0.4%
460 to 470 219 0.4%
470 to 480 262 0.5%
480 to 490 237 0.4%
490 to 500 194 0.3%
500 to 510 223 0.4%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

2006 Normalized
TGI Small Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 201 0.4%
520 to 530 207 0.4%
530 to 540 210 0.4%
540 to 550 196 0.3%
550 to 560 179 0.3%
560 to 570 207 0.4%
570 to 580 178 0.3%
580 to 590 192 0.3%
590 to 600 175 0.3%
600 to 610 192 0.3%
610 to 620 196 0.3%
620 to 630 198 0.4%
630 to 640 158 0.3%
640 to 650 171 0.3%
650 to 660 162 0.3%
660 to 670 121 0.2%
670 to 680 145 0.3%
680 to 690 140 0.2%
690 to 700 161 0.3%
700to 710 156 0.3%
710to 720 141 0.2%
720 to 730 149 0.3%
730 to 740 138 0.2%
740 to 750 133 0.2%
750 to 760 123 0.2%
760 to 770 134 0.2%
770 to 780 151 0.3%
780 to 790 119 0.2%
790 to 800 123 0.2%
800 to 810 112 0.2%
810 to 820 124 0.2%
820 to 830 104 0.2%
830 to 840 104 0.2%
840 to 850 107 0.2%
850 to 860 95 0.2%
860 to 870 106 0.2%
870 to 880 115 0.2%
880 to 890 104 0.2%
890 to 900 94 0.2%
900 to 910 108 0.2%
910 to 920 123 0.2%
920 to 930 92 0.2%
930 to 940 81 0.1%
940 to 950 93 0.2%
950 to 960 77 0.1%
960 to 970 929 0.2%
970 to 980 89 0.2%
980 to 990 88 0.2%
990 to 1000 88 0.2%
1000 to 1010 87 0.2%
1010 to 1020 76 0.1%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 199 0.4%
520 to 530 209 0.4%
530 to 540 188 0.3%
540 to 550 187 0.3%
550 to 560 214 0.4%
560 to 570 183 0.3%
570 to 580 193 0.3%
580 to 590 181 0.3%
590 to 600 179 0.3%
600 to 610 190 0.3%
610 to 620 163 0.3%
620 to 630 181 0.3%
630 to 640 191 0.3%
640 to 650 201 0.4%
650 to 660 171 0.3%
660 to 670 168 0.3%
670 to 680 137 0.2%
680 to 690 129 0.2%
690 to 700 134 0.2%
700to 710 147 0.3%
710to 720 153 0.3%
720 to 730 142 0.3%
730 to 740 123 0.2%
740 to 750 161 0.3%
750 to 760 139 0.2%
760 to 770 126 0.2%
770 to 780 121 0.2%
780 to 790 144 0.3%
790 to 800 136 0.2%
800 to 810 121 0.2%
810 to 820 114 0.2%
820 to 830 112 0.2%
830 to 840 118 0.2%
840 to 850 112 0.2%
850 to 860 91 0.2%
860 to 870 121 0.2%
870 to 880 110 0.2%
880 to 890 101 0.2%
890 to 900 96 0.2%
900 to 910 101 0.2%
910 to 920 92 0.2%
920 to 930 95 0.2%
930 to 940 111 0.2%
940 to 950 102 0.2%
950 to 960 89 0.2%
960 to 970 92 0.2%
970 to 980 97 0.2%
980 to 990 86 0.2%
990 to 1000 102 0.2%
1000 to 1010 91 0.2%
1010 to 1020 76 0.1%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

2006 Normalized

TGI Small Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1020 to 1030 75 0.1%
1030 to 1040 73 0.1%
1040 to 1050 78 0.1%
1050 to 1060 86 0.2%
1060 to 1070 73 0.1%
1070 to 1080 85 0.2%
1080 to 1090 77 0.1%
1090 to 1100 86 0.2%
1100 to 1110 71 0.1%
1110 to 1120 76 0.1%
1120 to 1130 82 0.1%
1130 to 1140 84 0.1%
1140 to 1150 75 0.1%
1150 to 1160 64 0.1%
1160 to 1170 62 0.1%
1170to 1180 72 0.1%
1180 to 1190 81 0.1%
1190 to 1200 54 0.1%
1200 to 1210 50 0.1%
1210 to 1220 80 0.1%
1220 to 1230 82 0.1%
1230 to 1240 76 0.1%
1240 to 1250 77 0.1%
1250 to 1260 61 0.1%
1260 to 1270 63 0.1%
1270 to 1280 71 0.1%
1280 to 1290 65 0.1%
1290 to 1300 59 0.1%
1300 to 1310 56 0.1%
1310 to 1320 61 0.1%
1320 to 1330 54 0.1%
1330 to 1340 63 0.1%
1340 to 1350 48 0.1%
1350 to 1360 68 0.1%
1360 to 1370 71 0.1%
1370 to 1380 61 0.1%
1380 to 1390 50 0.1%
1390 to 1400 50 0.1%
1400 to 1410 59 0.1%
1410 to 1420 46 0.1%
1420 to 1430 58 0.1%
1430 to 1440 54 0.1%
1440 to 1450 55 0.1%
1450 to 1460 44 0.1%
1460 to 1470 54 0.1%
1470 to 1480 39 0.1%
1480 to 1490 60 0.1%
1490 to 1500 53 0.1%
1500 to 1510 58 0.1%
1510 to 1520 39 0.1%
1520 to 1530 44 0.1%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

84
79
76
75
66
80
78
75
83
74
79
69
79
66
82
76
70
56
83
64
73
51
53
85
76
67
74
51
73
80
57
55
59
61
53
52
49
71
64
50
47
52
59
53
58
65
48
40
50
31
65

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

2006 Normalized

TGI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1530 to 1540 37 0.1%
1540 to 1550 48 0.1%
1550 to 1560 35 0.1%
1560 to 1570 44 0.1%
1570 to 1580 50 0.1%
1580 to 1590 46 0.1%
1590 to 1600 36 0.1%
1600 to 1610 40 0.1%
1610 to 1620 40 0.1%
1620 to 1630 39 0.1%
1630 to 1640 38 0.1%
1640 to 1650 39 0.1%
1650 to 1660 43 0.1%
1660 to 1670 30 0.1%
1670 to 1680 43 0.1%
1680 to 1690 36 0.1%
1690 to 1700 40 0.1%
1700to 1710 31 0.1%
1710to 1720 36 0.1%
1720 to 1730 30 0.1%
1730 to 1740 34 0.1%
1740 to 1750 27 0.0%
1750 to 1760 30 0.1%
1760 to 1770 42 0.1%
1770 to 1780 31 0.1%
1780 to 1790 24 0.0%
1790 to 1800 30 0.1%
1800 to 1810 23 0.0%
1810 to 1820 23 0.0%
1820 to 1830 25 0.0%
1830 to 1840 26 0.0%
1840 to 1850 21 0.0%
1850 to 1860 20 0.0%
1860 to 1870 28 0.0%
1870 to 1880 24 0.0%
1880 to 1890 19 0.0%
1890 to 1900 16 0.0%
1900 to 1910 17 0.0%
1910 to 1920 22 0.0%
1920 to 1930 10 0.0%
1930 to 1940 10 0.0%
1940 to 1950 14 0.0%
1950 to 1960 11 0.0%
1960 to 1970 13 0.0%
1970 to 1980 11 0.0%
1980 to 1990 12 0.0%
1990 to 2000 6 0.0%
2000 to 2010 10 0.0%
2010 to 2020 15 0.0%
2020 to 2030 9 0.0%
2030 to 2040 5 0.0%

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

46
63
41
47
37
43
28
40
47
47
42
32
39
50
40
43
53
35
37
37
38
28
30
32
28
33
30
39
41
38
23
31
20
24
25
25
21
17
25
26
20
16
18
17
15
15
12
12
12
18

7

0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

2006 Normalized

TGI Small Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2040 to 2050 12 0.0%
2050 to 2060 7 0.0%
2060 to 2070 7 0.0%
2070 to 2080 11 0.0%
2080 to 2090 6 0.0%
2090 to 2100 4 0.0%
2100 to 2110 8 0.0%
2110to 2120 3 0.0%
2120 to 2130 4 0.0%
2130 to 2140 6 0.0%
2140 to 2150 2 0.0%
2150 to 2160 0 0.0%
2160 to 2170 5 0.0%
2170 to 2180 5 0.0%
2180 to 2190 2 0.0%
2190 to 2200 5 0.0%
2200 to 2210 2 0.0%
2210 to 2220 1 0.0%
2220 to 2230 7 0.0%
2230 to 2240 4 0.0%
2240 to 2250 3 0.0%
2250 to 2260 2 0.0%
2260 to 2270 2 0.0%
2270 to 2280 5 0.0%
2280 to 2290 2 0.0%
2290 to 2300 0 0.0%
2300 to 2310 2 0.0%
2310 to 2320 1 0.0%
2320 to 2330 0 0.0%
2330 to 2340 6 0.0%
2340 to 2350 1 0.0%
2350 to 2360 1 0.0%
2360 to 2370 2 0.0%
2370 to 2380 2 0.0%
2380 to 2390 4 0.0%
2390 to 2400 2 0.0%
2400 to 2410 1 0.0%
2410 to 2420 0 0.0%
2420 to 2430 0 0.0%
2430 to 2440 1 0.0%
2440 to 2450 0 0.0%
2450 to 2460 1 0.0%
2460 to 2470 0 0.0%
2470 to 2480 0 0.0%
2480 to 2490 2 0.0%
2490 to 2500 1 0.0%
2500 to 2510 0 0.0%
2510 to 2520 0 0.0%
2520 to 2530 1 0.0%
2530 to 2540 2 0.0%
2540 to 2550 1 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

14
6
11
15
9

D ©O© O W

=
N
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGI Small Commercial

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

P RPOOOONOORFRPROFRPRNOOOFRPRORFRPROOWRORFRPROOOOFRPRORFRPROWOROOOOFRPRONORFR,ROORLEREREO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

OFRP O WOOOOFRPROOFRONRPFPRPFRPOOOOFRPROPFRPONORPRPFPOOOORFRPRRFEPNOOOORRFRPFPFEPNORFRPOONLER

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGI Small Commercial

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

OO O0OO0OFRPRPFPOOORFRPROFRPOOOOOOOO0OO0OOFRPRNOORFRPROOOORFRPROOO0OO0OO0OO0OFRPROOO0OO0OOFR,ROOREFE OO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

OFRP OO0OO0OO000O0OO0OFRPOOONORFRPRFPOOOOFRPROOOOO0OO0OO0O0OO0O0O0OO0OFRPROOFRPROFRPRORPRFPLOOOONLEO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGI Small Commercial

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

OO P OO0OO0OO0O0OO0OO0ORFRPOO0OO0OO0O0O00O0ORFRPOO0OO0O0O0O0O0OFRPOO0OO0OO0OO0OONOO0OO0OO0OO0O0O0O0O0O0O0ORFRFE OO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

OO O O0OO0OO0O0OO0OFRPROO0OO0O0O0O0O0OFRPROO0OO0O0O0OO0ORFRPPFPOOOOO0OO0OO0O0O00O0O0ORFRPRPFPOOOOOORFR,PFPLOOOLR

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGI Small Commercial

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590

OO PP OO0OO0ORFRPOO0OO0OO0DO0O0O00O0O000O0O0O0OFRPROO0OO0OFRPROO0O0000O00000O000O0O0O0O0O0O0OF OO0O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 1 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110to 4120 0 0.0%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 0 0.0%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 1 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 0 0.0%
4400 to 4410 1 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 1 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGI Small Commercial

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100

O OO0 OO0 O0O0OO0OO0O0DO0O0O0OO0O0DO0OO0O0DO0DO0ODO0OO0O0DO0DO0O0O0DO0O0ODO0O0O0O0OO0OO0OFRPOO0O0O0O0O0O0OO0OF,OO0O0OO0OO0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 1 0.0%
4660 to 4670 0 0.0%
4670 to 4680 1 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 1 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 1 0.0%
4870 to 4880 1 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 0 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGI Small Commercial

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

P OO O0OO0OO0ORFRPOO0OO0OO000O00000000000RFRPO0OO0O0O0O0000O00000O000O0O0O0O0O0000O0O0O0

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

O OO0 0000000000000 O0ODO0O0O0DO0DO0O0O0DO0DO0O00O0DO0OO0DO0O0O0O0DO0O0O0O0O0O0O0O0O00O0O00O000O0O0O0

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGI Small Commercial = Rate 2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGl
Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized
TGI Small Commercial

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OO OO O0OO0OO0O0O0OO0O0O0O00O0O0O0D0O0O0O0DO0DO0O0O0O0O0O0O0O00O0O0O00O0O0O000O0O0

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OO P OO0OO0OO0O0O0O00O000000000O00000O0O0OFRPROO0OFPOO0OO0O0O0O0O0O0Oo

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TGI
Large Commercial

Number of

2006 Normalized
TGl Large Commercial

Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 1 0.0%
10to 20 0 0.0%
20to 30 0 0.0%
30 to 40 0 0.0%
40 to 50 0 0.0%
50 to 60 0 0.0%
60 to 70 0 0.0%
70 to 80 0 0.0%
80 to 90 0 0.0%
90 to 100 0 0.0%
100 to 110 0 0.0%
110to 120 0 0.0%
120 to 130 0 0.0%
130 to 140 0 0.0%
140 to 150 0 0.0%
150 to 160 0 0.0%
160to 170 0 0.0%
170 to 180 0 0.0%
180 to 190 1 0.0%
190 to 200 0 0.0%
200 to 210 0 0.0%
210to 220 0 0.0%
220 to 230 0 0.0%
230 to 240 0 0.0%
240 to 250 0 0.0%
250 to 260 0 0.0%
260 to 270 0 0.0%
270 to 280 0 0.0%
280 to 290 0 0.0%
290 to 300 0 0.0%
300 to 310 1 0.0%
310to 320 0 0.0%
320 to 330 0 0.0%
330 to 340 0 0.0%
340 to 350 0 0.0%
350 to 360 0 0.0%
360 to 370 0 0.0%
370 to 380 0 0.0%
380 to 390 0 0.0%
390 to 400 0 0.0%
400 to 410 0 0.0%
410 to 420 1 0.0%
420 to 430 0 0.0%
430 to 440 2 0.1%
440 to 450 0 0.0%
450 to 460 0 0.0%
460 to 470 0 0.0%
470 to 480 1 0.0%
480 to 490 0 0.0%
490 to 500 0 0.0%
500 to 510 1 0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 1 0.0%
10to 20 0 0.0%
20to 30 0 0.0%
30 to 40 0 0.0%
40 to 50 0 0.0%
50 to 60 0 0.0%
60 to 70 0 0.0%
70 to 80 0 0.0%
80 to 90 0 0.0%
90 to 100 0 0.0%
100 to 110 0 0.0%
110to 120 0 0.0%
120 to 130 0 0.0%
130 to 140 0 0.0%
140 to 150 0 0.0%
150 to 160 0 0.0%
160 to 170 0 0.0%
170 to 180 0 0.0%
180 to 190 0 0.0%
190 to 200 1 0.0%
200 to 210 0 0.0%
210to 220 0 0.0%
220 to 230 0 0.0%
230 to 240 0 0.0%
240 to 250 0 0.0%
250 to 260 0 0.0%
260 to 270 0 0.0%
270 to 280 0 0.0%
280 to 290 0 0.0%
290 to 300 0 0.0%
300 to 310 0 0.0%
310to 320 1 0.0%
320 to 330 0 0.0%
330 to 340 0 0.0%
340 to 350 0 0.0%
350 to 360 0 0.0%
360 to 370 0 0.0%
370 to 380 0 0.0%
380 to 390 0 0.0%
390 to 400 0 0.0%
400 to 410 0 0.0%
410 to 420 0 0.0%
420 to 430 1 0.0%
430 to 440 1 0.0%
440 to 450 0 0.0%
450 to 460 0 0.0%
460 to 470 1 0.0%
470 to 480 0 0.0%
480 to 490 1 0.0%
490 to 500 0 0.0%
500 to 510 0 0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

2006 Normalized
TGl Large Commercial

Number of

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 1 0.0%
520 to 530 0 0.0%
530 to 540 1 0.0%
540 to 550 0 0.0%
550 to 560 1 0.0%
560 to 570 0 0.0%
570 to 580 0 0.0%
580 to 590 0 0.0%
590 to 600 0 0.0%
600 to 610 1 0.0%
610 to 620 0 0.0%
620 to 630 2 0.1%
630 to 640 0 0.0%
640 to 650 0 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 1 0.0%
680 to 690 0 0.0%
690 to 700 1 0.0%
700to 710 0 0.0%
710to 720 0 0.0%
720 to 730 1 0.0%
730 to 740 0 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 0 0.0%
770 to 780 0 0.0%
780 to 790 0 0.0%
790 to 800 0 0.0%
800 to 810 0 0.0%
810 to 820 0 0.0%
820 to 830 0 0.0%
830 to 840 0 0.0%
840 to 850 0 0.0%
850 to 860 1 0.0%
860 to 870 0 0.0%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 1 0.0%
910 to 920 1 0.0%
920 to 930 0 0.0%
930 to 940 1 0.0%
940 to 950 0 0.0%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 1 0.0%
980 to 990 0 0.0%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 1 0.0%

Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 1 0.0%
520 to 530 1 0.0%
530 to 540 0 0.0%
540 to 550 1 0.0%
550 to 560 0 0.0%
560 to 570 1 0.0%
570 to 580 0 0.0%
580 to 590 0 0.0%
590 to 600 0 0.0%
600 to 610 0 0.0%
610 to 620 1 0.0%
620 to 630 0 0.0%
630 to 640 1 0.0%
640 to 650 1 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 0 0.0%
680 to 690 1 0.0%
690 to 700 0 0.0%
700to 710 0 0.0%
710to 720 1 0.0%
720 to 730 0 0.0%
730 to 740 1 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 0 0.0%
770 to 780 0 0.0%
780 to 790 0 0.0%
790 to 800 0 0.0%
800 to 810 0 0.0%
810 to 820 0 0.0%
820 to 830 0 0.0%
830 to 840 0 0.0%
840 to 850 0 0.0%
850 to 860 0 0.0%
860 to 870 0 0.0%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 1 0.0%
920 to 930 1 0.0%
930 to 940 0 0.0%
940 to 950 1 0.0%
950 to 960 0 0.0%
960 to 970 1 0.0%
970 to 980 0 0.0%
980 to 990 0 0.0%
990 to 1000 1 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized
TGl Large Commercial

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

OFRP NFFEPNNRPFRPWOFRPRWOFROFRPRORPFPNFRPRORPRPOOOOORPRFPOOOOORPRRFPNFRPPFPOPFPOOOOROOO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

P RPNNRFPPRPNRPORPROOONORPROWOORPRORFRPOOOORPROORPROORPRREPEPEPNOOOOOOOR, OOOLRO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

2006 Normalized

TGl Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1530 to 1540 2 0.1%
1540 to 1550 1 0.0%
1550 to 1560 3 0.1%
1560 to 1570 2 0.1%
1570 to 1580 3 0.1%
1580 to 1590 1 0.0%
1590 to 1600 2 0.1%
1600 to 1610 3 0.1%
1610 to 1620 0 0.0%
1620 to 1630 4 0.1%
1630 to 1640 1 0.0%
1640 to 1650 3 0.1%
1650 to 1660 3 0.1%
1660 to 1670 2 0.1%
1670 to 1680 3 0.1%
1680 to 1690 4 0.1%
1690 to 1700 1 0.0%
1700to 1710 4 0.1%
1710to 1720 10 0.3%
1720to 1730 4 0.1%
1730 to 1740 6 0.2%
1740 to 1750 3 0.1%
1750 to 1760 4 0.1%
1760 to 1770 8 0.2%
1770 to 1780 3 0.1%
1780 to 1790 11 0.3%
1790 to 1800 5 0.1%
1800 to 1810 9 0.2%
1810 to 1820 6 0.2%
1820 to 1830 11 0.3%
1830 to 1840 7 0.2%
1840 to 1850 9 0.2%
1850 to 1860 13 0.3%
1860 to 1870 9 0.2%
1870 to 1880 11 0.3%
1880 to 1890 8 0.2%
1890 to 1900 12 0.3%
1900 to 1910 9 0.2%
1910 to 1920 14 0.4%
1920 to 1930 16 0.4%
1930 to 1940 13 0.3%
1940 to 1950 12 0.3%
1950 to 1960 12 0.3%
1960 to 1970 15 0.4%
1970 to 1980 14 0.4%
1980 to 1990 14 0.4%
1990 to 2000 13 0.3%
2000 to 2010 19 0.5%
2010 to 2020 17 0.5%
2020 to 2030 12 0.3%
2030 to 2040 19 0.5%

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

el e e PR R R ERR =
EFNUOBRMNWWOADMNNDRPORORFRWONNMOWOUWNSNNUOORRPUOWRUONDMAMNNRRPNRLOO®WOR W

0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.2%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.2%
0.2%
0.2%
0.3%
0.1%
0.3%
0.3%
0.3%
0.3%
0.3%
0.4%
0.2%
0.4%
0.4%
0.3%
0.3%
0.2%
0.4%
0.4%
0.3%
0.3%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

2006 Normalized

TGl Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2040 to 2050 19 0.5%
2050 to 2060 16 0.4%
2060 to 2070 20 0.5%
2070 to 2080 19 0.5%
2080 to 2090 16 0.4%
2090 to 2100 28 0.7%
2100 to 2110 24 0.6%
2110to 2120 19 0.5%
2120 to 2130 18 0.5%
2130 to 2140 24 0.6%
2140 to 2150 9 0.2%
2150 to 2160 19 0.5%
2160 to 2170 17 0.5%
2170 to 2180 14 0.4%
2180 to 2190 20 0.5%
2190 to 2200 12 0.3%
2200 to 2210 19 0.5%
2210 to 2220 19 0.5%
2220 to 2230 20 0.5%
2230 to 2240 15 0.4%
2240 to 2250 24 0.6%
2250 to 2260 20 0.5%
2260 to 2270 27 0.7%
2270 to 2280 17 0.5%
2280 to 2290 17 0.5%
2290 to 2300 17 0.5%
2300 to 2310 22 0.6%
2310 to 2320 15 0.4%
2320 to 2330 22 0.6%
2330 to 2340 12 0.3%
2340 to 2350 22 0.6%
2350 to 2360 23 0.6%
2360 to 2370 21 0.6%
2370 to 2380 27 0.7%
2380 to 2390 20 0.5%
2390 to 2400 16 0.4%
2400 to 2410 18 0.5%
2410 to 2420 21 0.6%
2420 to 2430 28 0.7%
2430 to 2440 15 0.4%
2440 to 2450 22 0.6%
2450 to 2460 15 0.4%
2460 to 2470 21 0.6%
2470 to 2480 15 0.4%
2480 to 2490 12 0.3%
2490 to 2500 20 0.5%
2500 to 2510 16 0.4%
2510 to 2520 12 0.3%
2520 to 2530 19 0.5%
2530 to 2540 18 0.5%
2540 to 2550 23 0.6%

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

21
11
13
15
20
18
14
22
11
21
23
18
14
21
19
16
20
10
19
22
15
21
21
14
14
19
18
22
18
14
24
19
19
19
15
24
20
22
19
21
16
18
22
20
14
19
19
23
16
18
17

0.6%
0.3%
0.3%
0.4%
0.5%
0.5%
0.4%
0.6%
0.3%
0.6%
0.6%
0.5%
0.4%
0.6%
0.5%
0.4%
0.5%
0.3%
0.5%
0.6%
0.4%
0.6%
0.6%
0.4%
0.4%
0.5%
0.5%
0.6%
0.5%
0.4%
0.6%
0.5%
0.5%
0.5%
0.4%
0.6%
0.5%
0.6%
0.5%
0.6%
0.4%
0.5%
0.6%
0.5%
0.4%
0.5%
0.5%
0.6%
0.4%
0.5%
0.5%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

2006 Normalized

TGl Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
2550 to 2560 15 0.4%
2560 to 2570 14 0.4%
2570 to 2580 9 0.2%
2580 to 2590 17 0.5%
2590 to 2600 20 0.5%
2600 to 2610 10 0.3%
2610 to 2620 17 0.5%
2620 to 2630 12 0.3%
2630 to 2640 15 0.4%
2640 to 2650 21 0.6%
2650 to 2660 9 0.2%
2660 to 2670 9 0.2%
2670 to 2680 15 0.4%
2680 to 2690 10 0.3%
2690 to 2700 13 0.3%
2700 to 2710 15 0.4%
2710 to 2720 8 0.2%
2720 to 2730 10 0.3%
2730 to 2740 19 0.5%
2740 to 2750 10 0.3%
2750 to 2760 16 0.4%
2760 to 2770 15 0.4%
2770 to 2780 17 0.5%
2780 to 2790 11 0.3%
2790 to 2800 13 0.3%
2800 to 2810 8 0.2%
2810 to 2820 12 0.3%
2820 to 2830 15 0.4%
2830 to 2840 18 0.5%
2840 to 2850 14 0.4%
2850 to 2860 17 0.5%
2860 to 2870 13 0.3%
2870 to 2880 9 0.2%
2880 to 2890 8 0.2%
2890 to 2900 16 0.4%
2900 to 2910 12 0.3%
2910 to 2920 12 0.3%
2920 to 2930 19 0.5%
2930 to 2940 11 0.3%
2940 to 2950 15 0.4%
2950 to 2960 14 0.4%
2960 to 2970 15 0.4%
2970 to 2980 7 0.2%
2980 to 2990 10 0.3%
2990 to 3000 11 0.3%
3000 to 3010 16 0.4%
3010 to 3020 8 0.2%
3020 to 3030 11 0.3%
3030 to 3040 14 0.4%
3040 to 3050 6 0.2%
3050 to 3060 8 0.2%

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

18
12
20
20
24
15
16
10
16
16
14
16
16

2
21

-
12
13
10
19
11
10
13
10
17
10
17
17
18
10
13

4
11
14
15
12
15
13

8
10
16

8
11
16
12
17
14
14
10

8
13

0.5%
0.3%
0.5%
0.5%
0.6%
0.4%
0.4%
0.3%
0.4%
0.4%
0.4%
0.4%
0.4%
0.2%
0.6%
0.2%
0.3%
0.3%
0.3%
0.5%
0.3%
0.3%
0.3%
0.3%
0.5%
0.3%
0.5%
0.5%
0.5%
0.3%
0.3%
0.1%
0.3%
0.4%
0.4%
0.3%
0.4%
0.3%
0.2%
0.3%
0.4%
0.2%
0.3%
0.4%
0.3%
0.5%
0.4%
0.4%
0.3%
0.2%
0.3%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

2006 Normalized

TGl Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
3060 to 3070 5 0.1%
3070 to 3080 10 0.3%
3080 to 3090 12 0.3%
3090 to 3100 11 0.3%
3100 to 3110 13 0.3%
3110 to 3120 14 0.4%
3120 to 3130 7 0.2%
3130 to 3140 12 0.3%
3140 to 3150 8 0.2%
3150 to 3160 10 0.3%
3160 to 3170 8 0.2%
3170 to 3180 17 0.5%
3180 to 3190 10 0.3%
3190 to 3200 6 0.2%
3200 to 3210 9 0.2%
3210 to 3220 10 0.3%
3220 to 3230 9 0.2%
3230 to 3240 9 0.2%
3240 to 3250 11 0.3%
3250 to 3260 8 0.2%
3260 to 3270 8 0.2%
3270 to 3280 9 0.2%
3280 to 3290 9 0.2%
3290 to 3300 13 0.3%
3300 to 3310 9 0.2%
3310 to 3320 10 0.3%
3320 to 3330 11 0.3%
3330 to 3340 10 0.3%
3340 to 3350 15 0.4%
3350 to 3360 7 0.2%
3360 to 3370 6 0.2%
3370 to 3380 10 0.3%
3380 to 3390 12 0.3%
3390 to 3400 9 0.2%
3400 to 3410 9 0.2%
3410 to 3420 10 0.3%
3420 to 3430 11 0.3%
3430 to 3440 8 0.2%
3440 to 3450 7 0.2%
3450 to 3460 10 0.3%
3460 to 3470 8 0.2%
3470 to 3480 15 0.4%
3480 to 3490 10 0.3%
3490 to 3500 8 0.2%
3500 to 3510 9 0.2%
3510 to 3520 13 0.3%
3520 to 3530 7 0.2%
3530 to 3540 5 0.1%
3540 to 3550 11 0.3%
3550 to 3560 3 0.1%
3560 to 3570 10 0.3%

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

=
2]

Juny
= © 0 O 00 W

B = = N
W ONONDOUWUA0ODEFE~N~N0ON

16

0.4%
0.2%
0.2%
0.4%
0.2%
0.2%
0.2%
0.2%
0.3%
0.3%
0.4%
0.3%
0.3%
0.2%
0.2%
0.2%
0.2%
0.6%
0.2%
0.2%
0.1%
0.3%
0.1%
0.4%
0.2%
0.2%
0.3%
0.3%
0.2%
0.4%
0.2%
0.2%
0.2%
0.2%
0.4%
0.3%
0.2%
0.2%
0.2%
0.3%
0.3%
0.2%
0.3%
0.2%
0.2%
0.2%
0.3%
0.3%
0.5%
0.3%
0.3%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

2006 Normalized

TGl Large Commercial

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
3570 to 3580 11 0.3%
3580 to 3590 10 0.3%
3590 to 3600 7 0.2%
3600 to 3610 5 0.1%
3610 to 3620 9 0.2%
3620 to 3630 3 0.1%
3630 to 3640 5 0.1%
3640 to 3650 7 0.2%
3650 to 3660 7 0.2%
3660 to 3670 5 0.1%
3670 to 3680 8 0.2%
3680 to 3690 6 0.2%
3690 to 3700 8 0.2%
3700 to 3710 7 0.2%
3710 to 3720 6 0.2%
3720 to 3730 5 0.1%
3730 to 3740 12 0.3%
3740 to 3750 9 0.2%
3750 to 3760 7 0.2%
3760 to 3770 5 0.1%
3770 to 3780 2 0.1%
3780 to 3790 5 0.1%
3790 to 3800 4 0.1%
3800 to 3810 6 0.2%
3810 to 3820 5 0.1%
3820 to 3830 6 0.2%
3830 to 3840 1 0.0%
3840 to 3850 9 0.2%
3850 to 3860 11 0.3%
3860 to 3870 8 0.2%
3870 to 3880 1 0.0%
3880 to 3890 8 0.2%
3890 to 3900 5 0.1%
3900 to 3910 7 0.2%
3910 to 3920 1 0.0%
3920 to 3930 1 0.0%
3930 to 3940 2 0.1%
3940 to 3950 9 0.2%
3950 to 3960 9 0.2%
3960 to 3970 9 0.2%
3970 to 3980 5 0.1%
3980 to 3990 6 0.2%
3990 to 4000 3 0.1%
4000 to 4010 3 0.1%
4010 to 4020 5 0.1%
4020 to 4030 4 0.1%
4030 to 4040 5 0.1%
4040 to 4050 0 0.0%
4050 to 4060 2 0.1%
4060 to 4070 3 0.1%
4070 to 4080 2 0.1%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

10
12
8
7
14
4
11
10

~
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0.3%
0.3%
0.2%
0.2%
0.4%
0.1%
0.3%
0.3%
0.2%
0.2%
0.2%
0.1%
0.1%
0.1%
0.2%
0.2%
0.1%
0.2%
0.1%
0.2%
0.2%
0.1%
0.1%
0.2%
0.4%
0.1%
0.2%
0.1%
0.1%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%
0.3%
0.3%
0.2%
0.1%
0.2%
0.0%
0.2%
0.1%
0.0%
0.1%
0.2%
0.2%
0.2%
0.0%
0.2%
0.1%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGl Large Commercial

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590
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0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.2%
0.1%
0.2%
0.2%
0.1%
0.2%
0.1%
0.2%
0.0%
0.1%
0.1%
0.1%
0.0%
0.2%
0.2%
0.1%
0.0%
0.2%
0.1%
0.1%
0.1%
0.3%
0.1%
0.2%
0.2%
0.1%
0.1%
0.2%
0.2%
0.1%
0.2%
0.1%
0.1%
0.1%

Number of

Number of [ Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 5 0.1%
4090 to 4100 3 0.1%
4100 to 4110 3 0.1%
4110to 4120 4 0.1%
4120 to 4130 1 0.0%
4130 to 4140 2 0.1%
4140 to 4150 1 0.0%
4150 to 4160 5 0.1%
4160 to 4170 10 0.3%
4170 to 4180 3 0.1%
4180 to 4190 5 0.1%
4190 to 4200 4 0.1%
4200 to 4210 5 0.1%
4210 to 4220 5 0.1%
4220 to 4230 5 0.1%
4230 to 4240 8 0.2%
4240 to 4250 5 0.1%
4250 to 4260 3 0.1%
4260 to 4270 4 0.1%
4270 to 4280 5 0.1%
4280 to 4290 6 0.2%
4290 to 4300 6 0.2%
4300 to 4310 4 0.1%
4310 to 4320 2 0.1%
4320 to 4330 3 0.1%
4330 to 4340 6 0.2%
4340 to 4350 5 0.1%
4350 to 4360 2 0.1%
4360 to 4370 5 0.1%
4370 to 4380 4 0.1%
4380 to 4390 4 0.1%
4390 to 4400 3 0.1%
4400 to 4410 5 0.1%
4410 to 4420 5 0.1%
4420 to 4430 2 0.1%
4430 to 4440 7 0.2%
4440 to 4450 2 0.1%
4450 to 4460 2 0.1%
4460 to 4470 3 0.1%
4470 to 4480 6 0.2%
4480 to 4490 5 0.1%
4490 to 4500 3 0.1%
4500 to 4510 5 0.1%
4510 to 4520 5 0.1%
4520 to 4530 3 0.1%
4530 to 4540 3 0.1%
4540 to 4550 4 0.1%
4550 to 4560 8 0.2%
4560 to 4570 2 0.1%
4570 to 4580 10 0.3%
4580 to 4590 6 0.2%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGl Large Commercial

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100
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0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.2%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 4 0.1%
4600 to 4610 4 0.1%
4610 to 4620 3 0.1%
4620 to 4630 8 0.2%
4630 to 4640 4 0.1%
4640 to 4650 6 0.2%
4650 to 4660 5 0.1%
4660 to 4670 2 0.1%
4670 to 4680 4 0.1%
4680 to 4690 4 0.1%
4690 to 4700 2 0.1%
4700 to 4710 6 0.2%
4710 to 4720 4 0.1%
4720 to 4730 2 0.1%
4730 to 4740 3 0.1%
4740 to 4750 6 0.2%
4750 to 4760 3 0.1%
4760 to 4770 5 0.1%
4770 to 4780 5 0.1%
4780 to 4790 1 0.0%
4790 to 4800 3 0.1%
4800 to 4810 4 0.1%
4810 to 4820 3 0.1%
4820 to 4830 6 0.2%
4830 to 4840 3 0.1%
4840 to 4850 6 0.2%
4850 to 4860 2 0.1%
4860 to 4870 9 0.2%
4870 to 4880 1 0.0%
4880 to 4890 1 0.0%
4890 to 4900 2 0.1%
4900 to 4910 5 0.1%
4910 to 4920 5 0.1%
4920 to 4930 5 0.1%
4930 to 4940 1 0.0%
4940 to 4950 2 0.1%
4950 to 4960 5 0.1%
4960 to 4970 4 0.1%
4970 to 4980 4 0.1%
4980 to 4990 4 0.1%
4990 to 5000 2 0.1%
5000 to 5010 4 0.1%
5010 to 5020 2 0.1%
5020 to 5030 3 0.1%
5030 to 5040 5 0.1%
5040 to 5050 4 0.1%
5050 to 5060 2 0.1%
5060 to 5070 3 0.1%
5070 to 5080 3 0.1%
5080 to 5090 3 0.1%
5090 to 5100 1 0.0%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGl Large Commercial

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.2%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%




TGl Large Commercial = Rate 3 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals - TG
Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGl Large Commercial

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
7.8%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.2%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
8.3%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Normalized
TGVI Residential

2005 Actuals
TGVI Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 4,770 6.5%
10to 20 6,524 8.9%
20to 30 7,675 10.5%
30 to 40 8,120 11.1%
40 to 50 8,158 11.2%
50 to 60 8,281 11.4%
60 to 70 7,842 10.7%
70 to 80 6,583 9.0%
80 to 90 5,055 6.9%
90 to 100 3,386 4.6%
100 to 110 2,223 3.0%
110to 120 1,442 2.0%
120 to 130 851 1.2%
130 to 140 544 0.7%
140 to 150 373 0.5%
150 to 160 290 0.4%
160to 170 174 0.2%
170 to 180 131 0.2%
180 to 190 79 0.1%
190 to 200 80 0.1%
200 to 210 62 0.1%
210to 220 52 0.1%
220 to 230 33 0.0%
230 to 240 36 0.0%
240 to 250 21 0.0%
250 to 260 21 0.0%
260 to 270 20 0.0%
270 to 280 11 0.0%
280 to 290 11 0.0%
290 to 300 6 0.0%
300 to 310 5 0.0%
310to 320 5 0.0%
320 to 330 8 0.0%
330 to 340 9 0.0%
340 to 350 5 0.0%
350 to 360 13 0.0%
360 to 370 3 0.0%
370 to 380 5 0.0%
380 to 390 3 0.0%
390 to 400 6 0.0%
400 to 410 1 0.0%
410 to 420 3 0.0%
420 to 430 2 0.0%
430 to 440 1 0.0%
440 to 450 3 0.0%
450 to 460 4 0.0%
460 to 470 3 0.0%
470 to 480 1 0.0%
480 to 490 5 0.0%
490 to 500 0 0.0%
500 to 510 1 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 4,678 6.4%
10to 20 6,382 8.7%
20to 30 7,471 10.2%
30 to 40 7,954 10.9%
40 to 50 8,057 11.0%
50 to 60 8,127 11.1%
60 to 70 7,774 10.7%
70 to 80 6,692 9.2%
80 to 90 5,168 7.1%
90 to 100 3,565 4.9%
100 to 110 2,375 3.3%
110to 120 1,568 2.1%
120 to 130 951 1.3%
130 to 140 562 0.8%
140 to 150 415 0.6%
150 to 160 301 0.4%
160 to 170 198 0.3%
170 to 180 147 0.2%
180 to 190 84 0.1%
190 to 200 83 0.1%
200 to 210 63 0.1%
210to 220 60 0.1%
220 to 230 40 0.1%
230 to 240 30 0.0%
240 to 250 34 0.0%
250 to 260 19 0.0%
260 to 270 16 0.0%
270 to 280 20 0.0%
280 to 290 11 0.0%
290 to 300 5 0.0%
300 to 310 7 0.0%
310to 320 5 0.0%
320 to 330 6 0.0%
330 to 340 7 0.0%
340 to 350 6 0.0%
350 to 360 11 0.0%
360 to 370 7 0.0%
370 to 380 6 0.0%
380 to 390 3 0.0%
390 to 400 4 0.0%
400 to 410 4 0.0%
410 to 420 1 0.0%
420 to 430 3 0.0%
430 to 440 2 0.0%
440 to 450 2 0.0%
450 to 460 2 0.0%
460 to 470 5 0.0%
470 to 480 3 0.0%
480 to 490 0 0.0%
490 to 500 5 0.0%
500 to 510 0 0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

2005 Normalized
TGVI Residential

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 1 0.0%
520 to 530 1 0.0%
530 to 540 3 0.0%
540 to 550 0 0.0%
550 to 560 1 0.0%
560 to 570 0 0.0%
570 to 580 0 0.0%
580 to 590 2 0.0%
590 to 600 0 0.0%
600 to 610 0 0.0%
610 to 620 0 0.0%
620 to 630 0 0.0%
630 to 640 2 0.0%
640 to 650 1 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 0 0.0%
680 to 690 0 0.0%
690 to 700 0 0.0%
700to 710 0 0.0%
710to 720 1 0.0%
720 to 730 0 0.0%
730 to 740 0 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 0 0.0%
770 to 780 1 0.0%
780 to 790 0 0.0%
790 to 800 0 0.0%
800 to 810 0 0.0%
810 to 820 0 0.0%
820 to 830 2 0.0%
830 to 840 0 0.0%
840 to 850 0 0.0%
850 to 860 0 0.0%
860 to 870 1 0.0%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 0 0.0%
920 to 930 0 0.0%
930 to 940 0 0.0%
940 to 950 0 0.0%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 0 0.0%
980 to 990 0 0.0%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 1 0.0%
520 to 530 1 0.0%
530 to 540 1 0.0%
540 to 550 3 0.0%
550 to 560 0 0.0%
560 to 570 1 0.0%
570 to 580 0 0.0%
580 to 590 0 0.0%
590 to 600 1 0.0%
600 to 610 1 0.0%
610 to 620 0 0.0%
620 to 630 0 0.0%
630 to 640 0 0.0%
640 to 650 1 0.0%
650 to 660 2 0.0%
660 to 670 0 0.0%
670 to 680 0 0.0%
680 to 690 0 0.0%
690 to 700 0 0.0%
700to 710 0 0.0%
710to 720 0 0.0%
720 to 730 1 0.0%
730 to 740 0 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 0 0.0%
770 to 780 0 0.0%
780 to 790 1 0.0%
790 to 800 0 0.0%
800 to 810 0 0.0%
810 to 820 0 0.0%
820 to 830 0 0.0%
830 to 840 2 0.0%
840 to 850 0 0.0%
850 to 860 0 0.0%
860 to 870 0 0.0%
870 to 880 0 0.0%
880 to 890 1 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 0 0.0%
920 to 930 0 0.0%
930 to 940 0 0.0%
940 to 950 0 0.0%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 0 0.0%
980 to 990 0 0.0%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110to 4120 0 0.0%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 0 0.0%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 0 0.0%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 0 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2005 Normalized
TGVI Residential

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OO OO0 O0OO0O0O0OO0O0O0O0ODO0O0O0O0DO0O0O0DO0DO0ODO0OO0O0DO0DO0OO0O0DO0O0OO0OO0O0O0O00O00O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OO OO0 0000000000000 O0O0O0DO0DO0DO0O0O0DO0DO0OO0O0O0O0O0O0O0O0O00O0O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Normalized

TGVI Small Commercial

2005 Actuals
TGVI Small Commercial
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 628 7.6%
10to 20 425 5.1%
20 to 30 430 5.2%
30 to 40 340 4.1%
40 to 50 317 3.8%
50 to 60 277 3.3%
60to 70 229 2.8%
70 to 80 230 2.8%
80 to 90 209 2.5%
90 to 100 178 2.2%
100 to 110 159 1.9%
110to 120 151 1.8%
120 to 130 136 1.6%
130 to 140 115 1.4%
140 to 150 116 1.4%
150 to 160 92 1.1%
160to 170 100 1.2%
170 to 180 105 1.3%
180 to 190 86 1.0%
190 to 200 82 1.0%
200 to 210 70 0.8%
210 to 220 74 0.9%
220 to 230 72 0.9%
230 to 240 73 0.9%
240 to 250 87 1.1%
250 to 260 64 0.8%
260 to 270 60 0.7%
270 to 280 53 0.6%
280 to 290 64 0.8%
290 to 300 51 0.6%
300 to 310 60 0.7%
310 to 320 73 0.9%
320 to 330 55 0.7%
330 to 340 62 0.7%
340 to 350 57 0.7%
350 to 360 48 0.6%
360 to 370 47 0.6%
370 to 380 53 0.6%
380 to 390 50 0.6%
390 to 400 45 0.5%
400 to 410 49 0.6%
410 to 420 33 0.4%
420 to 430 41 0.5%
430 to 440 42 0.5%
440 to 450 35 0.4%
450 to 460 41 0.5%
460 to 470 32 0.4%
470 to 480 38 0.5%
480 to 490 34 0.4%
490 to 500 32 0.4%
500 to 510 38 0.5%

Number of
Number of | Customers as
Range (GJ) [ Customers| a % of Total
Less than 10 623 7.5%
10to 20 419 5.1%
20to 30 428 5.2%
30 to 40 341 4.1%
40 to 50 312 3.8%
50 to 60 268 3.2%
60 to 70 235 2.8%
70 to 80 228 2.8%
80 to 90 207 2.5%
90 to 100 181 2.2%
100 to 110 157 1.9%
110to 120 141 1.7%
120 to 130 150 1.8%
130 to 140 111 1.3%
140 to 150 124 1.5%
150 to 160 85 1.0%
160to 170 97 1.2%
170 to 180 102 1.2%
180 to 190 96 1.2%
190 to 200 79 1.0%
200 to 210 77 0.9%
210to 220 72 0.9%
220 to 230 75 0.9%
230 to 240 66 0.8%
240 to 250 82 1.0%
250 to 260 74 0.9%
260 to 270 58 0.7%
270 to 280 51 0.6%
280 to 290 63 0.8%
290 to 300 54 0.7%
300 to 310 59 0.7%
310to 320 59 0.7%
320 to 330 62 0.7%
330 to 340 67 0.8%
340 to 350 44 0.5%
350 to 360 60 0.7%
360 to 370 52 0.6%
370 to 380 39 0.5%
380 to 390 51 0.6%
390 to 400 47 0.6%
400 to 410 52 0.6%
410 to 420 38 0.5%
420 to 430 37 0.4%
430 to 440 42 0.5%
440 to 450 39 0.5%
450 to 460 35 0.4%
460 to 470 36 0.4%
470 to 480 34 0.4%
480 to 490 36 0.4%
490 to 500 30 0.4%
500 to 510 36 0.4%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Normalized

TGVI Small Commercial

2005 Actuals
TGVI Small Commercial
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 25 0.3%
520 to 530 31 0.4%
530 to 540 28 0.3%
540 to 550 38 0.5%
550 to 560 27 0.3%
560 to 570 24 0.3%
570 to 580 30 0.4%
580 to 590 16 0.2%
590 to 600 25 0.3%
600 to 610 25 0.3%
610 to 620 20 0.2%
620 to 630 26 0.3%
630 to 640 19 0.2%
640 to 650 27 0.3%
650 to 660 17 0.2%
660 to 670 30 0.4%
670 to 680 29 0.4%
680 to 690 22 0.3%
690 to 700 28 0.3%
700to 710 13 0.2%
710to 720 19 0.2%
720 to 730 20 0.2%
730 to 740 19 0.2%
740 to 750 18 0.2%
750 to 760 28 0.3%
760 to 770 23 0.3%
770 to 780 23 0.3%
780 to 790 10 0.1%
790 to 800 22 0.3%
800 to 810 18 0.2%
810 to 820 17 0.2%
820 to 830 12 0.1%
830 to 840 34 0.4%
840 to 850 24 0.3%
850 to 860 22 0.3%
860 to 870 20 0.2%
870 to 880 13 0.2%
880 to 890 16 0.2%
890 to 900 13 0.2%
900 to 910 20 0.2%
910 to 920 14 0.2%
920 to 930 20 0.2%
930 to 940 19 0.2%
940 to 950 8 0.1%
950 to 960 18 0.2%
960 to 970 13 0.2%
970 to 980 9 0.1%
980 to 990 7 0.1%
990 to 1000 13 0.2%
1000 to 1010 15 0.2%
1010 to 1020 9 0.1%

Number of
Number of | Customers as
Range (GJ) [ Customers| a % of Total
510 to 520 37 0.4%
520 to 530 23 0.3%
530 to 540 34 0.4%
540 to 550 26 0.3%
550 to 560 35 0.4%
560 to 570 26 0.3%
570 to 580 27 0.3%
580 to 590 24 0.3%
590 to 600 19 0.2%
600 to 610 23 0.3%
610 to 620 23 0.3%
620 to 630 24 0.3%
630 to 640 23 0.3%
640 to 650 19 0.2%
650 to 660 25 0.3%
660 to 670 20 0.2%
670 to 680 28 0.3%
680 to 690 29 0.4%
690 to 700 21 0.3%
700 to 710 27 0.3%
710to 720 13 0.2%
720 to 730 20 0.2%
730 to 740 18 0.2%
740 to 750 20 0.2%
750 to 760 18 0.2%
760 to 770 27 0.3%
770 to 780 21 0.3%
780 to 790 22 0.3%
790 to 800 15 0.2%
800 to 810 20 0.2%
810 to 820 17 0.2%
820 to 830 18 0.2%
830 to 840 14 0.2%
840 to 850 24 0.3%
850 to 860 26 0.3%
860 to 870 25 0.3%
870 to 880 18 0.2%
880 to 890 13 0.2%
890 to 900 14 0.2%
900 to 910 18 0.2%
910 to 920 17 0.2%
920 to 930 13 0.2%
930 to 940 23 0.3%
940 to 950 14 0.2%
950 to 960 16 0.2%
960 to 970 13 0.2%
970 to 980 15 0.2%
980 to 990 11 0.1%
990 to 1000 6 0.1%
1000 to 1010 12 0.1%
1010 to 1020 11 0.1%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Normalized

TGVI Small Commercial

2005 Actuals
TGVI Small Commercial
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1020 to 1030 7 0.1%
1030 to 1040 16 0.2%
1040 to 1050 15 0.2%
1050 to 1060 12 0.1%
1060 to 1070 9 0.1%
1070 to 1080 8 0.1%
1080 to 1090 13 0.2%
1090 to 1100 14 0.2%
1100 to 1110 13 0.2%
1110 to 1120 10 0.1%
1120 to 1130 10 0.1%
1130to 1140 10 0.1%
1140 to 1150 15 0.2%
1150 to 1160 13 0.2%
1160 to 1170 9 0.1%
1170 to 1180 10 0.1%
1180 to 1190 11 0.1%
1190 to 1200 16 0.2%
1200 to 1210 15 0.2%
1210 to 1220 8 0.1%
1220 to 1230 10 0.1%
1230 to 1240 11 0.1%
1240 to 1250 12 0.1%
1250 to 1260 12 0.1%
1260 to 1270 13 0.2%
1270 to 1280 8 0.1%
1280 to 1290 8 0.1%
1290 to 1300 5 0.1%
1300 to 1310 9 0.1%
1310 to 1320 11 0.1%
1320 to 1330 10 0.1%
1330 to 1340 6 0.1%
1340 to 1350 4 0.0%
1350 to 1360 10 0.1%
1360 to 1370 13 0.2%
1370 to 1380 8 0.1%
1380 to 1390 6 0.1%
1390 to 1400 4 0.0%
1400 to 1410 3 0.0%
1410 to 1420 9 0.1%
1420 to 1430 8 0.1%
1430 to 1440 8 0.1%
1440 to 1450 7 0.1%
1450 to 1460 4 0.0%
1460 to 1470 5 0.1%
1470 to 1480 4 0.0%
1480 to 1490 4 0.0%
1490 to 1500 7 0.1%
1500 to 1510 9 0.1%
1510 to 1520 8 0.1%
1520 to 1530 2 0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

15
7
8

15

16

11
7

11

16

13

10

11

10

10

12

16
8

11
8

18

12

o
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0.2%
0.1%
0.1%
0.2%
0.2%
0.1%
0.1%
0.1%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

WO NWDAOOWOWAOUWSND,OOUONOWONOODUOUOUNODMIODANREPNUUOODODONOODOOWNOUOONWOUON O N

0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

WO W~NWDANOWNWOAUIDORFRPROODWOORARWORANNWRFROOFR, ONO OO UINNOOOIN00NNDSON WO

0.1%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

P OWRNUOUOORDMOWWNOIUOORNDIAEWRARWNOBEANNBEBNWNNOORODMNDEWOWOAOUOO WNSDSDSREOJO W-N

0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

NOFRPNFEPRFRPWWONDAMRPRPRPNODMWDRPPWWRWWERDMDMONDODWODAWONOOWUAORENONEOON-SNIERE-NO®

0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

P WOIWOONRFRFRERPWOORENNOWNNREPRENONNENENEPEERPBRANWNONOONOOWWNENOEREL, WEO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

OFRP NP WOORFRPROWRRERPEFRPWWERPRENNUONRPEPEPEPENNNNWONNEPRPWORMRPRPONONREFONNRERPRERORNLE

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

NOUDTOOOFRNRFPFRPPOOOONPRFPOWONREFRONNRERPRERPREPEPEPNREPONENNOONEPEPRERPNOONWEDMNMNOW

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

P NPRPPRPPOOOOOWORNNORPRNREFPRERPNONOWRORPRRPEPNMNNRFRPORPEPNMNNOORPRNWORMOWOOU DMWO

0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

NFPFRPOFRPNRFRPRPRWORRPRERPPFPOONONORPRRPRFRPORPRRPRPEPNOOWOOUNREFRWNRPEPOOOORPRORPLROOWLER

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

P OWFROFRPPFRPRONORPRRPFRPPOFRPRORPRPNONONPEFONWMNEMAMONOOOOREFPOOONINDNODMNERELOO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590

OO OFRPOFRPOONRFPFOWOWOROOOOFRPRNOPFRPOOOONNMOORFRPROORFPORPRFRPFPOOOORRPFRPORLEN

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers| a % of Total
4080 to 4090 1 0.0%
4090 to 4100 2 0.0%
4100 to 4110 1 0.0%
4110to 4120 1 0.0%
4120 to 4130 0 0.0%
4130 to 4140 4 0.0%
4140 to 4150 1 0.0%
4150 to 4160 1 0.0%
4160 to 4170 0 0.0%
4170 to 4180 1 0.0%
4180 to 4190 0 0.0%
4190 to 4200 2 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 1 0.0%
4260 to 4270 1 0.0%
4270 to 4280 1 0.0%
4280 to 4290 0 0.0%
4290 to 4300 1 0.0%
4300 to 4310 1 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 1 0.0%
4350 to 4360 0 0.0%
4360 to 4370 1 0.0%
4370 to 4380 2 0.0%
4380 to 4390 1 0.0%
4390 to 4400 0 0.0%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 1 0.0%
4430 to 4440 0 0.0%
4440 to 4450 2 0.0%
4450 to 4460 0 0.0%
4460 to 4470 1 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 1 0.0%
4510 to 4520 0 0.0%
4520 to 4530 2 0.0%
4530 to 4540 1 0.0%
4540 to 4550 2 0.0%
4550 to 4560 1 0.0%
4560 to 4570 0 0.0%
4570 to 4580 1 0.0%
4580 to 4590 2 0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100

OO0OPFRPOO0OOFRPFPOOPFRPOFRPRORPRRFRPFRPOOFRPOFRPRORPPFPOOORPRFPONOFRPORFRPRORFRPORPRPFPOOOORRPREREREO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers| a % of Total
4590 to 4600 1 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 1 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 1 0.0%
4690 to 4700 1 0.0%
4700 to 4710 1 0.0%
4710 to 4720 1 0.0%
4720 to 4730 1 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 1 0.0%
4780 to 4790 1 0.0%
4790 to 4800 0 0.0%
4800 to 4810 1 0.0%
4810 to 4820 0 0.0%
4820 to 4830 1 0.0%
4830 to 4840 0 0.0%
4840 to 4850 1 0.0%
4850 to 4860 1 0.0%
4860 to 4870 1 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 1 0.0%
4900 to 4910 1 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 2 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 1 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 1 0.0%
5000 to 5010 0 0.0%
5010 to 5020 2 0.0%
5020 to 5030 0 0.0%
5030 to 5040 1 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 1 0.0%
5070 to 5080 1 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

ONOFRPOOO0OO0OO0OO0OO0ORFRPROORFRPROO0OO0OO0ORFRPOFRPOOFRPROOOOFRPROO0OO0OO0O0O0O0ORFRPO0OO0OO0OO0O0O0OO0OO0ORFROFRFOLPR

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

OOPFRPOO0OO0ORFRPOOO0OORFRPRFRPOORFRPROOOOFRPROOO0OO0OO0OO0OO0O0OFRPROO0OO0O0O00O0ORFRPOFRPRORFRPOOOFRPROOOON

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Small Commercial

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

P OOOFRPROO0OO0OO0OFRPROO0OO0OFRPROO0OO00O0O000000ORFRPO0OO0OO0O0OFPOO0OO0O0O0O0O0O0O0O

N

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OO P OO0 00O00O000O0OFRPOO0OO0OO0OPFRPOO0OO0OO0O0O0O0O0O0OO0OFR,RFRPPFPLPOOOOOO

N
w

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Number of

2005 Normalized

TGVI Large Commercial

Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 14 3.4%
10to 20 6 1.4%
20to 30 3 0.7%
30 to 40 6 1.4%
40 to 50 10 2.4%
50 to 60 4 1.0%
60 to 70 4 1.0%
70 to 80 6 1.4%
80 to 90 3 0.7%
90 to 100 7 1.7%
100 to 110 4 1.0%
110to 120 9 2.2%
120 to 130 4 1.0%
130 to 140 7 1.7%
140 to 150 1 0.2%
150 to 160 4 1.0%
160to 170 7 1.7%
170 to 180 4 1.0%
180 to 190 2 0.5%
190 to 200 2 0.5%
200 to 210 4 1.0%
210to 220 3 0.7%
220 to 230 4 1.0%
230 to 240 2 0.5%
240 to 250 5 1.2%
250 to 260 4 1.0%
260 to 270 1 0.2%
270 to 280 1 0.2%
280 to 290 3 0.7%
290 to 300 3 0.7%
300 to 310 2 0.5%
310to 320 2 0.5%
320 to 330 0 0.0%
330 to 340 1 0.2%
340 to 350 0 0.0%
350 to 360 5 1.2%
360 to 370 1 0.2%
370 to 380 1 0.2%
380 to 390 0 0.0%
390 to 400 2 0.5%
400 to 410 3 0.7%
410 to 420 2 0.5%
420 to 430 0 0.0%
430 to 440 3 0.7%
440 to 450 1 0.2%
450 to 460 0 0.0%
460 to 470 0 0.0%
470 to 480 0 0.0%
480 to 490 1 0.2%
490 to 500 0 0.0%
500 to 510 2 0.5%

Number of
Number of | Customers as
Range (GJ) [ Customers| a % of Total
Less than 10 14 3.4%
10to 20 6 1.4%
20to 30 3 0.7%
30 to 40 6 1.4%
40 to 50 9 2.2%
50 to 60 4 1.0%
60 to 70 4 1.0%
70 to 80 7 1.7%
80 to 90 1 0.2%
90 to 100 7 1.7%
100 to 110 5 1.2%
110to 120 7 1.7%
120 to 130 4 1.0%
130 to 140 8 1.9%
140 to 150 3 0.7%
150 to 160 2 0.5%
160 to 170 8 1.9%
170 to 180 3 0.7%
180 to 190 3 0.7%
190 to 200 2 0.5%
200 to 210 4 1.0%
210to 220 2 0.5%
220 to 230 4 1.0%
230 to 240 3 0.7%
240 to 250 4 1.0%
250 to 260 4 1.0%
260 to 270 2 0.5%
270 to 280 2 0.5%
280 to 290 2 0.5%
290 to 300 2 0.5%
300 to 310 3 0.7%
310to 320 1 0.2%
320 to 330 2 0.5%
330 to 340 1 0.2%
340 to 350 0 0.0%
350 to 360 1 0.2%
360 to 370 4 1.0%
370 to 380 1 0.2%
380 to 390 1 0.2%
390 to 400 1 0.2%
400 to 410 2 0.5%
410 to 420 3 0.7%
420 to 430 1 0.2%
430 to 440 1 0.2%
440 to 450 2 0.5%
450 to 460 1 0.2%
460 to 470 0 0.0%
470 to 480 0 0.0%
480 to 490 0 0.0%
490 to 500 1 0.2%
500 to 510 0 0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

2005 Normalized

TGVI Large Commercial

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 0 0.0%
520 to 530 2 0.5%
530 to 540 2 0.5%
540 to 550 2 0.5%
550 to 560 0 0.0%
560 to 570 2 0.5%
570 to 580 0 0.0%
580 to 590 1 0.2%
590 to 600 1 0.2%
600 to 610 3 0.7%
610 to 620 1 0.2%
620 to 630 0 0.0%
630 to 640 0 0.0%
640 to 650 1 0.2%
650 to 660 1 0.2%
660 to 670 1 0.2%
670 to 680 1 0.2%
680 to 690 1 0.2%
690 to 700 2 0.5%
700to 710 3 0.7%
710to 720 1 0.2%
720 to 730 0 0.0%
730 to 740 0 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 0 0.0%
770 to 780 1 0.2%
780 to 790 0 0.0%
790 to 800 0 0.0%
800 to 810 0 0.0%
810 to 820 1 0.2%
820 to 830 0 0.0%
830 to 840 1 0.2%
840 to 850 1 0.2%
850 to 860 0 0.0%
860 to 870 0 0.0%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 1 0.2%
910 to 920 1 0.2%
920 to 930 1 0.2%
930 to 940 0 0.0%
940 to 950 0 0.0%
950 to 960 1 0.2%
960 to 970 1 0.2%
970 to 980 0 0.0%
980 to 990 0 0.0%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers| a % of Total
510 to 520 2 0.5%
520 to 530 0 0.0%
530 to 540 2 0.5%
540 to 550 2 0.5%
550 to 560 2 0.5%
560 to 570 0 0.0%
570 to 580 2 0.5%
580 to 590 0 0.0%
590 to 600 1 0.2%
600 to 610 1 0.2%
610 to 620 3 0.7%
620 to 630 1 0.2%
630 to 640 0 0.0%
640 to 650 0 0.0%
650 to 660 1 0.2%
660 to 670 0 0.0%
670 to 680 1 0.2%
680 to 690 2 0.5%
690 to 700 1 0.2%
700to 710 0 0.0%
710to 720 3 0.7%
720to 730 3 0.7%
730 to 740 0 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 0 0.0%
770 to 780 0 0.0%
780 to 790 1 0.2%
790 to 800 0 0.0%
800 to 810 0 0.0%
810 to 820 0 0.0%
820 to 830 0 0.0%
830 to 840 1 0.2%
840 to 850 0 0.0%
850 to 860 1 0.2%
860 to 870 1 0.2%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 1 0.2%
920 to 930 1 0.2%
930 to 940 0 0.0%
940 to 950 1 0.2%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 1 0.2%
980 to 990 1 0.2%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

P ONOWOOORFRPROOONRFRPPOOONOOOOOORPROOOORFRPROOOORFRPROPFRPOOOOOOORFRPRORFR,EN

0.5%
0.2%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.5%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.7%
0.0%
0.5%
0.0%
0.2%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

NNPFPOORFRPROOOOWORPFPOONOOOOOOORFRPROOOOFRPROOOOFRPRORFRPOOOOOOOFR,RORFR,EFENOO

0.0%
0.0%
0.5%
0.2%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.0%
0.2%
0.2%
0.0%
0.7%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.5%
0.5%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

OOPFPOO0OO0OO0O0OO0OFRPRORFRPRRPFRPPOOOOOOOOORFRPROOOO0OO0OO0OO0ORFRPROO0OO0OO0ORFRPOO0OO0OO0OOFR,ROORFR,EFOOO

0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

OO0 O0OO0OO0ORFRPFPORFRPRPPOOOOOOOOOFRPROOO0OO0OO0OO0OO0OFRPROO0OO0OO0OFRPROO0OO0OO0OO0OO0OFRPOFR,RFLPLOOORFr OO

0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

P OPFRPOO0OO000000ORFRPRORFRPROOWOOOOOOOOONPFPOOOOOFRPROOOOORRFRPPFPOOOORRFORLPR

0.2%
0.2%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.7%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

OO0 000 O0OFRPOFRPROOWOOOOOOOOONPFPFOOOOOFrRPROOOOORFRPPFPOOOORFRPORRPELOORO

0.0%
0.2%
0.0%
0.0%
0.2%
0.2%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.7%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

P OOFRPOO0OO000OFRPROO0O0O0O0000O0ORFRPPFPFPOOOOOO0OO0OO0OFRPROO0OO0OO0O0O0ORFRPOOFRPROO0OO0OO0OO0O0O0O0OO0OOo

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

O OO O0OFRPOO0OO0OO0O0O0O0O0OO0OFRPRPFPFRPOOOOOOO0OO0OO0OFRPROO0OO0OO0OO0OO0ORFRPOO0ORFRPOO0OO0OO0OO0O0OO0O0OO0OFR, OORO

0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

O OO0 000000000 FRPROO0O0DO0O0OWOOOOOODO0OOOO0OO0OO0OO0OFRPROO0OO0OO0O0O0O0O0O0O0O0OF, OO0O00O0O0OOo

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.7%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

O OO O0OO0OO0ORFRPOOOOONPFPFOOOOOO0OO0OO0OO0O0OO0OO0OFRPROO0O00O00O00000O0OFRPRO0OO0O0O0O0O0OO0OFR,OFr OO

0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

P OPFRPOO0OO0OO000OFRPROO00O0O000000000000FRPRO0OO000000000O000FR,LROO0OF,FOO0O00O0O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

OO P OO0OO0O00O0O0O000O00O0O0O00O0O0OFRPRO0OO0000O000O000O0O0O0OFRPROO0ORFRPOO0OO0OO0O0O0O0O000O0O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590

OO0 O0OO0OO0OO0O0OO0OO0OO0ORFRPOO0OO0O0OO0OFRPROO0O0O0O0O000O0OFRPOO0O0O0O0O000O0O0O0O0OFR,LROO0O0O0O000O0O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers| a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110to 4120 0 0.0%
4120 to 4130 1 0.2%
4130 to 4140 0 0.0%
4140 to 4150 0 0.0%
4150 to 4160 1 0.2%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 1 0.2%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 1 0.2%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 1 0.2%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 2 0.5%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100

P OO O0OO0OFRPROO0OO0OO0OO0OFRPRONOOFRPROOOO0OO0OO0OO0OO0OFRPROO0OO000000000000O0OFRPOFP,LROOFR,OOOO

0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.5%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%

Number of

Number of | Customers as
Range (GJ) [ Customers| a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 1 0.2%
4730 to 4740 0 0.0%
4740 to 4750 1 0.2%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 1 0.2%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 1 0.2%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 1 0.2%
5050 to 5060 1 0.2%
5060 to 5070 0 0.0%
5070 to 5080 1 0.2%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

OO O O0OO0OO0OPFRPOO0OO0OO0OO0OFRPROO0OO0ODO0OO0ONOOOOFRPROOOO0OO0OO0OO0OFRPROO0OO0O0O0O0OO0OFR,LROO0OO0O0OO0OF, OO0O0OO0OOo

0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

OO P OO0OO0OO0O0OO0OFRPRPFPOOORFRPROOOOOOFRPROOO0OO0OO0OO0O0OO0OFRPROO0OO0OO0OO0OFRPOO0OO0OO0OO0ORFRPOOOOKFR OOO

0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

All Customers included in this analysis (even if less than 12 months consumption)

2005 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2005 Normalized

TGVI Large Commercial

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

AOORFRPOFRPOOOOO0OO0OO0OO0O0O000O0O0ORFRPRPFPOOOOO0OO0OO0O0O0O0O0O0O0OF, OOREF

[Eny
[N

0.2%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
27.5%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OO OO 00000 O0OFRPRPFPOOOODO0OO0OO0OO0OO0OO0OFRPROOFRPOORFRPRPFPOOOOOOORFr OO

[Eny
[N

0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
27.8%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Normalized
TGVI Residential

2006 Actuals
TGVI Residential
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 3,254 4.9%
10to 20 5,305 8.0%
20to 30 6,597 9.9%
30 to 40 7,189 10.8%
40 to 50 7,283 11.0%
50 to 60 7,096 10.7%
60 to 70 7,189 10.8%
70 to 80 6,378 9.6%
80 to 90 5,090 7.7%
90 to 100 3,566 5.4%
100 to 110 2,418 3.6%
110to 120 1,640 2.5%
120 to 130 999 1.5%
130 to 140 673 1.0%
140 to 150 440 0.7%
150 to 160 283 0.4%
160to 170 206 0.3%
170 to 180 169 0.3%
180 to 190 115 0.2%
190 to 200 89 0.1%
200 to 210 52 0.1%
210to 220 56 0.1%
220 to 230 41 0.1%
230 to 240 45 0.1%
240 to 250 34 0.1%
250 to 260 28 0.0%
260 to 270 19 0.0%
270 to 280 10 0.0%
280 to 290 6 0.0%
290 to 300 18 0.0%
300 to 310 13 0.0%
310to 320 8 0.0%
320 to 330 5 0.0%
330 to 340 6 0.0%
340 to 350 9 0.0%
350 to 360 8 0.0%
360 to 370 8 0.0%
370 to 380 4 0.0%
380 to 390 4 0.0%
390 to 400 2 0.0%
400 to 410 5 0.0%
410 to 420 5 0.0%
420 to 430 5 0.0%
430 to 440 1 0.0%
440 to 450 2 0.0%
450 to 460 1 0.0%
460 to 470 1 0.0%
470 to 480 4 0.0%
480 to 490 3 0.0%
490 to 500 8 0.0%
500 to 510 4 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 3,188 4.8%
10to 20 5,247 7.9%
20to 30 6,458 9.7%
30 to 40 7,100 10.7%
40 to 50 7,162 10.8%
50 to 60 7,032 10.6%
60 to 70 7,097 10.7%
70 to 80 6,401 9.6%
80 to 90 5,172 7.8%
90 to 100 3,678 5.5%
100 to 110 2,557 3.9%
110to 120 1,711 2.6%
120 to 130 1,059 1.6%
130 to 140 724 1.1%
140 to 150 468 0.7%
150 to 160 285 0.4%
160 to 170 222 0.3%
170 to 180 183 0.3%
180 to 190 127 0.2%
190 to 200 85 0.1%
200 to 210 64 0.1%
210to 220 51 0.1%
220 to 230 42 0.1%
230 to 240 51 0.1%
240 to 250 36 0.1%
250 to 260 28 0.0%
260 to 270 16 0.0%
270 to 280 15 0.0%
280 to 290 9 0.0%
290 to 300 12 0.0%
300 to 310 15 0.0%
310to 320 11 0.0%
320 to 330 5 0.0%
330 to 340 6 0.0%
340 to 350 8 0.0%
350 to 360 9 0.0%
360 to 370 5 0.0%
370 to 380 8 0.0%
380 to 390 4 0.0%
390 to 400 3 0.0%
400 to 410 5 0.0%
410 to 420 4 0.0%
420 to 430 5 0.0%
430 to 440 3 0.0%
440 to 450 1 0.0%
450 to 460 2 0.0%
460 to 470 0 0.0%
470 to 480 1 0.0%
480 to 490 7 0.0%
490 to 500 1 0.0%
500 to 510 9 0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

2006 Normalized
TGVI Residential

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 3 0.0%
520 to 530 2 0.0%
530 to 540 0 0.0%
540 to 550 0 0.0%
550 to 560 1 0.0%
560 to 570 0 0.0%
570 to 580 1 0.0%
580 to 590 0 0.0%
590 to 600 0 0.0%
600 to 610 1 0.0%
610 to 620 1 0.0%
620 to 630 1 0.0%
630 to 640 0 0.0%
640 to 650 0 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 1 0.0%
680 to 690 0 0.0%
690 to 700 0 0.0%
700 to 710 1 0.0%
710to 720 2 0.0%
720 to 730 1 0.0%
730 to 740 0 0.0%
740 to 750 0 0.0%
750 to 760 1 0.0%
760 to 770 0 0.0%
770 to 780 0 0.0%
780 to 790 0 0.0%
790 to 800 0 0.0%
800 to 810 0 0.0%
810 to 820 1 0.0%
820 to 830 0 0.0%
830 to 840 0 0.0%
840 to 850 0 0.0%
850 to 860 0 0.0%
860 to 870 1 0.0%
870 to 880 0 0.0%
880 to 890 1 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 0 0.0%
920 to 930 0 0.0%
930 to 940 0 0.0%
940 to 950 0 0.0%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 0 0.0%
980 to 990 0 0.0%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 5 0.0%
520 to 530 0 0.0%
530 to 540 2 0.0%
540 to 550 0 0.0%
550 to 560 1 0.0%
560 to 570 0 0.0%
570 to 580 0 0.0%
580 to 590 1 0.0%
590 to 600 0 0.0%
600 to 610 1 0.0%
610 to 620 0 0.0%
620 to 630 1 0.0%
630 to 640 1 0.0%
640 to 650 0 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 1 0.0%
680 to 690 0 0.0%
690 to 700 0 0.0%
700to 710 0 0.0%
710to 720 1 0.0%
720 to 730 2 0.0%
730 to 740 1 0.0%
740 to 750 0 0.0%
750 to 760 0 0.0%
760 to 770 1 0.0%
770 to 780 0 0.0%
780 to 790 0 0.0%
790 to 800 0 0.0%
800 to 810 0 0.0%
810 to 820 0 0.0%
820 to 830 1 0.0%
830 to 840 0 0.0%
840 to 850 0 0.0%
850 to 860 0 0.0%
860 to 870 0 0.0%
870 to 880 1 0.0%
880 to 890 0 0.0%
890 to 900 1 0.0%
900 to 910 0 0.0%
910 to 920 0 0.0%
920 to 930 0 0.0%
930 to 940 0 0.0%
940 to 950 0 0.0%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 0 0.0%
980 to 990 0 0.0%
990 to 1000 0 0.0%
1000 to 1010 0 0.0%
1010 to 1020 0 0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

O OO0 0000000000000 O0ODO0O0O0DO0DO0O0O0DO0DO0O00O0DO0OO0DO0O0O0O0DO0O0O0O0O0O0O0O0O00O0O00O000O0O0O0

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

O OO0 0000000000000 O0ODO0O0O0DO0DO0O0O0DO0DO0O00O0DO0OO0DO0O0O0O0DO0O0O0O0O0O0O0O0O00O0O00O000O0O0O0

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers | a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110to 4120 0 0.0%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 0 0.0%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 0 0.0%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 0 0.0%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 0 0.0%
4440 to 4450 0 0.0%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 0 0.0%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
4590 to 4600 0 0.0%
4600 to 4610 0 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 0 0.0%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 0 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 0 0.0%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Residential = RGS Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals
TGVI Residential

Range (GJ)

Number of
Customers

Number of

Customers as

a % of Total

2006 Normalized
TGVI Residential

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OO OO0 O0OO0O0O0OO0O0O0O0ODO0O0O0O0DO0O0O0DO0DO0ODO0OO0O0DO0DO0OO0O0DO0O0OO0OO0O0O0O00O00O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Normalized

TGVI Small Commercial

2006 Actuals
TGVI Small Commercial
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 441 5.8%
10to 20 355 4.7%
20 to 30 307 4.1%
30 to 40 290 3.8%
40 to 50 278 3.7%
50 to 60 207 2.7%
60to 70 210 2.8%
70 to 80 231 3.1%
80 to 90 204 2.7%
90 to 100 168 2.2%
100 to 110 139 1.8%
110to 120 141 1.9%
120 to 130 119 1.6%
130 to 140 113 1.5%
140 to 150 104 1.4%
150 to 160 100 1.3%
160to 170 110 1.5%
170 to 180 94 1.2%
180 to 190 87 1.2%
190 to 200 94 1.2%
200 to 210 65 0.9%
210 to 220 67 0.9%
220 to 230 69 0.9%
230 to 240 66 0.9%
240 to 250 70 0.9%
250 to 260 70 0.9%
260 to 270 77 1.0%
270 to 280 61 0.8%
280 to 290 57 0.8%
290 to 300 49 0.6%
300 to 310 50 0.7%
310 to 320 57 0.8%
320 to 330 66 0.9%
330 to 340 63 0.8%
340 to 350 45 0.6%
350 to 360 49 0.6%
360 to 370 45 0.6%
370 to 380 40 0.5%
380 to 390 54 0.7%
390 to 400 55 0.7%
400 to 410 33 0.4%
410 to 420 34 0.4%
420 to 430 40 0.5%
430 to 440 46 0.6%
440 to 450 27 0.4%
450 to 460 23 0.3%
460 to 470 43 0.6%
470 to 480 42 0.6%
480 to 490 27 0.4%
490 to 500 27 0.4%
500 to 510 22 0.3%

Number of
Number of | Customers as
Range (GJ) [ Customers| a % of Total
Less than 10 436 5.8%
10to 20 351 4.6%
20to 30 304 4.0%
30 to 40 283 3.7%
40 to 50 283 3.7%
50 to 60 205 2.7%
60 to 70 191 2.5%
70 to 80 243 3.2%
80 to 90 205 2.7%
90 to 100 163 2.2%
100 to 110 143 1.9%
110to 120 151 2.0%
120 to 130 108 1.4%
130 to 140 110 1.5%
140 to 150 111 1.5%
150 to 160 100 1.3%
160to 170 114 1.5%
170 to 180 95 1.3%
180 to 190 79 1.0%
190 to 200 89 1.2%
200 to 210 78 1.0%
210to 220 71 0.9%
220 to 230 62 0.8%
230 to 240 57 0.8%
240 to 250 79 1.0%
250 to 260 70 0.9%
260 to 270 73 1.0%
270 to 280 74 1.0%
280 to 290 52 0.7%
290 to 300 49 0.6%
300 to 310 51 0.7%
310to 320 58 0.8%
320 to 330 60 0.8%
330 to 340 66 0.9%
340 to 350 44 0.6%
350 to 360 45 0.6%
360 to 370 51 0.7%
370 to 380 32 0.4%
380 to 390 57 0.8%
390 to 400 50 0.7%
400 to 410 40 0.5%
410 to 420 43 0.6%
420 to 430 27 0.4%
430 to 440 43 0.6%
440 to 450 40 0.5%
450 to 460 21 0.3%
460 to 470 40 0.5%
470 to 480 38 0.5%
480 to 490 33 0.4%
490 to 500 26 0.3%
500 to 510 26 0.3%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Normalized

TGVI Small Commercial

2006 Actuals
TGVI Small Commercial
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 29 0.4%
520 to 530 28 0.4%
530 to 540 27 0.4%
540 to 550 27 0.4%
550 to 560 41 0.5%
560 to 570 24 0.3%
570 to 580 29 0.4%
580 to 590 22 0.3%
590 to 600 33 0.4%
600 to 610 22 0.3%
610 to 620 23 0.3%
620 to 630 21 0.3%
630 to 640 20 0.3%
640 to 650 25 0.3%
650 to 660 19 0.3%
660 to 670 18 0.2%
670 to 680 24 0.3%
680 to 690 18 0.2%
690 to 700 22 0.3%
700 to 710 24 0.3%
710to 720 28 0.4%
720 to 730 23 0.3%
730 to 740 15 0.2%
740 to 750 15 0.2%
750 to 760 25 0.3%
760 to 770 20 0.3%
770 to 780 18 0.2%
780 to 790 11 0.1%
790 to 800 12 0.2%
800 to 810 17 0.2%
810 to 820 17 0.2%
820 to 830 17 0.2%
830 to 840 20 0.3%
840 to 850 17 0.2%
850 to 860 16 0.2%
860 to 870 11 0.1%
870 to 880 15 0.2%
880 to 890 18 0.2%
890 to 900 23 0.3%
900 to 910 14 0.2%
910 to 920 15 0.2%
920 to 930 19 0.3%
930 to 940 20 0.3%
940 to 950 15 0.2%
950 to 960 11 0.1%
960 to 970 20 0.3%
970 to 980 12 0.2%
980 to 990 17 0.2%
990 to 1000 15 0.2%
1000 to 1010 17 0.2%
1010 to 1020 13 0.2%

Number of
Number of | Customers as
Range (GJ) [ Customers| a % of Total
510 to 520 28 0.4%
520 to 530 26 0.3%
530 to 540 25 0.3%
540 to 550 32 0.4%
550 to 560 35 0.5%
560 to 570 29 0.4%
570 to 580 25 0.3%
580 to 590 23 0.3%
590 to 600 32 0.4%
600 to 610 22 0.3%
610 to 620 27 0.4%
620 to 630 21 0.3%
630 to 640 20 0.3%
640 to 650 18 0.2%
650 to 660 24 0.3%
660 to 670 18 0.2%
670 to 680 20 0.3%
680 to 690 24 0.3%
690 to 700 19 0.3%
700to 710 25 0.3%
710to 720 20 0.3%
720 to 730 24 0.3%
730 to 740 24 0.3%
740 to 750 17 0.2%
750 to 760 20 0.3%
760 to 770 21 0.3%
770 to 780 18 0.2%
780 to 790 13 0.2%
790 to 800 16 0.2%
800 to 810 12 0.2%
810 to 820 16 0.2%
820 to 830 18 0.2%
830 to 840 17 0.2%
840 to 850 16 0.2%
850 to 860 17 0.2%
860 to 870 16 0.2%
870 to 880 14 0.2%
880 to 890 14 0.2%
890 to 900 18 0.2%
900 to 910 22 0.3%
910 to 920 11 0.1%
920 to 930 17 0.2%
930 to 940 20 0.3%
940 to 950 21 0.3%
950 to 960 13 0.2%
960 to 970 12 0.2%
970 to 980 17 0.2%
980 to 990 15 0.2%
990 to 1000 14 0.2%
1000 to 1010 17 0.2%
1010 to 1020 17 0.2%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Normalized

TGVI Small Commercial

2006 Actuals
TGVI Small Commercial
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1020 to 1030 12 0.2%
1030 to 1040 14 0.2%
1040 to 1050 17 0.2%
1050 to 1060 10 0.1%
1060 to 1070 8 0.1%
1070 to 1080 10 0.1%
1080 to 1090 6 0.1%
1090 to 1100 15 0.2%
1100 to 1110 9 0.1%
1110 to 1120 11 0.1%
1120 to 1130 8 0.1%
1130to 1140 14 0.2%
1140 to 1150 12 0.2%
1150 to 1160 9 0.1%
1160 to 1170 5 0.1%
1170 to 1180 12 0.2%
1180 to 1190 17 0.2%
1190 to 1200 4 0.1%
1200 to 1210 7 0.1%
1210 to 1220 9 0.1%
1220 to 1230 14 0.2%
1230 to 1240 10 0.1%
1240 to 1250 12 0.2%
1250 to 1260 15 0.2%
1260 to 1270 4 0.1%
1270 to 1280 8 0.1%
1280 to 1290 7 0.1%
1290 to 1300 17 0.2%
1300 to 1310 6 0.1%
1310 to 1320 5 0.1%
1320 to 1330 6 0.1%
1330 to 1340 12 0.2%
1340 to 1350 8 0.1%
1350 to 1360 13 0.2%
1360 to 1370 12 0.2%
1370 to 1380 12 0.2%
1380 to 1390 11 0.1%
1390 to 1400 4 0.1%
1400 to 1410 7 0.1%
1410 to 1420 11 0.1%
1420 to 1430 6 0.1%
1430 to 1440 10 0.1%
1440 to 1450 5 0.1%
1450 to 1460 4 0.1%
1460 to 1470 3 0.0%
1470 to 1480 8 0.1%
1480 to 1490 3 0.0%
1490 to 1500 2 0.0%
1500 to 1510 7 0.1%
1510 to 1520 4 0.1%
1520 to 1530 5 0.1%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

14
10
13
17
11
7
10
8
14
9
11
7
14
10
9
9
9
15
7
5
10
12
12
10
16
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0.2%
0.1%
0.2%
0.2%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.2%
0.1%
0.2%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.2%
0.1%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.1%
0.1%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Normalized

TGVI Small Commercial

2006 Actuals
TGVI Small Commercial
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
1530 to 1540 2 0.0%
1540 to 1550 3 0.0%
1550 to 1560 11 0.1%
1560 to 1570 8 0.1%
1570 to 1580 4 0.1%
1580 to 1590 10 0.1%
1590 to 1600 6 0.1%
1600 to 1610 10 0.1%
1610 to 1620 8 0.1%
1620 to 1630 4 0.1%
1630 to 1640 5 0.1%
1640 to 1650 4 0.1%
1650 to 1660 5 0.1%
1660 to 1670 3 0.0%
1670 to 1680 5 0.1%
1680 to 1690 3 0.0%
1690 to 1700 5 0.1%
1700 to 1710 5 0.1%
1710to 1720 3 0.0%
1720 to 1730 6 0.1%
1730 to 1740 4 0.1%
1740 to 1750 7 0.1%
1750 to 1760 4 0.1%
1760 to 1770 5 0.1%
1770 to 1780 5 0.1%
1780 to 1790 7 0.1%
1790 to 1800 5 0.1%
1800 to 1810 3 0.0%
1810 to 1820 5 0.1%
1820 to 1830 8 0.1%
1830 to 1840 4 0.1%
1840 to 1850 5 0.1%
1850 to 1860 7 0.1%
1860 to 1870 7 0.1%
1870 to 1880 6 0.1%
1880 to 1890 6 0.1%
1890 to 1900 4 0.1%
1900 to 1910 13 0.2%
1910 to 1920 3 0.0%
1920 to 1930 6 0.1%
1930 to 1940 9 0.1%
1940 to 1950 5 0.1%
1950 to 1960 5 0.1%
1960 to 1970 4 0.1%
1970 to 1980 6 0.1%
1980 to 1990 4 0.1%
1990 to 2000 4 0.1%
2000 to 2010 3 0.0%
2010 to 2020 3 0.0%
2020 to 2030 5 0.1%
2030 to 2040 5 0.1%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

=

=
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0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Small Commercial

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

P NFPNEFEPWONWOWOAOORDMWRWNWOWNWOONENNWOIOWONOONNOR WARWOIONWOONNWESOI WN W

0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.1%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550
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0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Small Commercial

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

ANDPDPOORPRFRPWWOPANRFRPRORPREPNRPEPNRPORPRRPREPPORPRNPARPROWNENOWONWEREENNORERM~W

0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.1%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

OO FRLPNNWOIAOAFRORPRFPONRFPPOPMNOORPRRPRPPFRPORPNMARPNARPNFRPWAMAPONPPRPOOWEREPENEPMANRERPRER

0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Small Commercial

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

P RPRPOONNRFRPROONRFPONNONRFROOPMPPRPROORPRPFPORPROORPRRPRPOORPRNMOMNNREPENOOROORN

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

ONNORFRPOONONRFPERPNOPFRPOFRPWFRORPPRPOFRPORPRPPOOOORPRWPARPRNONRPEPPRPOORFRPRONNEWWN

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Small Commercial

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

NFPNFPORFRPFPNOORFRPRFPOONONRPFPPFRPOONORFRPRFPORPRFRPFPWFRPRFRPOFRPFPWWFRFERPEPNWOFRPOPFRPOORFRLONDO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

NRPRPROOONROROONNORRORRPROORRPRRPWRREPRPREPRLRNWNRPRPRRPOWRPROROORONORRRE

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Small Commercial

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590

P OOOOFRROFRFFPFPNFPOOFRPROFRPOFRPORPRFPFPFPNOWRRERPPFPORFPONWORPRORPREFPONDMNNENNENDNO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers| a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 1 0.0%
4110to 4120 4 0.1%
4120 to 4130 1 0.0%
4130 to 4140 0 0.0%
4140 to 4150 1 0.0%
4150 to 4160 2 0.0%
4160 to 4170 2 0.0%
4170 to 4180 1 0.0%
4180 to 4190 1 0.0%
4190 to 4200 4 0.1%
4200 to 4210 2 0.0%
4210 to 4220 1 0.0%
4220 to 4230 2 0.0%
4230 to 4240 1 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 1 0.0%
4270 to 4280 1 0.0%
4280 to 4290 3 0.0%
4290 to 4300 0 0.0%
4300 to 4310 2 0.0%
4310 to 4320 0 0.0%
4320 to 4330 1 0.0%
4330 to 4340 0 0.0%
4340 to 4350 1 0.0%
4350 to 4360 0 0.0%
4360 to 4370 3 0.0%
4370 to 4380 2 0.0%
4380 to 4390 0 0.0%
4390 to 4400 3 0.0%
4400 to 4410 0 0.0%
4410 to 4420 1 0.0%
4420 to 4430 0 0.0%
4430 to 4440 1 0.0%
4440 to 4450 1 0.0%
4450 to 4460 1 0.0%
4460 to 4470 1 0.0%
4470 to 4480 0 0.0%
4480 to 4490 0 0.0%
4490 to 4500 1 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 1 0.0%
4530 to 4540 2 0.0%
4540 to 4550 1 0.0%
4550 to 4560 1 0.0%
4560 to 4570 1 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Small Commercial

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100

P RPRPPRPOONORFRPRNOOORFRPROOMNMNORPRPFPROORPRPFPORFRPRONOORFRPRORFRPROOOOOONOOFR,R OOORFR OOO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers| a % of Total
4590 to 4600 0 0.0%
4600 to 4610 1 0.0%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 1 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 1 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 1 0.0%
4730 to 4740 0 0.0%
4740 to 4750 2 0.0%
4750 to 4760 0 0.0%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 1 0.0%
4820 to 4830 0 0.0%
4830 to 4840 0 0.0%
4840 to 4850 0 0.0%
4850 to 4860 1 0.0%
4860 to 4870 1 0.0%
4870 to 4880 1 0.0%
4880 to 4890 0 0.0%
4890 to 4900 0 0.0%
4900 to 4910 2 0.0%
4910 to 4920 1 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 1 0.0%
4960 to 4970 1 0.0%
4970 to 4980 2 0.0%
4980 to 4990 1 0.0%
4990 to 5000 1 0.0%
5000 to 5010 0 0.0%
5010 to 5020 0 0.0%
5020 to 5030 1 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 2 0.0%
5070 to 5080 1 0.0%
5080 to 5090 1 0.0%
5090 to 5100 0 0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Small Commercial

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

OO0 O0OO0OO0OO0ORFRPRPFPOOOO0OO0OO0OO0OO0OO0OFRPROOONOOOFRPROOO0OO0OO0OO0ORFRPROO0OO0OO0OOFR,RFPOPFRPOORFR,OOOOO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610

ONOOOOOO0OO0OO0OO0OO0OO0OFRPROO0OOFRPROFRPOFRPOOOOFRPROOOO0OOFRPRORFRPRPFRPOOOOFRPROOOFR,ROORRFREEO

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Small Commercial = AGS, SCS1, SCS2, LCS1 & LCS2 Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Small Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Small Commercial

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

P OPFPOOOO0OO0O0O0O00000000OFRPROO000O0ORFRPPFPOFRPOOOOFRLROOOOOOLR

N

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater

OO O O0OO0OO0O00OO0O0O0OFRPROOPFRPOFRPROORFRPOOFRPROOOOOO0OO0OO0OO0OFR,ROO0OO0OO0OO0Oo

N
N

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.6%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Normalized

TGVI Large Commercial

2006 Actuals
TGVI Large Commercial
Number of
Number of | Customers as
Range (GJ) [ Customers | a % of Total
Less than 10 15 3.7%
10to 20 7 1.7%
20to 30 5 1.2%
30 to 40 6 1.5%
40 to 50 3 0.7%
50 to 60 4 1.0%
60 to 70 3 0.7%
70 to 80 7 1.7%
80 to 90 7 1.7%
90 to 100 3 0.7%
100 to 110 10 2.5%
110to 120 7 1.7%
120 to 130 4 1.0%
130 to 140 5 1.2%
140 to 150 2 0.5%
150 to 160 3 0.7%
160to 170 7 1.7%
170 to 180 3 0.7%
180 to 190 3 0.7%
190 to 200 1 0.2%
200 to 210 2 0.5%
210to 220 1 0.2%
220 to 230 3 0.7%
230 to 240 5 1.2%
240 to 250 0 0.0%
250 to 260 6 1.5%
260 to 270 4 1.0%
270 to 280 4 1.0%
280 to 290 3 0.7%
290 to 300 3 0.7%
300 to 310 2 0.5%
310to 320 2 0.5%
320 to 330 2 0.5%
330 to 340 2 0.5%
340 to 350 4 1.0%
350 to 360 0 0.0%
360 to 370 0 0.0%
370 to 380 0 0.0%
380 to 390 0 0.0%
390 to 400 1 0.2%
400 to 410 1 0.2%
410 to 420 2 0.5%
420 to 430 1 0.2%
430 to 440 0 0.0%
440 to 450 0 0.0%
450 to 460 2 0.5%
460 to 470 0 0.0%
470 to 480 0 0.0%
480 to 490 1 0.2%
490 to 500 0 0.0%
500 to 510 0 0.0%

Number of
Number of | Customers as
Range (GJ) [ Customers| a % of Total
Less than 10 15 3.7%
10to 20 7 1.7%
20to 30 5 1.2%
30 to 40 6 1.5%
40 to 50 3 0.7%
50 to 60 3 0.7%
60 to 70 4 1.0%
70 to 80 7 1.7%
80 to 90 5 1.2%
90 to 100 5 1.2%
100 to 110 8 2.0%
110to 120 8 2.0%
120 to 130 5 1.2%
130 to 140 4 1.0%
140 to 150 2 0.5%
150 to 160 4 1.0%
160to 170 7 1.7%
170 to 180 2 0.5%
180 to 190 3 0.7%
190 to 200 2 0.5%
200 to 210 2 0.5%
210to 220 1 0.2%
220 to 230 3 0.7%
230 to 240 3 0.7%
240 to 250 2 0.5%
250 to 260 4 1.0%
260 to 270 5 1.2%
270 to 280 4 1.0%
280 to 290 4 1.0%
290 to 300 2 0.5%
300 to 310 2 0.5%
310to 320 1 0.2%
320 to 330 3 0.7%
330 to 340 2 0.5%
340 to 350 4 1.0%
350 to 360 1 0.2%
360 to 370 0 0.0%
370 to 380 0 0.0%
380 to 390 0 0.0%
390 to 400 0 0.0%
400 to 410 1 0.2%
410 to 420 2 0.5%
420 to 430 1 0.2%
430 to 440 1 0.2%
440 to 450 0 0.0%
450 to 460 0 0.0%
460 to 470 2 0.5%
470 to 480 0 0.0%
480 to 490 0 0.0%
490 to 500 1 0.2%
500 to 510 0 0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

2006 Normalized

TGVI Large Commercial

Number of

Number of | Customers as
Range (GJ) [ Customers | a % of Total
510 to 520 0 0.0%
520 to 530 5 1.2%
530 to 540 0 0.0%
540 to 550 4 1.0%
550 to 560 1 0.2%
560 to 570 2 0.5%
570 to 580 0 0.0%
580 to 590 3 0.7%
590 to 600 2 0.5%
600 to 610 0 0.0%
610 to 620 1 0.2%
620 to 630 0 0.0%
630 to 640 0 0.0%
640 to 650 0 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 2 0.5%
680 to 690 0 0.0%
690 to 700 1 0.2%
700to 710 3 0.7%
710to 720 0 0.0%
720 to 730 0 0.0%
730 to 740 2 0.5%
740 to 750 0 0.0%
750 to 760 2 0.5%
760 to 770 1 0.2%
770 to 780 0 0.0%
780 to 790 0 0.0%
790 to 800 2 0.5%
800 to 810 1 0.2%
810 to 820 0 0.0%
820 to 830 0 0.0%
830 to 840 0 0.0%
840 to 850 1 0.2%
850 to 860 0 0.0%
860 to 870 0 0.0%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 0 0.0%
920 to 930 0 0.0%
930 to 940 0 0.0%
940 to 950 0 0.0%
950 to 960 1 0.2%
960 to 970 1 0.2%
970 to 980 0 0.0%
980 to 990 1 0.2%
990 to 1000 0 0.0%
1000 to 1010 2 0.5%
1010 to 1020 1 0.2%

Number of
Number of | Customers as
Range (GJ) [ Customers| a % of Total
510 to 520 0 0.0%
520 to 530 1 0.2%
530 to 540 4 1.0%
540 to 550 2 0.5%
550 to 560 2 0.5%
560 to 570 1 0.2%
570 to 580 2 0.5%
580 to 590 1 0.2%
590 to 600 3 0.7%
600 to 610 1 0.2%
610 to 620 0 0.0%
620 to 630 1 0.2%
630 to 640 0 0.0%
640 to 650 0 0.0%
650 to 660 0 0.0%
660 to 670 0 0.0%
670 to 680 0 0.0%
680 to 690 2 0.5%
690 to 700 0 0.0%
700to 710 1 0.2%
710to 720 3 0.7%
720 to 730 0 0.0%
730 to 740 0 0.0%
740 to 750 2 0.5%
750 to 760 0 0.0%
760 to 770 2 0.5%
770 to 780 1 0.2%
780 to 790 0 0.0%
790 to 800 0 0.0%
800 to 810 2 0.5%
810 to 820 1 0.2%
820 to 830 0 0.0%
830 to 840 0 0.0%
840 to 850 0 0.0%
850 to 860 1 0.2%
860 to 870 0 0.0%
870 to 880 0 0.0%
880 to 890 0 0.0%
890 to 900 0 0.0%
900 to 910 0 0.0%
910 to 920 0 0.0%
920 to 930 0 0.0%
930 to 940 0 0.0%
940 to 950 0 0.0%
950 to 960 0 0.0%
960 to 970 0 0.0%
970 to 980 2 0.5%
980 to 990 0 0.0%
990 to 1000 1 0.2%
1000 to 1010 0 0.0%
1010 to 1020 2 0.5%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

O OO0 00000000000 O0OFRPFPOFRPOOFRPROPFRPOOORFRPROOFRPROORFRPRFRPFEPFNOFRPORFRPROOOOOOOOLRO

0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.5%
0.2%
0.2%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1020 to 1030
1030 to 1040
1040 to 1050
1050 to 1060
1060 to 1070
1070 to 1080
1080 to 1090
1090 to 1100
1100 to 1110
1110 to 1120
1120 to 1130
1130 to 1140
1140 to 1150
1150 to 1160
1160 to 1170
1170 to 1180
1180 to 1190
1190 to 1200
1200 to 1210
1210 to 1220
1220 to 1230
1230 to 1240
1240 to 1250
1250 to 1260
1260 to 1270
1270 to 1280
1280 to 1290
1290 to 1300
1300 to 1310
1310 to 1320
1320 to 1330
1330 to 1340
1340 to 1350
1350 to 1360
1360 to 1370
1370 to 1380
1380 to 1390
1390 to 1400
1400 to 1410
1410 to 1420
1420 to 1430
1430 to 1440
1440 to 1450
1450 to 1460
1460 to 1470
1470 to 1480
1480 to 1490
1490 to 1500
1500 to 1510
1510 to 1520
1520 to 1530

OO OO0 O0O0O0OO0OO0OO0OO0OO0OFRPFPOFRPROORFRPOFRPROOOFRPROOOFPROONRPFPFONRPFPOORFRPROOOOOOOORFr OLR

0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.5%
0.0%
0.2%
0.5%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

OOFRPNOOOOFRPROPFRPOOOORFRPROFRPOOOOOO0OO0OO0OO0OFRPROFRPOOOOFRPRORFRPOOOFRPRORPRFPLROOONIEOO

0.0%
0.0%
0.2%
0.5%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.5%
0.2%
0.0%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

1530 to 1540
1540 to 1550
1550 to 1560
1560 to 1570
1570 to 1580
1580 to 1590
1590 to 1600
1600 to 1610
1610 to 1620
1620 to 1630
1630 to 1640
1640 to 1650
1650 to 1660
1660 to 1670
1670 to 1680
1680 to 1690
1690 to 1700
1700 to 1710
1710 to 1720
1720 to 1730
1730 to 1740
1740 to 1750
1750 to 1760
1760 to 1770
1770 to 1780
1780 to 1790
1790 to 1800
1800 to 1810
1810 to 1820
1820 to 1830
1830 to 1840
1840 to 1850
1850 to 1860
1860 to 1870
1870 to 1880
1880 to 1890
1890 to 1900
1900 to 1910
1910 to 1920
1920 to 1930
1930 to 1940
1940 to 1950
1950 to 1960
1960 to 1970
1970 to 1980
1980 to 1990
1990 to 2000
2000 to 2010
2010 to 2020
2020 to 2030
2030 to 2040

WOOOOFRPROOFRPROOOOFRPRORFRPOOOOO0OO0OO0OO0OOFR,RFRPOOOOORFRPROFRPROOOFRPRORPRPFPOOONEOOOO

0.0%
0.0%
0.0%
0.0%
0.2%
0.5%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.7%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

OFRP OO0OO0OO0O0OFRPO0OO0OO000O00O000000000000O0OFRPOO00O0OPFRPOO0O0O0O000O0O0OFR,EFLPFLOONOO

0.0%
0.0%
0.5%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2040 to 2050
2050 to 2060
2060 to 2070
2070 to 2080
2080 to 2090
2090 to 2100
2100 to 2110
2110 to 2120
2120 to 2130
2130 to 2140
2140 to 2150
2150 to 2160
2160 to 2170
2170 to 2180
2180 to 2190
2190 to 2200
2200 to 2210
2210 to 2220
2220 to 2230
2230 to 2240
2240 to 2250
2250 to 2260
2260 to 2270
2270 to 2280
2280 to 2290
2290 to 2300
2300 to 2310
2310 to 2320
2320 to 2330
2330 to 2340
2340 to 2350
2350 to 2360
2360 to 2370
2370 to 2380
2380 to 2390
2390 to 2400
2400 to 2410
2410 to 2420
2420 to 2430
2430 to 2440
2440 to 2450
2450 to 2460
2460 to 2470
2470 to 2480
2480 to 2490
2490 to 2500
2500 to 2510
2510 to 2520
2520 to 2530
2530 to 2540
2540 to 2550

O OO O0OFRPROO0OO0O0OO0O0D0D0O00O0O0DO00O0O0O00O0O0OFRPO0OO0O0O0OFRPROO0OO0O00O0O0O0O0OO0OONRPFPFOONOOOOO

0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.0%
0.2%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

P OO0OO0OO0OO0ORFRPOO0OO0OO0O0OO0OFRPROO0OFRPROOORFRPRFPOOOFRPROOOOORFRRPRPFPOOOOOOOOOOOORFr OOOoO

0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2550 to 2560
2560 to 2570
2570 to 2580
2580 to 2590
2590 to 2600
2600 to 2610
2610 to 2620
2620 to 2630
2630 to 2640
2640 to 2650
2650 to 2660
2660 to 2670
2670 to 2680
2680 to 2690
2690 to 2700
2700 to 2710
2710to 2720
2720to 2730
2730 to 2740
2740 to 2750
2750 to 2760
2760 to 2770
2770 to 2780
2780 to 2790
2790 to 2800
2800 to 2810
2810 to 2820
2820 to 2830
2830 to 2840
2840 to 2850
2850 to 2860
2860 to 2870
2870 to 2880
2880 to 2890
2890 to 2900
2900 to 2910
2910 to 2920
2920 to 2930
2930 to 2940
2940 to 2950
2950 to 2960
2960 to 2970
2970 to 2980
2980 to 2990
2990 to 3000
3000 to 3010
3010 to 3020
3020 to 3030
3030 to 3040
3040 to 3050
3050 to 3060

O OPFRPOO0OO0O0O0O0OO0OFRPOFRPROOOFRPRFPOOOFRPROOOOORFRPRORFRPRRPPFPOOOOOOOOOOOOFR,rR OOOFRFr OO

0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110 to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

P OO0 0000000000000 0OO0OFRRPFPFPOOPFPOORFRPROOOOOOO0OO0OO0OO0O0OO0OFR,ROO0OO0OO0OF, OO0O0O0OO0OOo

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3060 to 3070
3070 to 3080
3080 to 3090
3090 to 3100
3100 to 3110
3110to 3120
3120 to 3130
3130 to 3140
3140 to 3150
3150 to 3160
3160 to 3170
3170 to 3180
3180 to 3190
3190 to 3200
3200 to 3210
3210 to 3220
3220 to 3230
3230 to 3240
3240 to 3250
3250 to 3260
3260 to 3270
3270 to 3280
3280 to 3290
3290 to 3300
3300 to 3310
3310 to 3320
3320 to 3330
3330 to 3340
3340 to 3350
3350 to 3360
3360 to 3370
3370 to 3380
3380 to 3390
3390 to 3400
3400 to 3410
3410 to 3420
3420 to 3430
3430 to 3440
3440 to 3450
3450 to 3460
3460 to 3470
3470 to 3480
3480 to 3490
3490 to 3500
3500 to 3510
3510 to 3520
3520 to 3530
3530 to 3540
3540 to 3550
3550 to 3560
3560 to 3570

O OO0 000000000 O0OFRPPFPOOOOORPRPFPOOOOOOOOOOO0OO0OFRPROO0OO0OO0OFR,LROO0OO0OO0OO0OO0OFR OO0OO

0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080

OFRP OO0OO0O0000O0000O00O0O0DO00O0O0DO0DO0O0O0DO0DO0O0O0DO0DO0DO0O0O0O0DO0O0O0DO0DO0O0O0O0O0O0O0O00O00O0O0O0o

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

3570 to 3580
3580 to 3590
3590 to 3600
3600 to 3610
3610 to 3620
3620 to 3630
3630 to 3640
3640 to 3650
3650 to 3660
3660 to 3670
3670 to 3680
3680 to 3690
3690 to 3700
3700 to 3710
3710 to 3720
3720 to 3730
3730 to 3740
3740 to 3750
3750 to 3760
3760 to 3770
3770 to 3780
3780 to 3790
3790 to 3800
3800 to 3810
3810 to 3820
3820 to 3830
3830 to 3840
3840 to 3850
3850 to 3860
3860 to 3870
3870 to 3880
3880 to 3890
3890 to 3900
3900 to 3910
3910 to 3920
3920 to 3930
3930 to 3940
3940 to 3950
3950 to 3960
3960 to 3970
3970 to 3980
3980 to 3990
3990 to 4000
4000 to 4010
4010 to 4020
4020 to 4030
4030 to 4040
4040 to 4050
4050 to 4060
4060 to 4070
4070 to 4080
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0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

4080 to 4090
4090 to 4100
4100 to 4110
4110 to 4120
4120 to 4130
4130 to 4140
4140 to 4150
4150 to 4160
4160 to 4170
4170 to 4180
4180 to 4190
4190 to 4200
4200 to 4210
4210 to 4220
4220 to 4230
4230 to 4240
4240 to 4250
4250 to 4260
4260 to 4270
4270 to 4280
4280 to 4290
4290 to 4300
4300 to 4310
4310 to 4320
4320 to 4330
4330 to 4340
4340 to 4350
4350 to 4360
4360 to 4370
4370 to 4380
4380 to 4390
4390 to 4400
4400 to 4410
4410 to 4420
4420 to 4430
4430 to 4440
4440 to 4450
4450 to 4460
4460 to 4470
4470 to 4480
4480 to 4490
4490 to 4500
4500 to 4510
4510 to 4520
4520 to 4530
4530 to 4540
4540 to 4550
4550 to 4560
4560 to 4570
4570 to 4580
4580 to 4590

OO O OO0 O0O0OO0OO0OO0OO0OFRPROO0O0OO0OFRPROOFRPRFPOOFRPROOOOO0OO0OO0OO0OO0OO0OFRPROO0OO0O0O0O0O00O0O0O00O0O0LFR

0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of [ Customers as
Range (GJ) [ Customers| a % of Total
4080 to 4090 0 0.0%
4090 to 4100 0 0.0%
4100 to 4110 0 0.0%
4110to 4120 1 0.2%
4120 to 4130 0 0.0%
4130 to 4140 0 0.0%
4140 to 4150 1 0.2%
4150 to 4160 0 0.0%
4160 to 4170 0 0.0%
4170 to 4180 0 0.0%
4180 to 4190 0 0.0%
4190 to 4200 0 0.0%
4200 to 4210 0 0.0%
4210 to 4220 0 0.0%
4220 to 4230 0 0.0%
4230 to 4240 0 0.0%
4240 to 4250 0 0.0%
4250 to 4260 0 0.0%
4260 to 4270 0 0.0%
4270 to 4280 0 0.0%
4280 to 4290 0 0.0%
4290 to 4300 1 0.2%
4300 to 4310 0 0.0%
4310 to 4320 0 0.0%
4320 to 4330 0 0.0%
4330 to 4340 0 0.0%
4340 to 4350 0 0.0%
4350 to 4360 0 0.0%
4360 to 4370 0 0.0%
4370 to 4380 0 0.0%
4380 to 4390 0 0.0%
4390 to 4400 1 0.2%
4400 to 4410 0 0.0%
4410 to 4420 0 0.0%
4420 to 4430 0 0.0%
4430 to 4440 1 0.2%
4440 to 4450 1 0.2%
4450 to 4460 0 0.0%
4460 to 4470 0 0.0%
4470 to 4480 1 0.2%
4480 to 4490 0 0.0%
4490 to 4500 0 0.0%
4500 to 4510 0 0.0%
4510 to 4520 0 0.0%
4520 to 4530 1 0.2%
4530 to 4540 0 0.0%
4540 to 4550 0 0.0%
4550 to 4560 0 0.0%
4560 to 4570 0 0.0%
4570 to 4580 0 0.0%
4580 to 4590 0 0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

4590 to 4600
4600 to 4610
4610 to 4620
4620 to 4630
4630 to 4640
4640 to 4650
4650 to 4660
4660 to 4670
4670 to 4680
4680 to 4690
4690 to 4700
4700 to 4710
4710 to 4720
4720 to 4730
4730 to 4740
4740 to 4750
4750 to 4760
4760 to 4770
4770 to 4780
4780 to 4790
4790 to 4800
4800 to 4810
4810 to 4820
4820 to 4830
4830 to 4840
4840 to 4850
4850 to 4860
4860 to 4870
4870 to 4880
4880 to 4890
4890 to 4900
4900 to 4910
4910 to 4920
4920 to 4930
4930 to 4940
4940 to 4950
4950 to 4960
4960 to 4970
4970 to 4980
4980 to 4990
4990 to 5000
5000 to 5010
5010 to 5020
5020 to 5030
5030 to 5040
5040 to 5050
5050 to 5060
5060 to 5070
5070 to 5080
5080 to 5090
5090 to 5100
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.5%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

Number of

Number of | Customers as
Range (GJ) [ Customers| a % of Total
4590 to 4600 0 0.0%
4600 to 4610 1 0.2%
4610 to 4620 0 0.0%
4620 to 4630 0 0.0%
4630 to 4640 0 0.0%
4640 to 4650 0 0.0%
4650 to 4660 0 0.0%
4660 to 4670 0 0.0%
4670 to 4680 0 0.0%
4680 to 4690 0 0.0%
4690 to 4700 0 0.0%
4700 to 4710 0 0.0%
4710 to 4720 0 0.0%
4720 to 4730 0 0.0%
4730 to 4740 0 0.0%
4740 to 4750 0 0.0%
4750 to 4760 1 0.2%
4760 to 4770 0 0.0%
4770 to 4780 0 0.0%
4780 to 4790 0 0.0%
4790 to 4800 0 0.0%
4800 to 4810 0 0.0%
4810 to 4820 0 0.0%
4820 to 4830 0 0.0%
4830 to 4840 1 0.2%
4840 to 4850 0 0.0%
4850 to 4860 0 0.0%
4860 to 4870 0 0.0%
4870 to 4880 0 0.0%
4880 to 4890 1 0.2%
4890 to 4900 0 0.0%
4900 to 4910 1 0.2%
4910 to 4920 0 0.0%
4920 to 4930 0 0.0%
4930 to 4940 0 0.0%
4940 to 4950 0 0.0%
4950 to 4960 0 0.0%
4960 to 4970 0 0.0%
4970 to 4980 0 0.0%
4980 to 4990 0 0.0%
4990 to 5000 1 0.2%
5000 to 5010 0 0.0%
5010 to 5020 1 0.2%
5020 to 5030 0 0.0%
5030 to 5040 0 0.0%
5040 to 5050 0 0.0%
5050 to 5060 0 0.0%
5060 to 5070 0 0.0%
5070 to 5080 1 0.2%
5080 to 5090 0 0.0%
5090 to 5100 0 0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.2%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5100 to 5110
5110 to 5120
5120 to 5130
5130 to 5140
5140 to 5150
5150 to 5160
5160 to 5170
5170 to 5180
5180 to 5190
5190 to 5200
5200 to 5210
5210 to 5220
5220 to 5230
5230 to 5240
5240 to 5250
5250 to 5260
5260 to 5270
5270 to 5280
5280 to 5290
5290 to 5300
5300 to 5310
5310 to 5320
5320 to 5330
5330 to 5340
5340 to 5350
5350 to 5360
5360 to 5370
5370 to 5380
5380 to 5390
5390 to 5400
5400 to 5410
5410 to 5420
5420 to 5430
5430 to 5440
5440 to 5450
5450 to 5460
5460 to 5470
5470 to 5480
5480 to 5490
5490 to 5500
5500 to 5510
5510 to 5520
5520 to 5530
5530 to 5540
5540 to 5550
5550 to 5560
5560 to 5570
5570 to 5580
5580 to 5590
5590 to 5600
5600 to 5610
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.5%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%




TGVI Large Commercial = LCS3, HLF & ILF Customers

Twelve Months Consumption is required to be included in this analysis

2006 Actuals

TGVI Large Commercial

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

2006 Normalized

TGVI Large Commercial

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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[Eny
[N

0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
28.5%

Range (GJ)

Number of
Customers

Number of
Customers as
a % of Total

5610 to 5620
5620 to 5630
5630 to 5640
5640 to 5650
5650 to 5660
5660 to 5670
5670 to 5680
5680 to 5690
5690 to 5700
5700 to 5710
5710 to 5720
5720 to 5730
5730 to 5740
5740 to 5750
5750 to 5760
5760 to 5770
5770 to 5780
5780 to 5790
5790 to 5800
5800 to 5810
5810 to 5820
5820 to 5830
5830 to 5840
5840 to 5850
5850 to 5860
5860 to 5870
5870 to 5880
5880 to 5890
5890 to 5900
5900 to 5910
5910 to 5920
5920 to 5930
5930 to 5940
5940 to 5950
5950 to 5960
5960 to 5970
5970 to 5980
5980 to 5990
5990 to 6000

6000 or greater
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[Eny
[N

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.2%
0.0%
0.2%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.0%
0.0%
0.2%
0.0%
0.0%
0.0%
0.0%
28.8%




TGI 2005

Customer Class

2005 Number
of Customers

Number of Customers
as a % of Total

Residential

Small Commercial
Large Commercial
Total

610,541
48,713
3,918

663,172

92%
7%
1%

100%

12 months consumption required to be included in analysis

TGI 2006

Customer Class

2006 Number
of Customers

Number of Customers
as a % of Total

Residential

Small Commercial
Large Commercial
Total

622,653
56,478
3,737
682,868

91%
8%
1%

100%

12 months consumption required to be included in analysis

TGVI 2005

Customer Class

2005 Number
of Customers

Number of Customers
as a % of Total

Residential

Small Commercial
Large Commercial
Total

72,956
8,270
414

89%
10%
1%

81,640

100%

All customers included in analysis

TGVI 2006

Customer Class

2006 Number
of Customers

Number of Customers
as a % of Total

Residential

Small Commercial
Large Commercial
Total

66,414
7,560
403
74,377

89%
10%
1%
100%

12 months consumption required to be included in analysis
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DES 04-02-01 PoLICY
17 September 2001 DESIGN

Distribution System Design Q
Services

New Loads and Changes to Existing Terd S(;e n
Loads as

Replaces: Ol PLN 100-10 dated 6 July 1992

Overview

This policy describes the circumstances under which System Planning
will be notified by way of a Load Information Memo (LIM) of
significant new loads, the significant reduction or deletion of loads,
increases in existing loads, changes in a customer's rate category, and
significant changes in delivery pressure. In addition, this standard states
how this notification will be made, and how the review and comments
will be communicated.

References
e DES 01-07 Delivery Pressure Standards

When To Issue an LIM

Terasen Gas personnel who obtain information about new loads or
increases or changes in system load must inform System Planning of the
details.

Terasen Gas Operations personnel (i.e., Utility Planners, Marketing
Reps), are responsible for advising System Planning of significant new
loads or load increases using a Load Information Memo (LIM) (Form
1425). This form may be sent electronically or as hard copy.

An LIM must be issued when:

e a proposed new or increased load of 30 m3/h or greater is to be
added on any DP or intermediate pressure (IP) systems

e aproposed new or increased load of 15 m3/h or greater is to be
added on the Coastal low pressure (LP) distribution system

e an existing load of the magnitude indicated in the above conditions is
removed from the system

e an existing customer changes rate category (i.e., from interruptible to
firm, seasonal to firm, or vice versa)

DES-04-02-01.doc Page 1 of 2
Caution: Printed documents may not be current. Verify online.




New Loads and Changes to Existing Loads

.

Terasen

Process

Gas

o there are temporary changes or extensions to contracts or rate
categories (e.g., extension of a seasonal cutoff)

¢ revised load or delivery pressure information is received on an
existing customer or on a previously submitted LIM

e achange in non-standard delivery pressure is requested (i.e., from
standard to non-standard, non-standard to a different non-standard,
or vice versa)

Utility Planners will initiate the LIM and process it as follows:

¢ in Energy Delivery Services, Planners will retain the gold copy and
route the white, yellow, and pink copies to System Planning

e System Planning will comment on and return the copies of the LIM
within 5 working days. System Planning will retain the white copy
and return the yellow and pink copies to the originator

e when the new load addition or change outlined in the LIM has been
connected, System Planning will be forwarded the gold copy by the
originator which will indicate the status and completion date

¢ if'the proposed load addition identified on the LIM, is deferred or
cancelled, System Planning must be advised of the status and the
date of cancellation.

DES-04-02-01.doc

Page 2 of 2
Caution: Printed documents may not be current. Verify online.
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